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O CASOPISU ODABRANA BIBLIOGRAFLJA

Uvod

Odabrana bibliografija objavljuje se od 1995. godine kao redoviti prilog u casopisima TOURISM
(ISSN 1332-7461) i TURIZAM (ISSN 0494-2639) u izdanju Instituta za turizam u Zagrebu. Od 2016.
godine objavljuje se kao polugodisnja samostalna periodi¢ka publikacija. Donosi izbor znanstve-
nih ¢lanaka iz svjetski relevantnih ¢asopisa za podru¢je turizma. Clanci se indeksiraju prema
Klasifikacijskoj shemi za turizam (KST) koja je razvijena devedesetih godina 20. st. u Institutu za
turizam, a autor je dr. sc. Tomislav Hitrec.

U prvom broju donosi se odabir znanstvenih ¢lanaka koji su obradeni u razdoblju od 1.1.2016.
do 30.6.2016. Ovdje treba naglasiti da se cijela bibliografska baza Biblioteke Instituta za turizam
(BIT) moZe online pretrazivati prema KST odrednicama.

Klasifikacijska shema turizma (KST)

Temelje klasifikacijskog sustava koji se primjenjuje u specijalistickoj biblioteci Instituta za turizam
(BIT) postavio je dr. Tomislav Hitrec prije viSe od dvadeset godina. U svojim radovima iz 1988.,
1989.i1991. obrazlozio je zasto je u turizmu potrebno primjenjivati posebnu klasifikacijsku shemu
koja dobro reflektira njegovu multidisciplinarnu prirodu i sloZzenost kakva se ne susre¢e u drugim
podrucjima znanstvene i stru¢ne djelatnosti. Dr. Hitrec, znanstvenik izuzetne erudicije, obavio je
pionirski zadatak formirajuéi klasifikacijski sustav na temelju bogatog struénog iskustva i Sirokog
uvida u brojna stru¢na podrucja. Prva verzija Klasifikacijske sheme turizma (KST) objavljena je
1991. godine.

Aktualna verzija KST sheme ima 832 odrednice koje su hijerarhijski organizirane u 8 glavnih tema;
radovi koji se ne mogu razvrstati u jednu od glavnih tema svrstavaju se u skupinu Razno. Sastavni
dio KST sheme je i Geografsko kazalo.

Svaka tema moze biti dalje razradena do dvije podteme. Postupak dodjeljivanja KST odrednice
zahtijeva od osobe koja to obavlja, da pregleda naslov, kljucne rijeci i sazetak, a ponekad i cijeli
rad te da odabere KST odrednice koje najbolje odgovaraju sadrzaju/ temi rada. Broj KST odrednica
koje se dodjeljuju dokumentu nije propisan i krece se u rasponu od 1 do sedam. Radovima se
najcesce dodjeljuje Cetiri do pet KST odrednica od kojih je geografska odrednica obavezna (ukoliko
se moZe odrediti).

Casopisi ¢iji €lanci ulaze u Odabranu bibliografiju

Kod odabira ¢asopisa za Odabranu bibliografiju vodilo se kriterijima da ukljuceni ¢asopisi pokrivaju
razlicita istrazivacka podrucja turizma, da budu zastupljeni ¢asopisi iz svih geografskih regija svijeta
te da po kvaliteti objavljenih radova budu svjetski relevantni.

U Odabranu bibliografiju ulaze znanstveni radovi objavljeni u sljedeéim ¢asopisima:

1. Acta Turistica (ISSN 0353-4316)

Anatolia (ISSN 1300-4220)

Annals of Tourism Research (ISSN 0160-7383)

Cornell Hotel and Restaurant Administration Quarterly (ISSN 0010-8804)

Event Management (ISSN 1525-9951)

International Journal of Hospitality & Tourism Administration (ISSN 1525-6480)
Journal of China Tourism Research (ISSN 1938-8160)

Journal of Hospitality Marketing & Management (ISSN 1936-8623)

© N vk wN
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9. Journal of Human Resources in Hospitality and Tourism (ISSN 1533-2845)
10. Journal of Quality Assurance in Tourism & Hospitality (ISSN 1528-008x)
11. Journal of Teaching In Travel & Tourism (ISSN 1531-3220)

12. Journal of Travel & Tourism Marketing (ISSN 1054-8408)

13. Journal of Travel Research (ISSN 0047-2875)

14. Tourism: An International Interdisciplinary Journal (ISSN 1332-7461)
15. Tourism Analysis (ISSN 1083-5423)

16. Tourism and Hospitality Management (ISSN 1330-7533)

17. Tourism Economics (ISSN 1354-8166)

18. Tourism Management (ISSN 0261-5177)

19. Tourism Recreation Research (ISSN 0250-8281)

20. Turizam: medunarodni znanstveno-strucni ¢asopis (ISSN 0494-2639)

O Biblioteci i bibliografskoj bazi IT-a

Biblioteka Instituta za turizam (BIT) vodeca je knjiZnica za istraZivanje turizma u Republici Hrvatskoj,
koja izmedu ostalog, u obradi primjenjuje jedinstvenu Klasifikacijsku shemu za turizam (KST).

BIT je osnovan 1959. kao sastavnica Instituta za turizam te od tada sustavno prikuplja i obraduje
znanstvenu i stru¢nu gradu s podrucja turizma. Svojom aktivnoséu izgraduje medunarodno rele-
vantnu bibliografsku bazu podataka najvaznijih izvora znanstvene i struc¢ne literature o turizmu,
koja se kontinuirano dopunjuje najnovijim znanstvenim prilozima. Bibliografska baza sadrzi vise
od 34.500 zapisa koji se mogu pretraZivati prema autoru, naslovu, slobodno zadanim predmetnim
odrednicama, nakladniku, ISSN, ISBN, godini, vremenskom razdoblju, vrsti publikacije. Takoder je
moguce pretrazivanje i prema KST predmetnim odrednicama.

BIT je online dostupan na www.iztzg.hr — Online Biblioteka.

O izdavacu

Institut za turizam jedini je znanstveni javni institut u Hrvatskoj specijaliziran za istrazivanje i kon-
zalting u turizmu. Partner je nositeljima turisticke aktivnosti u ostvarivanju veée konkurentnosti
hrvatskog turizma. Medu ostalim temeljnim zada¢ama Institut za turizam razvija i izdavacku djelat-
nost, pa tako objavljuje ¢asopise TOURISM i TURIZAM, nizove Znanstvena edicija i Elektronicka
edicija, te elektronicke periodicke publikacije Turizam u brojkama i Odabrana bibliografija.

Web adresa je: www.iztzg.hr
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ODABRANA BIBLIOGRAFLJA - God 1. * Br. 2 - 2016.

Bibliografski opis dat je u ovom obliku:

GLAVNA TEMA

*KST odrednica (e)
Naslov / Autor(i) // Naslov ¢asopisa. Volumen/godiste (godina), Br., str. od-do

Clanak se svrstava u glavnu temu prema prvoj dodijeljenoj KST odrednici. Dodijeljene KST odred-
nice medusobno su odijeljene znakom zvjezdice (*).

TURIZAM I TEORUJA, ISTRAZIVANJA, OBRAZOVANJE

*Casopisi *istraZivanja u turizmu
Publishing in tourism and hospitality journals / Bob McKercher, Vincent Tung // Tourism management
: research - policies - practice. Vol. 50 (2015), 306-315

*istraZivanja u turizmu *casopisi *Azija
Recent research in Asia Pacific: the case of a professionally affiliated journal / Lawrence Hoc Nang
Fong, Norman Au, Rob Law // Journal of travel & tourism marketing. Vol. 32 (2015), No. 3-4, 161-179

*istraZivanja u turizmu *’outbound’ turizam *Casopisi *prirucnici *Sjeveroistocna Azija
A systematic review of the Chinese outbound tourism literature: 1983-2012 / Byron W. Keating ... [et
al.] // Journal of travel & tourism marketing. Vol. 32 (2015), No. 1-2, 2-17

*istraZivanja u turizmu *Sjeveroistocna Azija
New era of China tourism research / Songshan (Sam) Huang, Robert van der Veen, Guangrui Zhang //
Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 379-387

*istraZivanja u turizmu *turizam i drustvo *Azija - Bliski i Sredji Istok
Overcoming challenges in qualitative inquiry within a conservative society / Azilah Kasim, Hussein
Abdulgader Al-Gahuri // Tourism management : research - policies - practice. Vol. 50 (2015), 124-129

*kadrovi - vodici, tumaci *turizam i zaposljavanje *Istocna Afrika s otocima
ObiljeZja zaposljavanja u turizmu Zanzibara / Michele Carboni // Turizam : medunarodni znanstveno-
strucni ¢asopis. God. 64 (2016), br. 2, 229-233

*kadrovi i ljudski resursi *posebna pitanja *negativne pojave (nasilje u poduzecima, mobing i sl.) *Grcka
Understanding the impact of procedual justice, job characteristics, and resources on emotional ex-
haustion and its marketing-related implications / P. Trivellas, N. Kakkos // Anatolia : an international
journal of tourism and hospitality research. Vol. 26 (2015), No. 1, 45-60

*kadrovi i ljudski resursi *posebna pitanja *povijest putovanja i turizma
Human resources in tourism: Still waiting for change? - A 2015 reprise / Tom Baum // Tourism manage-
ment : research - policies - practice. Vol. 50 (2015), 204-212

*kadrovi i ljudski resursi *posebna pitanja *Sjeverna Amerika
Employers’ perspectives about employing people with disabilities: a comparative study across indus-
tries / Andrew Houtenville, Valentini Kalargyrou // The Cornell Hotel and restaurant administration
quarterly. Vol. 56 (2015), No. 2, 168-179
You got a free upgrade: What about me? The consequences of unearned preferential treatment /
Jeong-Yeol Park, SooCheong (Shawn) Jang // Tourism management : research - policies - practice.
Vol. 50 (2015), 59-68

*kadrovi i ljudski resursi *produktivnost ugostiteljskog poduzecéa *management ugostiteljskog poduzeca
*Turska
Job embeddedness as a moderator of the effect of manager trust and distributive justice on turnover
intentions / Yilmaz Giindiiz, Firdevs Melis Cin // Anatolia : an international journal of tourism and
hospitality research. Vol. 26 (2015), No. 4, 549-562

*knjige *povijest putovanja i turizma
Prikaz knjige: Hrvatske povijesne ceste Karolina, Jozefina i Lujzijana / Petar Feletar // Turizam :
medunarodni znanstveno-strucni ¢asopis. God. 64 (2016), br. 2, 243-244
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*knjige *vrste turizma
Prikaz knjige: Selektivni oblici turizma - primeri dobre prakse u svetu i stanje u Republici Srbiji / Tatjana
Pivac ... [et al.] // Turizam : medunarodni znanstveno-struéni ¢asopis. God. 64 (2016), br. 4, 458-459

*manageri *hotelijerstvo *tehnicko-tehnoloski aspekti ugostiteljskog poduzeca, inovacije, kreativnost
*transformativna uloga turizma *Norveska
The effects of transformational leadership and perceived creativity on innovation behavior in the hos-
pitality industry / Terje Slatten, Mehmet Mehmetoglu // Journal of human resources in hospitality
and tourism. Vol. 14 (2015), No. 2, 195-219

*manageri *negativne pojave (nasilje u poduzecima, mobing i sl.) *zaposlenici u ugostiteljstvu *Turska
Ucinci stresa i menadZerskog ponasanja na zadovoljstvo poslom i odgovorno organizacijsko ponasanje
hotelskih zaposlenika / Yilmaz Akgunduz, Ali Dalgic, Anil Kale // Turizam : medunarodni znanstveno-
strucni ¢asopis. God. 64 (2016), br. 1, 39-60

*obrazovanje, cjeloZivotno ucenje, e-ucenje *hotelijerstvo *transnacionalne korporacije, lanci *Spanjolska

Knowledge transfer in hotel firms: determinants of success in international expansion / Desiderio Juan

Garcia-Almeida, Larry Yu // International journal of hospitality and tourism administration. Vol.16
(2015), No. 1-2, 16-39

*obrazovanje, cjeloZivotno ucenje, e-ucenje *obrazovanje - planovi i programi *kvaliteta u turizmu
*Sjeveroistocna Azija *Australija i Oceanija *Velika Britanija
The managerial gaze: the long tail of tourism education and research / David Airey ... [et al.] // Journal
of travel research. Vol. 54 (2015), No. 2, 139-151

*obrazovanje, cjeloZivotno ucenje, e-ucenje *obrazovanje - planovi i programi *Sjeveroisto¢na Azija
Towards an understanding of experiential learning in China’s hospitality education / Huijun Yang,
Catherine Heung // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 222-235

*obrazovanje, cjeloZivotno ucenje, e-ucenje *odrZivi turizam *Azija - Bliski i Sredji Istok
Odrzivost: koncept praga za obrazovanje struénjaka u turizmu / Cody Morris Paris // Turizam :
medunarodni znanstveno-strucni ¢asopis. God. 64 (2016), br. 3, 329-336

*obrazovne ustanove *kvaliteta u turizmu
How useful are university rankings in tourism? / Rob Law, Lawrence Hoc Nang Fong, Davis Ka Chio Fong
// Annals of Tourism Research : a Social Sciences Journal. Vol. 54 (2015), 219-221

*obrazovne ustanove *obrazovanje - planovi i programi *Sjeverna Amerika
The use of personality styles in designing curriculum in hospitality schools / Gunce “Georgia” Malan,
Cihan Cobanoglu, R. Douglas Waldo // Journal of human resources in hospitality and tourism. Vol.
14 (2015), No. 1, 90-105

*vodici *motivacije *obrazovni (edukacijski) turizam *Hrvatska
The travel guidebook: catalyst for self-directed travel / Donald N. Roberson // Tourism analysis : an
interdisciplinary journal. Vol. 20 (2015), No. 1, 123-128

*zaposlenici u ugostiteljstvu *posebna pitanja *hotelijerstvo *Cipar
Antecedents of extra-role customer service behaviour: polychronicity as a moderator / Mustafa Daskin
// Anatolia : an international journal of tourism and hospitality research. Vol. 26 (2015), No. 4, 521-534

TURIZAM | GOSPODARSTVO

*biciklizam *Irska
Do tourists value different levels of cycling infrastructure? / Gerard Deenihan, Brian Caulfield // Tourism
management : research - policies - practice. Vol. 46 (2015), 92-101

*drustveni troskovi *Sjeveroistocna Azija
Corporate social responsibility, corporate reputation, customer emotions and behavioral intentions:
a structural equation modeling analysis / Lujun Su ... [et al.] // Journal of China tourism research.
Vol. 10 (2014), No. 1-2-3-4, 511-529

*drustveno odgovorno poslovanje (DOP) *odrZivi turizam *tehnicko-tehnoloski aspekti ugostiteljskog
poduzeca, inovacije, kreativnost *JuZna Afrika
Odgovorni turizam i inovacije u pokrajini Zapadni Kaapland u JuZnoafri¢koj Republici / Irma Booyens,
Christian M. Rogerson // Turizam : medunarodni znanstveno-strucni ¢asopis. God. 64 (2016), br. 4,
385-396

Odabrana bibliografija God. 1+ Br. 2 * 2016. 7
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*ekonomika turizma *istraZivanja u turizmu *¢lanci
Introduction : special issue: Current research in tourism economics / Tanja Mihali¢, Larry Dwyer //
Tourism economics : the business and finance of tourism and recreation. Vol. 21 (2015), No. 1, 5-8

*ekonomika turizma *'outbound’ turizam *Sjeveroistocna Azija
Modeling and forecasting Chinese outbound tourism: an econometric approach / Vera Shanshan Lin,
Anyu Liu, Haiyan Song // Journal of travel & tourism marketing. Vol. 32 (2015), No. 1-2, 34-49

*enologija, vinski turizam *ponasanje i iskustvo potrosaca *preferencije, viernost
Incorporating the winescape into the theory of planned behaviour: examining ‘new world’ wineries /
Vanessa Ann Quintal, Ben Thomas, lan Phau // Tourism management : research - policies - practice.
Vol. 46 (2015), 596-609

*enologija, vinski turizam *Spanjolska
Drivers of sustainability strategies in Spain’s wine tourism industry / Juan Carlos Gazquez-Abad ...
[et al.] // The Cornell Hotel and restaurant administration quarterly. Vol. 56 (2015), No. 1, 106-117

*gastronomija, dijeta, nutricionizam *informatika i turizam *informatika i turizam - ostalo (racunala u
edukaciji, webcam) *Sjeverna Amerika
Mobile tablet menus: attractiveness and impact of nutrition labeling formats on millennials’ food
choices / Maryam F. Yepes // The Cornell Hotel and restaurant administration quarterly. Vol. 56
(2015), No. 1, 58-67

*gastronomija, dijeta, nutricionizam *kvaliteta u turizmu *zadovoljstvo *turisticka statistika - teorija i
metodoloski problemi *Sjeveroistocna Azija
Integration of Kano’s model into FQFS for Taiwanese Ban-Doh banquet culture / Ling-Zhong Lin, Huery-
Ren Yeh, Ming-Chao Wang // Tourism management : research - policies - practice. Vol. 46 (2015),
245-262

*gastronomija, dijeta, nutricionizam *percepcije *zadovoljstvo *preferencije, viernost *Francuska
Casual dining on the French Riviera: examining the relationship between visitors’ perceived quality,
positive emotions, and behavioral intentions / Girish Prayag, Catheryn Khoo-Lattimore, Jonathan
Sitruk // Journal of hospitality marketing & management. Vol. 24 (2015), No. 1-2, 24-46

*gastronomija, dijeta, nutricionizam *turisticka destinacija *svijet *Australija i Oceanija
Travel lifestyle preferences and destination activity choices of Slow Food members and non-members
/ Kuan-Huei Lee, Jan Packer, Noel Scott // Tourism management : research - policies - practice. Vol.
46 (2015), 1-10

*gastronomija, dijeta, nutricionizam *ugostiteljstvo - izvansmjestajni kapaciteti *zadovoljstvo *turisticka
statistika - teorija i metodoloski problemi *Sjeveroistoc¢na Azija
Integrating Kano model and SIPA grid to identify key service attributes of fast food restaurants / Hsi
Tien Chen, Brendan T. Chen // Journal of quality assurance in hospitality & tourism. Vol. 16 (2015),
No. 1-2, 141-163

*hotelijerstvo *benchmarking *management ugostiteljskog poduzecéa *Sjeverna Amerika
Updated benchmarks for projecting fixed and variable components of hotel financial performance /
Stephen Rushmore, John W. O’Neill // The Cornell Hotel and restaurant administration quarterly.
Vol. 56 (2015), No. 1, 17-28

*hotelijerstvo *drZava i turizam *turizam i regionalni razvoj *Sjeveroisto¢na Azija
Strategic implications of government policies on the future group and brand development of state-
owned hotels in China / Qu Xiao ... [et al.] // Journal of China tourism research. Vol. 10 (2014), No.
1-2-3-4, 4-20

*hotelijerstvo *ekonomika ugostiteljskog poduzeca, financije *Portugal
RevPAR odrednice portugalskih hotela: globalni i lokalni faktori / Luis Pacheco // Turizam : medunarodni
znanstveno-strucni ¢asopis. God. 64 (2016), br. 2, 217-228

*hotelijerstvo *investicije *efikasnost ugostiteljskog poduzeéa *Sjeverna Amerika
Earnings announcements and investor focus in the hospitality industry / Pamela C. Moulton, Sarah
Leow // The Cornell Hotel and restaurant administration quarterly. Vol. 56 (2015), No. 1, 5-16

*hotelijerstvo *kadrovi i ljudski resursi *manageri *Bugarska
Bulgaria hotel managers’ recruitment perceptions / Matthew H. T. Yap ... [et al.] // Journal of human
resources in hospitality and tourism. Vol. 14 (2015), No. 2, 133-152

Odabrana bibliografija God. 1+ Br. 2+ 2016. 8
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*hotelijerstvo *klasifikacija, kategorizacija, standardizacija, branding *image i marka (brand) *percepcije
*Sjeveroistocna Azija
An empirical study of customer-based brand equity model for China economy hotels / Han Shen ... [et
al.] // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 21-34

*hotelijerstvo *klasifikacija, kategorizacija, standardizacija, branding *ponasanje i iskustvo potrosaca
*domacdi i etnicki turizam *Sjeveroistocna Azija
Brand evaluation of foreign versus domestic luxury hotels by Chinese travelers / Cathy H. C. Hsu //
Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 35-50

*hotelijerstvo *klasifikacija, kategorizacija, standardizacija, branding *Sjeveroistocna Azija
Influence of star rating and ownership structure on brand image of Mainland China hotels / Jingxian
Jiang, Ulrike Gretzel, Rob Law // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 69-94

*hotelijerstvo *management ugostiteljskog poduzeéa *unutarnja organizacija ugostiteljskog poduzeca
*Italija
Hoteli s poslovnim modelima orijentiranim na potrosace: empirijski zakljuci iz Val Gardene / Vincenzo
Fasone, Sandra Hofer, Raffaele Scuderi // Turizam : medunarodni znanstveno-strucni ¢asopis. God.
64 (2016), br. 1, 95-106

*hotelijerstvo *management ugostiteljskog poduzeéa *WEB 2.0, blog, drustvene mreZe, sadrZaj koji stvara
korisnik (UGC - User Generated Content, User Generated Reviews i/ili User Generated Media), eWoM (od-

usta-do-usta), recenzije, e-usluge *Grcka
Online reviews as a feedback mechanism for hotel CRM systems / Costas Assimakopoulos ... [et al.]
// Anatolia : an international journal of tourism and hospitality research. Vol. 26 (2015), No. 1, 5-20

*hotelijerstvo *manageri *obrazovanje - studenti *Zapadna Europa
The making of hospitality managers: the role of knowledge in the development of expertise / Beverley
Wilson-Wiinsch ... [et al.] // Journal of human resources in hospitality and tourism. Vol. 14 (2015),
No. 2, 153-176

*hotelijerstvo *manageri *Sjeveroistocna Azija
Framework for success: overcoming contemporary challenges of western expatriate managers in the
Chinese hospitality industry / Cynthia Mejia, Kelly Virginia Phelan, James Brian Aday // Journal of
human resources in hospitality and tourism. Vol. 14 (2015), No. 2, 107-132

*hotelijerstvo *medunarodni turisticki organizmi *preferencije, viernost *pracenje i prognoziranje turizma
*turisticka statistika - teorija i metodoloski problemi *Azija
Identifying emerging hotel preferences using emerging pattern mining technique / Gang Li ... [et al.]
// Tourism management : research - policies - practice. Vol. 46 (2015), 311-321

*hotelijerstvo *posebna pitanja *zaposlenici u ugostiteljstvu
Practical application of importance-performance analysis in determining critical job satisfaction fac-
tors of a tourist hotel / Frank C. Pan // Tourism management : research - policies - practice. Vol. 46
(2015), 84-91

*hotelijerstvo *preferencije, viernost *medunarodni, inozemni turizam *Sjeveroistocna Azija
The influence of culture on the perceived attractiveness of hotel loyalty programs: Chinese versus
Japanese customers / Fiona Ke-Wei Hu, Karin Weber // Journal of China tourism research. Vol. 10
(2014), No. 1-2-3-4, 186-205

*hotelijerstvo *preferencije, vjernost *turizam i cijene *Sjeverna Amerika
Understanding active loyalty behavior in hotel reward programs through customers’ switching costs
and perceived program value / Karen Lijia Xie ... [et al.] // Journal of travel & tourism marketing.
Vol. 32 (2015), No. 3-4, 308-324

*hotelijerstvo *procjena vrijednosti, pretvorba, privatizacija, tranzicijski procesi *Hrvatska
Gibrat’s Law and the impact of ownership: a case study of Croatia’s hotel industry / Neven Ivandi¢ //
Tourism economics : the business and finance of tourism and recreation. Vol. 21 (2015), No. 1, 105-120

*hotelijerstvo *tehnicko-tehnoloski aspekti ugostiteljskog poduzeca, inovacije, kreativnost *ekonomika
ugostiteljskog poduzeca, financije *Spanjolska
The impact of innovation on firms’ performance: an analysis of the hotel sector in Majorca / Maria
Tugores, Dolores Garcia // Tourism economics : the business and finance of tourism and recreation.
Vol. 21 (2015), No. 1, 121-140
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*hotelijerstvo *transnacionalne korporacije, lanci *JuZna Afrika
Hotelski lanci na globalnom jugu: internacionalizacija juznoafrickih hotelskih brendova / Jayne M.
Rogerson // Turizam : medunarodni znanstveno-stru¢ni ¢asopis. God. 64 (2016), br. 4, 445-450

*hotelijerstvo *transnacionalne korporacije, lanci *unutarnja organizacija ugostiteljskog poduzeca
The nature of hotel chains: an integration framework / Maya Ivanova, Stanislav lvanov // International
journal of hospitality and tourism administration. Vol.16 (2015), No. 1-2, 122-142

*hotelijerstvo *turizam i cijene *turisticka potraZnja *management ugostiteljskog poduzeca
Optimal overbooking limits for a hotel with three room types and with upgrade and downgrade
constraints / Stanislav H. lvanov // Tourism economics : the business and finance of tourism and
recreation. Vol. 21 (2015), No. 1, 223-240

*hotelijerstvo *unutarnja organizacija ugostiteljskog poduzeca *posebna pitanja *Sjeverna Amerika
The impact of supervisory support on organizational commitment, career satisfaction, and turnover
intention for hospitality frontline employees / Hee Jung (Anette) Kang, Anthony Gatling, Jungsun
(Sunny) Kim // Journal of human resources in hospitality and tourism. Vol. 14 (2015), No. 1, 68-89

*hotelijerstvo *unutarnja organizacija ugostiteljskog poduzeca *zaposlenici u ugostiteljstvu *transforma-
tivna uloga turizma
A causal model for integrating workplace spirituality into hospitality organizational transformation
/ Anthony Gatling // Journal of human resources in hospitality and tourism. Vol. 14 (2015), No. 2,
177-194

*hotelijerstvo *zadovoljstvo *turisticka statistika - teorija i metodoloski problemi
Prioritisation of the hotel attributes according to their influence on satisfaction: a comparison of two
techniques / Tahir Albayrak, Meltem Caber // Tourism management : research - policies - practice.
Vol. 46 (2015), 43-50

*hotelijerstvo *zeleni atributi *kvaliteta u turizmu *Sjeveroistocna Azija
Tools for benchmarking and recognizing hotels’ green effort - environmental assessment methods and
eco-labels / Jennifer Y. Lo, Wilco Chan, Carol X. Zhang // Journal of China tourism research. Vol. 10
(2014), No. 1-2-3-4, 165-185

*igracnice *psihologija turizma *preferencije, viernost *Sjeveroistocna Azija
The relationships between casino quality, image, value and loyalty / Henry Tsai, Jinsoo Lee, Steve Pan
// International journal of hospitality and tourism administration. Vol.16 (2015), No. 1-2, 164-182

*igracnice *turisticka destinacija - razni aspekti *ponasanje i iskustvo potrosaca *Sjeveroistocna Azija
Destination services and travel experience in the gaming mecca: the moderating role of gambling as
a travel purpose among Chinese tourists / IpKin Anthony Wong, Xiangping Li // Journal of travel &
tourism marketing. Vol. 32 (2015), No. 1-2, 80-99

*inbound’ turizam *ponasanje i iskustvo potrosaca *informatika i turizam *Sjeveroistocna Azija
Exploring the travel behaviors of inbound tourists to Hong Kong using geotagged photos / Huy Quan
Vu ... [et al.] // Tourism management : research - policies - practice. Vol. 46 (2015), 222-232

*inbound’ turizam *Sjeveroistocna Azija
Chinese outbound tourism: an epilogue / Songshan (Sam) Huang ... [et al.] // Journal of travel & tourism
marketing. Vol. 32 (2015), No. 1-2, 153-159

*kruZna putovanja *potrosaci *ponasanje i iskustvo potrosaca *turizam i socijalna psihologija *Sjeverna
Amerika
Negative effects of perceived crowding on travelers’ identification with cruise brand / Sunghyup Sean
Hyun, Min Gyung Kim // Journal of travel & tourism marketing. Vol. 32 (2015), No. 3-4, 241-259

*kruZna putovanja *Sjeveroistocna Azija
Using a choice experiment (CE) to value the attributes of cruise tourism / Min-Kyu Lee, Seung-Hoon
Yoo // Journal of travel & tourism marketing. Vol. 32 (2015), No. 3-4, 416-427

*kvaliteta u turizmu *konkurentnost *hotelijerstvo *Spanjolska
The effects of quality and enviromental management on competitive advantage: A mixed methods
study in the hotel industry / Jose F. Molina-Azorin ... [et al.] // Tourism management : research -
policies - practice. Vol. 50 (2015), 41-54

*kvaliteta u turizmu *ugostiteljstvo - izvansmjestajni kapaciteti *percepcije *Sjeverna Amerika *Sjeveroistocna
Azija
How do customers perceive service quality in differently structured fast food restaurants? / Yang Cao,
Kyungmi Kim // Journal of hospitality marketing & management. Vol. 24 (2015), No. 1-2, 99-117
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*kvaliteta u turizmu *zadovoljstvo *ponasanje i iskustvo potrosaca *Sjeveroistocna Azija
Effects of service fairness and service quality on tourists’ behavioral intentions and subjective well-
being / Lujun Su ... [et al.] // Journal of travel & tourism marketing. Vol. 32 (2015), No. 3-4, 290-307

*kvaliteta u turizmu *zaposlenici u ugostiteljstvu *unutarnja organizacija ugostiteljskog poduzeca *Juzna
i Srednja Azija
Service quality and training of employees: the mediating role of organizational commitment / Rajib
Lochan Dhar // Tourism management : research - policies - practice. Vol. 46 (2015), 419-430

*malo i srednje poduzetnistvo (MSP) *Velika Britanija
Imagined relational capital: an analytical tool in considering small tourism firms’ sociality / Gunjan
Saxena // Tourism management : research - policies - practice. Vol. 49 (2015), 109-118

*management ugostiteljskog poduzeca *ekologija i zastita okoliSa *hotelijerstvo *benchmarking *Europa

Water management in the European hospitality sector: best practice, performance benchmarks and

improvement potential / David Styles, Harald Schoenberger, Jose Luis Galvez-Martos // Tourism
management : research - policies - practice. Vol. 46 (2015), 187-202

*management ugostiteljskog poduzeéa *manageri *hotelijerstvo *Spanjolska
Management innovation in the hotel industry / Julia Nieves, Mercedes Segarta-Cipres // Tourism mana-
gement : research - policies - practice. Vol. 46 (2015), 51-58

*management ugostiteljskog poduzeca *rezervacijski i distribucijski sustavi *turisticka statistika - teorija i
metodoloski problemi *Grcka
E-CRM in tourism exploiting emerging information and communication technologies / George Mas-
torakis ... [et al.] // Anatolia : an international journal of tourism and hospitality research. Vol. 26
(2015), No. 1, 32-44

*management ugostiteljskog poduzecéa *turizam i regionalni razvoj *hotelijerstvo *Spanjolska
Environmental knowledge mangement: A long-term enabler of tourism development / Aurora Martinez-
Martinez, Juan Gabriel Cegarra-Navarro, Alexeis Garcia-Perez // Tourism management : research
- policies - practice. Vol. 50 (2015), 281-291

*sektor turizma u narodnom gospodarstvu *turizam i regionalni razvoj *svijet
Does tourism growth influence economic development? / Pablo Juan Cardenas-Garcia, Marcelino
Sanchez-Rivero, Juan Ignacio Pulido-Fernandez // Journal of travel research. Vol. 54 (2015), No. 2,
206-221

*svratista, prenocista, gostionice *djecji, omladinski i studentski turizam *medunarodni, inozemni turizam
*image i marka (brand) *Sjeveroisto¢na Azija
Symbolic consumption and brand choice: China’s youth hostels for the international travel market /
Xiaolu Sun ... [et al.] // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 51-68

*tehnicko-tehnoloski aspekti ugostiteljskog poduzeca, inovacije, kreativnost *malo i srednje poduzetnistvo
(MSP) *produktivnost ugostiteljskog poduzeca *Spanjolska
Innovativeness and business performances in tourism SMEs / Juan A. Martinez-Roman ... [et al.] //
Annals of Tourism Research : a Social Sciences Journal. Vol. 54 (2015), 118-135

*transnacionalne korporacije, lanci *image i marka (brand) *marketing destinacija *hotelijerstvo
*Sjeveroistocna Azija
Modeling consumer-based brand equity for multunational hotel brands - when hosts become guests
/ Zuowei (Joy) Huang, Liping A. Cai // Tourism management : research - policies - practice. Vol. 46
(2015), 431-443

*trgovina *motivacije *sekundarne rezidencije *Spanjolska
Exploring the shopping motivations of international residential tourists / Maria D. De-Juan-Vigaray,
Joan B. Garau-Vadell // Tourism analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 99-109

*turisticka satelitska bilanca *Turska
Impact analysis of demand-driven shocks in Turkey’s tourism industry within the framework of the
social accounting matrix / Hasan Gul, Selim Cagatay // Tourism economics : the business and finance
of tourism and recreation. Vol. 21 (2015), No. 1, 33-48

*turizam i gospodarstvo *sektor turizma u narodnom gospodarstvu *Sredozemlje
Indebtedness of the tourism sector in Mediterranean countries / Dasa Farénik, Kir Ku$¢er, Domen
Trobec // Tourism economics : the business and finance of tourism and recreation. Vol. 21 (2015),
No. 1, 141-157
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*turizam i narodno gospodarstvo *ekonomika turizma *Australija i Oceanija
The Dutch disease effects on tourism - the case of Australia / Tien Pham ... [et al.] // Tourism manage-
ment : research - policies - practice. Vol. 46 (2015), 610-622

*turizam i narodno gospodarstvo *ekonomika turizma *Jugoistocna Azija i Pacifik
Does tourism effectively stimulate Malaysia’s economic growth? / Chor Foon Tang, Eu Chye Tan //
Tourism management : research - policies - practice. Vol. 46 (2015), 158-163

*turizam i poduzece *unutarnja organizacija ugostiteljskog poduzeca *produktivnost ugostiteljskog poduzeca
*Jugoistocna Azija i Pacifik

Effects of service supply chain practices on the profitability of tourism firms / Suhaiza Zailani ... [etal.] //

Anatolia : an international journal of tourism and hospitality research. Vol. 26 (2015), No. 4, 612-623

*turizam i regionalni razvoj *drZava i turizam *Sjeverna Amerika
Tourism development and trust in local government / Robin Nunkoo // Tourism management : research
- policies - practice. Vol. 46 (2015), 623-634

*turizam i regionalni razvoj *ekologija i zastita okoliSa *odrZivi turizam *posebni resursi *svijet
Economic growth and environment: tourism as a trigger for green growth / Simone Marsiglio // Tour-
ism economics : the business and finance of tourism and recreation. Vol. 21 (2015), No. 1, 183-204

*turizam i regionalni razvoj *ekonomsko poticanje turizma *Sjeverna Amerika
Myths of tourism institutionalization and Cancun / Linda M. Ambrosie // Annals of Tourism Research :
a Social Sciences Journal. Vol. 54 (2015), 65-83

*turizam i regionalni razvoj *klima *ekologija i zastita okolisa *fizicko okruZenje i zagadenje (impacts)
*zracni promet
The future of tourism: can tourism growth and climate policy be reconciled? A mitigation perspective
/ Stefan Gossling, C. Michael Hall, Paul Peeters, Daniel Scott // Tourism recreation research. Vol. 35
(2010), No. 2, 119-130

*turizam i regionalni razvoj *turisticka destinacija - razni aspekti *igracnice *Sjeveroistocna Azija
Diversifying the Macao economy: insights from profiling Mainland Chinese visitors / Thea Vinnicombe,
Joey Pek U. Sou // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 347-362

*turizam i regionalni razvoj *turizam i prostor *turisticka statistika - teorija i metodoloski problemi *Sre-
dozemlje
Effects of tourism on regional asymmetries: Empirical evidence for Portugal / Jorge M. Andraz, Nelia
M. Norte, Hugo S. Goncalves // Tourism management : research - policies - practice. Vol. 50 (2015),
257-267

*turizam i regionalni razvoj *turizam u zemljama u razvoju (ZUR) i pomoc tim zemljama *posebne atrakcije
*kulturni turizam (turizam nasljeda) *JuZna Afrika
Javno-privatno partnerstvo za razvoj infrastrukture: primjer Kolijevke ¢ovjecanstva, Juznoafricka
Republika / Christian M. Rogerson // Turizam : medunarodni znanstveno-stru¢ni ¢asopis. God. 64
(2016), br. 4, 419-430

*turizam i regionalni razvoj *turizam u zemljama u razvoju (ZUR) i pomoc tim zemljama *Srednja Amerika
i Karibi
Cuba in transition: Tourism industry perceptions of entrepreneurial change // Tourism management :
research - policies - practice. Vol. 50 (2015), 184-193

*turizam i zaposljavanje *posebna pitanja *sezonalnost *zimsko-sportski turizam *Sjeverna Amerika
Seasonal employees: the link between sense of community and retention / Dan McCole // Journal of
travel research. Vol. 54 (2015), No. 2, 193-205

*ugostiteljsko poduzece *ekonomika ugostiteljskog poduzeca, financije *Sjeverna Amerika
Why restaurants fail? Part IV: the relationship between restaurant failures and demographic factors
/ H. G. Parsa ... [et al.] // The Cornell Hotel and restaurant administration quarterly. Vol. 56 (2015),
No. 1, 80-90

*ugostiteljsko poduzece *management ugostiteljskog poduzeca *unutarnja organizacija ugostiteljskog
poduzeca *Turska
The importance of error management culture in organizations: the impact on employee helping behav-
iors during service failures and recoveries in restaurants / Priyanko Guchait, Aysin Pasamehmetoglu,
Jeanna Lanza-Abbott // Journal of human resources in hospitality and tourism. Vol. 14 (2015), No.
1, 45-67
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*ugostiteljsko poduzece *unutarnja organizacija ugostiteljskog poduzeca *management ugostiteljskog
poduzeca *Sjeverna Amerika
An evaluation of rules for assigning tables to walk-in parties in restaurants / Gary M. Thompson // The
Cornell Hotel and restaurant administration quarterly. Vol. 56 (2015), No. 1, 91-105

*ugostiteljsko poduzece *zaposlenici u ugostiteljstvu *posebna pitanja *Sjeverna Amerika
Attraction to hospitality companies: how processing fluency moderates value fit / Sean McGinley ... [et
al.] // Journal of human resources in hospitality and tourism. Vol. 14 (2015), No. 1, 25-44

*ugostiteljstvo - izvansmjestajni kapaciteti *gastronomija, dijeta, nutricionizam *odluke, izbor, namjere
*Sjeverna Amerika
How do diners make decisions among casual dining restaurants? An exploratory study of college stu-
dents / Cheng Peng, Anil Bilgihan, Jay Kandampully // International journal of hospitality and tourism
administration. Vol.16 (2015), No. 1-2, 1-15

*ugostiteljstvo - izvansmjestajni kapaciteti *manageri *posebna pitanja *Sjeverna Amerika
Executive tenure: attributes of club manager longevity / Ali A. Poorani, Mitchell Platt // International
journal of hospitality and tourism administration. Vol.16 (2015), No. 1-2, 143-163

*ugostiteljstvo - izvansmjestajni kapaciteti *transnacionalne korporacije, lanci *zaposlenici u ugostiteljstvu
*produktivnost ugostiteljskog poduzeca *Australija i Oceanija
Exploring the antecedents of staff turnover within the fast-food industry: the case of Hamilton, New
Zealand / Asad Mohsin, Jorge Lengler // Journal of human resources in hospitality and tourism. Vol.
14 (2015), No. 1, 1-24

*ugostiteljstvo - izvansmjestajni kapaciteti *ugostiteljstvo - posebna pitanja *folklor, tradicija *Njemacka
The musicscape model: direct, mediating, and moderating effects in the casual restaurant experience
/ Robert J. Harrington, Michael C. Ottenbacher, Anja Treuter // International journal of hospitality

and tourism administration. Vol.16 (2015), No. 1-2, 99-121

*ugostiteljstvo - izvansmjestajni kapaciteti *zadovoljstvo *pracenje i prognoziranje turizma *turisticka
statistika - posebna pitanja
Clarifications on the design of customer comment cards: question type, question wording, and writing
space / Kenneth R. Bartkus, Robert Mills, David Olsen // Journal of hospitality marketing & manage-
ment. Vol. 24 (2015), No. 1-2, 216-228

*ugostiteljstvo - izvansmjestajni kapaciteti *zadovoljstvo *preferencije, vjernost *Zapadna i Centralna
Afrika s otocima
International tourists’ satisfaction with Ghanaian upscale restaurant services and revisit intentions /
Issahaku Adam, Charles Atanga Adongo, Frederick Dayour // Journal of quality assurance in hospital-
ity & tourism. Vol. 16 (2015), No. 1-2, 181-201

*zracni promet *image i marka (brand) *preferencije, viernost *Sjeverna Amerika
Critical in-flight and ground-service factors influencing brand prestige and relationships between brand
prestige, well-being, perceptions and brand loyalty: first-class passengers / Young-joo Ahn, Insin
Kim, Sunghyup Sean Hyun // Journal of travel & tourism marketing. Vol. 32 (2015), Supplement 1,
S$114-S138

*zracni promet *marketing u turizmu
Airport route development: a survey of cirrent practice / Nigel Halpern, Anne Graham // Tourism man-
agement : research - policies - practice. Vol. 46 (2015), 212-221

*zracni promet *preferencije, viernost *Sjeverna Amerika
Fool’s gold? Assessing the impact of the value of airline loyalty programs on brand equity perceptions
and share of wallet / Clay M. Voorhees ... [et al.] // The Cornell Hotel and restaurant administration
quarterly. Vol. 56 (2015), No. 2, 202-212

*zracni promet *preferencije, vjiernost *svijet
Customers’ perceived benefits of a frequent-flyer program / Nic S. Terblanche // Journal of travel &
tourism marketing. Vol. 32 (2015), No. 3-4, 199-210

*zracni promet *preferencije, vjernost
Key determinants of passenger loyalty in the low-cost airline business / Raphael K. Akamauvi ... [et al.]
// Tourism management : research - policies - practice. Vol. 46 (2015), 528-545

*zracni promet *sigurnost potrosaca *klima
Flights of fantasy: a reformulation of the flyers’ dilemma / Martin Young ... [et al.] // Annals of Tourism
Research : a Social Sciences Journal. Vol. 54 (2015), 1-15
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*zracni promet *umjetna inteligencija, video konferencije, virtualni svijet, roboti, mobilna tehnologija, GPS,
e-mail, chat, igrice za mobilne telefone *elektronicko poslovanje *Sjeverna Amerika
Understanding the benefit of purchasing ancillary air travel services via mobile phones / Cristian Mo-
rosan // Journal of travel & tourism marketing. Vol. 32 (2015), No. 3-4, 227-240

TURIZAM I TRZISTE

*benchmarking *turisticka destinacija - razni aspekti *turisticka statistika - teorija i metodoloski problemi
Incorporating destination quality into the measurement of tourism performance: a Bayesian approach
/ A. George Assaf, Efthymios G. Tsionas // Tourism management : research - policies - practice. Vol.

49 (2015), 58-71

*istraZivanje trZista *Sjeveroistocna Azija
Drivers of Taiwan’s tourism market cycle / Ming-Hsiang Chen, Chien-Pang Lin, Brendan T. Chen // Journal
of travel & tourism marketing. Vol. 32 (2015), No. 3-4, 260-275

*konkurentnost *hotelijerstvo *turizam i cijene *Sjeverna Amerika
Quality differentiation and conditional spartial price competition among hotels / Seul Ki Lee // Tourism
management : research - policies - practice. Vol. 46 (2015), 114-122

*marketing destinacija *image i marka (brand) *Isto¢na Afrika s otocima
Promjene imidZa destinacije prije i poslije putovanja: slu¢aj stranih turista u Tanzaniji / Dev Jani, Winnie
Nguni // Turizam : medunarodni znanstveno-stru¢ni ¢asopis. God. 64 (2016), br. 1, 25-38

*marketing destinacija *image i marka (brand) *Karibi *Srednja Amerika i Karibi
Jedinstvene prodajne propozicije i destinacijsko brendiranje: longitudinalna perspektiva karipskog
turizma u tranziciji / Tony L. Henthorne, Babu P. George, Mark M. Miller // Turizam : medunarodni
znanstveno-strucni ¢asopis. God. 64 (2016), br. 3, 261-275

*marketing destinacija *image i marka (brand) *Sjeveroistocna Azija
An examination of Taiwan destination brand associations: from the perspective of Mainland Chinese
tourists / Zhuowei (Joy) Huang, Mimi Li, Qian Li // Journal of travel & tourism marketing. Vol. 32
(2015), No. 1-2, 50-64

*marketing destinacija *image i marka (brand) *turizam i etnologija
Identity and authenticity in destination image construction / Estela Marine-Roig // Anatolia : an inter-
national journal of tourism and hospitality research. Vol. 26 (2015), No. 4, 574-587

*marketing destinacija *marketing u turizmu - instrumenti *ponasanje i iskustvo potrosaca *Sjeverna Amerika
The influence of DMO advertising on specific destination visitation behaviors / Cristian Morosan //
Journal of hospitality marketing & management. Vol. 24 (2015), No. 1-2, 47-75

*marketing destinacija *prospekti, brosure, leci, oglasi, slogani *ankete
Effective destination advertising: Matching effect between advertising language and destination type
/ Jaemun Byun, SooCheong (Shawn) Jang // Tourism management : research - policies - practice.
Vol. 50 (2015), 31-40

*marketing u turizmu - instrumenti *hotelijerstvo *Sjeveroistocna Azija
Assessing the effectiveness of marketing strategies in tourist hotels: an illustration using a multi-method
approach in Taiwan / Chin Wei Huang, Foo Nin Ho, Yu Chuan Chen // Journal of travel & tourism
marketing. Vol. 32 (2015), Supplement 1, S15-S29

*marketing u turizmu - instrumenti *marketing destinacija *nadnacionalne asocijacije *Jugoistocna Azija
i Pacifik
Vodi li konkurentnost turisticke destinacije prema uspjesSnosti? Slucaj regije ASEAN / Mohd Hafiz
Hanafiah, Mohamad Abdullah Hemdi, Ismail Ahmad // Turizam : medunarodni znanstveno-strucni
Casopis. God. 64 (2016), br. 3, 251-260

*marketing u turizmu *drustveno-ekonomsko planiranje, prognoziranje i trendovi *drustveno odgovorno
poslovanje (DOP) *svijet
Uloga marketinga u planiranju turizma kao glavnog, sporednog ili ravnopravnog elementa / Eran
Ketter, Yoel Mansfeld, Eli Avraham // Turizam : medunarodni znanstveno-struéni ¢asopis. God. 64
(2016), br. 2, 135-147

*marketing u turizmu *skupovi, zbornici
Improving marketing effectiveness: advances in tourism, travel, hospitality and leisure marketing :
editorial / Marios Sotiriadis // Anatolia : an international journal of tourism and hospitality research.
Vol. 26 (2015), No. 1, 1-4
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*napojnice *svijet
Racial and ethnic differences in tipping: the role of perceived descriptive and injuctive tipping norms
/ Michael Lynn, Zachary W. Brewster // The Cornell Hotel and restaurant administration quarterly.
Vol. 56 (2015), No. 1, 68-79

*osobna potrosnja, Zivotni standard *izlozbe i sajmovi *domacdii etnicki turizam *ekskurzionizam *Svicarska
Keeping mental budgets: visitors’ spending at a Christmas market / Juan Gabriel Brida, Oksana Tokarchuk
// Tourism economics : the business and finance of tourism and recreation. Vol. 21 (2015), No. 1, 67-82

*ponasanje i iskustvo potrosaca *faktori turisticke potraznje *ucinkovitost promocije i usmena promocija
*Sjeveroistocna Azija

How customer experience affects the customer-based brand equity for tourism destinations / Yan Yang,

Xiaoming Liu, Jun Li // Journal of travel & tourism marketing. Vol. 32 (2015), Supplement 1, S97-S113

*ponasanje i iskustvo potrosaca *hotelijerstvo *Danska
Value creation and knowledge development in tourism experience encounters / Flemming Sorensen,
Jens Friis Jensen // Tourism management : research - policies - practice. Vol. 46 (2015), 336-346

*ponasanje i iskustvo potrosaca *hotelijerstvo *ekologija i zastita okolisa *Sjeverna Amerika
The influence of message framing on hotel guests’ linen-reuse intentions / Julia E. Blose, Rhonda W.
Mack, Robert E. Pitts // The Cornell Hotel and restaurant administration quarterly. Vol. 56 (2015),
No. 2, 145-154

*ponasanje i iskustvo potrosaca *preferencije, viernost *Italija
Repeated behavior and destination loyalty / Marta Meleddu, Raffaele Paci, Manuela Pulina // Tourism
management : research - policies - practice. Vol. 50 (2015), 159-171

*ponasanje i iskustvo potrosaca *psihologija turizma *Sjeverna Amerika
“l want to help” versus “l am just mad”: how affective commitment influences customer feedback
decisions / Stephanie Qing Liu, Anna S. Mattila // The Cornell Hotel and restaurant administration
quarterly. Vol. 56 (2015), No. 2, 213-222

*ponasanje i iskustvo potrosaca *rizici putovanja *lokalno stanovnistvo *Sjeveroistocna Azija
Sklonost Kineza prema kupovini odmora: uloga financijskog ponasanja i povjerenja u gospodarstvo
/ Tarik Dogru // Turizam : medunarodni znanstveno-struéni ¢asopis. God. 64 (2016), br. 2, 149-158

*ponasanje i iskustvo potrosaca *turisticka statistika - teorija i metodoloski problemi *Sjeveroisto¢na Azija
Building a total customer experience model: applications for the travel experiences in Taiwan’s creative
life industry / Shu-Hua Chang, Rungtai Lin // Journal of travel & tourism marketing. Vol. 32 (2015),

No. 3-4, 438-453

*ponasanje i iskustvo potrosaca *zadovoljstvo *turisticka statistika - teorija i metodoloski problemi *Sjeverna
Amerika
Relationship between guest experience, personality characteristics, and satisfaction: moderating ef-
fect of extraversion and openness to experience / Milos Bujisic, Anil Bilgihan, Scott Smith // Tourism
analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 25-38

*potrosaci *ponasanje i iskustvo potrosaca *pojedine vrste turizma *Sjeveroisto¢na Azija
The effect of servant leadership on customer value co-creation: a cross-level analysis of key mediat-
ing roles / Chan Hsiao, Yi-Hsuan Lee, Wan-Jun Chen // Tourism management : research - policies
- practice. Vol. 49 (2015), 45-57

*razglednice, marke, pecati, fotografije *ponasanje i iskustvo potrosaca *marketing destinacija *WEB 2.0,
blog, drustvene mreZe, sadrzZaj koji stvara korisnik (UGC - User Generated Content, User Generated Reviews
i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *Rusija
Effect of tourist photographs on attitudes towards destination: manifest and latent content / Hany Kim,
Svetlana Stepchenkova // Tourism management : research - policies - practice. Vol. 49 (2015), 29-41

*rekreacija *turisticka potraznja - ostalo *segmentacija *Sume *Sjeveroistocna Azija
Tourist satisfaction with forest recreation experience: a segment-based approach / Cheng-Fei Lee //
Anatolia : an international journal of tourism and hospitality research. Vol. 26 (2015), No. 4, 535-548

*segmentacija *'outbound’ turizam *djecji, omladinski i studentski turizam *Sjeveroistocna Azija
Segmenting markets by bagged clustering: young Chinese travelers to Western Europe / Girish Prayag
... [et al.] // Journal of travel research. Vol. 54 (2015), No. 2, 234-250
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*segmentacija *ponasanje i iskustvo potrosaca *Sjeveroistocna Azija
Variety-seeking: using the CHAID segmentation approach in analyzing the international traveler mar-
ket / Patrick Legoherel, Cathy H. C. Hsu, Bruno Dauce // Tourism management : research - policies
- practice. Vol. 46 (2015), 359-366

*segmentacija *turizam u divljini *naturizam *Norveska
Segmenting potential natureb-ased tourists based on temporal factors: the case of Norway / Aaron
Tkaczynski, Sharyn R. Rundle-Thiele, Nina K. Prebensen // Journal of travel research. Vol. 54 (2015),
No. 2, 251-65

*sezonalnost *dogadajni turizam *posebni resursi *Zapadna Europa
Visitor attractions and events: responding to seasonality / Joanne Connell, Stephen J. Page, Denny
Meyer // Tourism management : research - policies - practice. Vol. 46 (2015), 283-298

*sigurnost potrosaca *zadovoljstvo *preferencije, vjernost *rizici putovanja *Juzna i Srednja Azija
Effects of intrinsic and extrinsic quality cues and perceived risk on visitors’ satisfaction and loyalty /
Md Enayet Hossain, Mohammed Quaddus, Tekle Shanka // Journal of quality assurance in hospitality
& tourism. Vol. 16 (2015), No. 1-2, 119-140

*slobodno vrijeme *kvaliteta u turizmu *Italija
Happiness and outdoor vacations appreciative versus consumptive tourists / Salvatore Bimonte, Valeria
Faralla // Journal of travel research. Vol. 54 (2015), No. 2, 179-192

*turisticka destinacija - opcenito *fizicki resursi
Bonding to a new place never visited: exploring the relationship between landscape elements and
place bonding / Chia-Kuen Cheng, Huei-Yu Kuo // Tourism management : research - policies - practice.
Vol. 46 (2015), 546-560

*turisticka destinacija - razni aspekti *hotelijerstvo *produktivnost ugostiteljskog poduzeca *Sjeverna Amerika
The effect of tourism clusters on U. S. hotel performance / Angel Peiro-Signes ... [et al.] // The Cornell
Hotel and restaurant administration quarterly. Vol. 56 (2015), No. 2, 155-167

*turisticka destinacija - razni aspekti *turisticka ponuda *Sjeverna Amerika
Estimating value in Baltimore, Maryland: An attractions network analysis / Jason L. Stienmetz, Daniel
R. Fesenmaier // Tourism management : research - policies - practice. Vol. 50 (2015), 238-252

*turisticka destinacija *konkurentnost *gradski, kongresni, poslovni turizam *tehnicko-tehnoloski aspekti
ugostiteljskog poduzeca, inovacije, kreativnost
The absorptive capacity of tourism organisations / Rhodri Thomas, Emma Wood // Annals of Tourism
Research : a Social Sciences Journal. Vol. 54 (2015), 84-99

*turisticka destinacija *konkurentnost *Istocna Afrika s otocima
Destination competitiveness challenges: A Ugandan perspective / Maureen Ayikoru // Tourism manage-
ment : research - policies - practice. Vol. 50 (2015), 142-158

*turisticka destinacija *marketing destinacija *image i marka (brand) *pracenje i prognoziranje turizma
*Sjeveroistocna Azija
Developing a market-specific destination image scae: a nomological validation approach / Chun-Chu
Chen ... [et al.] // Tourism analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 3-12

*turisticka destinacija *odluke, izbor, namjere *Njemacka
Reject or select: mapping destination choice / Marion Karl, Christine Reintinger, Jurgen Schmude //
Annals of Tourism Research : a Social Sciences Journal. Vol. 54 (2015), 48-64

*turisticka destinacija *ponasanje i iskustvo potrosaca *Sjeveroistocna Azija *Australija i Oceanija
Perceiving tourist destination landscape through Chinese eyes: the case of South Island, New Zealand
/ Minghui Sun, Xiaoyu Zhang, Chris Ryan // Tourism management : research - policies - practice. Vol.
46 (2015), 582-595

*turisticka destinacija *preferencije, vjernost *Portugal
Why do tourists persist in visiting the same destination / Antonia Correia, Andreas H. Zins, Francisco
Silva // Tourism economics : the business and finance of tourism and recreation. Vol. 21 (2015), No.
1, 205-221

*turisticka destinacija *turizam i regionalni razvoj *odrZivi turizam *Azija
The sphere of tourism resilience / Janet Cochrane // Tourism recreation research. Vol. 35 (2010), No.
2,173-185
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*turisticka destinacija *zadovoljstvo *preferencije, viernost *Azija - Bliski i Sredji Istok
The impact of perceived quality and value on tourists’ satisfaction and intention to revisit Nowshahr
City of Iran / Bahram Ranjbarian, Javad Khazaei Pool // Journal of quality assurance in hospitality &
tourism. Vol. 16 (2015), No. 1-2, 103-117

*turisticka ponuda - opcenito i znacajke *turizam i regionalni razvoj *Sjeverna Amerika
Evaluation of the determinant factors of innovation in Colombia’s tourist product / Alexander Zuniga-
Collazos ... [et al.] // Tourism analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 117-122

*turisticka potraznja - ostalo *hotelijerstvo *zadovoljstvo *WEB 2.0, blog, drustvene mreZe, sadrZaj koji
stvara korisnik (UGC - User Generated Content, User Generated Reviews i/ili User Generated Media), eWoM
(od-usta-do-usta), recenzije, e-usluge *Sjeveroistocna Azija
Understanding customer satisfaction with budget hotels through online comments: evidence from
home inns in China / Lianping Ren, Hangin Qiu Zhang, Ben Haobin Ye // Journal of quality assurance
in hospitality & tourism. Vol. 16 (2015), No. 1-2, 45-62

*turisticka potraZnja - ostalo *ponasanje i iskustvo potrosaca *Sjeveroistocna Azija
Differences in tourist attitude and behavior between Mainland Chinese and Taiwanese tourists /
Samuel Seongseop Kim, Yim King Penny Wan, Steve Pan // Journal of travel & tourism marketing.
Vol. 32 (2015), No. 1-2, 100-119

*turisticka potraZnja - ostalo *potrosaci *hotelijerstvo *svijet
Differences and similarities in perceptions of hotel experience: the role of national cultures / Zigiong
Zhang, Hengyun Li, Rob Law // Journal of travel & tourism marketing. Vol. 32 (2015), Supplement
1,S52-514

*turisticka potraZnja - ostalo *rezervacijski i distribucijski sustavi *odluke, izbor, namjere *turizam i demo-
grafija *Sjeverna Amerika
Use of the internet for trip planning: a generational analysis / Heejun Kim, Zheng Xiang, Daniel R. Fes-
enmaier // Journal of travel & tourism marketing. Vol. 32 (2015), No. 3-4, 290-307

*turisticka potraZnja - ostalo *segmentacija *osobna potrosnja, Zivotni standard *motivacije *'outbound’
turizam *Sredisnja Europa
The hybrid tourist / Yasemin Boztug ... [et al.] // Annals of Tourism Research : a Social Sciences Journal.
Vol. 54 (2015), 190-203

*turisticka potraZnja *medunarodni, inozemni turizam *turisticka satelitska bilanca *statisticke serije *Turska
Effects of foreign demand increase in the tourism industry: a CGE approach to Turkey / Hasan Gul //
Anatolia : an international journal of tourism and hospitality research. Vol. 26 (2015), No. 4, 598-611

*turisticka potraZnja *pracenje i prognoziranje turizma *turisticka statistika - teorija i metodoloski problemi
*Srednja Amerika i Karibi
Can Google data improve forecasting performance of tourist arrivals? Mixed-data sampling approach /
Prosper F. Bangwayo-Skeete, Ryan W. Skeete // Tourism management : research - policies - practice.
Vol. 46 (2015), 454-464

*turisticka potraZnja *statisticke serije *medunarodni, inozemni turizam *Sjeveroistocna Azija
Assessing whether tourist arrivals are stationary: evidence from Taiwan using sequential panel selection
method / Chen Hsun-Lee, Yung Hsiang Ying, Ginny Ju Ann Yang // Journal of China tourism research.
Vol. 10 (2014), No. 1-2-3-4, 206-221

*turisticka potraznja *turisticka potraznja - elasticnost *JuZna Afrika
An ARDL bounds test approach to modelling tourist expenditure in Spouth Africa / Andrea Saayman,
Melville Saayman // Tourism economics : the business and finance of tourism and recreation. Vol.
21 (2015), No. 1, 49-66

*turisticka potrazZnja *turisticka potraZnja - elasticnost *turisticka statistika - teorija i metodoloski problemi
*Sjeveroistocna Azija
Modeling tourists’ length of stay: does one model fit all? / Yang Yang, Hong-Lei Zhang // Tourism analysis
: an interdisciplinary journal. Vol. 20 (2015), No. 1, 13-23

*turisticka potrazZnja *turisticka potrosnja *zracni promet *turisticka statistika - teorija i metodoloski prob-
lemi *Spanjolska
Determinants in tourist expenditure composition - the role of airline types / Berta Ferrer-Rosell, Germa
Coenders, Esther Martinez-Garcia // Tourism economics : the business and finance of tourism and
recreation. Vol. 21 (2015), No. 1, 9-32
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*turisticka potrosnja *dogadajni turizam *udaljenost *Sjeverna Amerika
Analysis of attendees’ expenditure patterns to recurring annual events: examining the joint effects of
repeat attendance and travel distance / Seul Ki Lee ... [et al.] // Tourism management : research -
policies - practice. Vol. 46 (2015), 177-186

*turisticka potrosnja *osobna potrosnja, Zivotni standard *turisticka potraznja - ostalo *Sjeveroistocna Azija
Tourism expenditure patterns in China / Vera Shanshan Lin, Rui Mao, Haiyan Song // Annals of Tourism
Research : a Social Sciences Journal. Vol. 54 (2015), 100-117

*turisticka potrosnja *turisticka statistika - teorija i metodoloski problemi *Italija
Micro-economic determinants of tourist expenditure: A quantile regression approach / Emanuela
Marrocu, Raffaele Paci, Andrea Zara // Tourism management : research - policies - practice. Vol. 50
(2015), 13-30

*turisticke usluge i proizvodi *vrste turizma *turizam i regionalni razvoj *turisticka statistika - teorija i
metodoloski problemi
Tourism product development and product diversification in destinations / Abdelati M. Benur, Bill
Bramwell // Tourism management : research - policies - practice. Vol. 50 (2015), 213-224

*turisticke usluge i proizvodi *zdravstveni turizam *posebne vrste turizma *Finska
Developing forest-based well-being tourism products by using virtual product testing / Henna Konu //
Anatolia : an international journal of tourism and hospitality research. Vol. 26 (2015), No. 1, 99-102

*turizam i cijene *ekonomika turizma *statisticke serije *Europa
The systematic-risk determinants of the European accommodation and food services industry in the
period 2003-2011 / Gokahn Boz, Carlota Menendez-Plans, N. Orgaz-Guerrero // The Cornell Hotel
and restaurant administration quarterly. Vol. 56 (2015), No. 1, 41-57

*turizam i cijene *elektronicko poslovanje *ugostiteljstvo - izvansmjestajni kapaciteti *organizirani turizam
Attitudes, perceptions, and responseds of purchasers versus subscribers-only for daily deals on hos-
pitality products / Beng Soo Ong // Journal of hospitality marketing & management. Vol. 24 (2015),

No. 1-2, 180-201

*turizam i cijene *trgovina *duty-free *Sjeveroistocna Azija
Determinants of tourism coupon redemption / Xia Wang, Jin-He Zhang, Xiao-Gen Wu // Journal of travel
& tourism marketing. Vol. 32 (2015), No. 3-4, 339-351

TURIZAM | DRUSTVO

*etika u turizmu *Slovenija
Utjecaj kolektivnhog moralnog rasudivanja na promjenu eti¢ke kulture u turizmu: sluéaj Slovenije /
Tanja Salamon, Marko Ko$¢ak, Borut Vojinovié¢ // Turizam : medunarodni znanstveno-struéni ¢asopis.
God. 64 (2016), br. 2, 187-199

*image i marka (brand) *potrosaci *kvaliteta u turizmu *Turska
Understanding the relationships of servicescape, value, image, pleasure, and behavioral intentions
among hotel customers / Bekir Bora Dedeoglu, Kemal Gurkan Kucukergin, Sevgi Balikcioglu // Journal
of travel & tourism marketing. Vol. 32 (2015), Supplement 1, S42-S61

*motivacije *medunarodni, inozemni turizam *Jugoistocna Azija i Pacifik
An analysis of push and pull motivational factors of international tourists to Penang, Malaysia /
Maryam Yousefi, Azizan Marzuki // International journal of hospitality and tourism administration.
Vol.16 (2015), No. 1-2, 40-56

*motivacije *turizam i socijalna psihologija *Sjeveroistocna Azija
A Confucian analysis of Chinese tourists’ motivations / Xiaoxiao Fu, Liping Cai, Xinran Lehto // Journal
of travel & tourism marketing. Vol. 32 (2015), No. 3-4, 180-198

*motivacije *turizam trece dobi *Sjeveroisto¢na Azija
Creating new relationships through tourism: a qualitative analysis of tourist motivations of older in-
dividuals in Japan / Eunju Ryu, Sunghyup Sean Hyun, Changsup Shim // Journal of travel & tourism
marketing. Vol. 32 (2015), No. 3-4, 325-338

*odluke, izbor, namjere *Sjeverna Amerika
Soon or later? The effect of temporal distance on travel decisions / Kamile Asli Basoglu, Joanne Jung-
Eun Yoo // Journal of travel & tourism marketing. Vol. 32 (2015), Supplement 1, S62-S75
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*preferencije, viernost *hotelijerstvo *drustveno odgovorno poslovanje (DOP) *Spanjolska
Exploring the antecedents o hotel customer loyalty: a social identity perspective / Patricia Martinez
Garcia de Leaniz, Ignacio Rodriguez del Bosque // Journal of hospitality marketing & management.
Vol. 24 (2015), No. 1-2, 1-23

*psihologija turizma *ponasanje i iskustvo potrosaca *zadovoljstvo *Azija - Bliski i Sredji Istok
Uloga svjesnosti u turizmu: percepcija turisti¢kih poduzeéa o svjesnosti u Dubaiju, UAE / Chris Dutt,
Ivan Ninov // Turizam : medunarodni znanstveno-struéni ¢asopis. God. 64 (2016), br. 1, 79-93

*turizam - zdravlje - sport *turisticke agencije i touroperatori *Azija - Bliski i Sredji Istok
Internet adoption in travel agents across the United Arab Emirates (UAE). Evidence from four Emir-
ates / Sven Dahms, Anil Roy Dubey // Anatolia : an international journal of tourism and hospitality
research. Vol. 26 (2015), No. 1, 85-88

*turizam i antropologija *turizam i regionalni razvoj *dionici, interesne skupine, donositelji odluka
Anthropologists, development and tourism networks encounters and shadows of a colonial past /
David Harrison // Tourism recreation research. Vol. 35 (2010), No. 2, 109-118

*turizam i drustvene i humanisticke znanosti
Qualitative tourism reserach: opportunities in the emergent soft sciences / Erica Wilson, Keith Hol-
linshead // Annals of Tourism Research : a Social Sciences Journal. Vol. 54 (2015), 30-47

*turizam i etnologija *kriminal *Sjeverna Amerika
Visiting authenticity on Los Angeles Gang Tours: tourists backstage / Konstantina Zerva // Tourism
management : research - policies - practice. Vol. 46 (2015), 514-527

*turizam i etnologija *kulturni turizam (turizam nasljeda) *Sjeveroistocna Azija
Perceptions of authenticity at a heritage destination: an examination of visitor perceptions of authen-
ticity at South Luogu Alley, Beijing / Jonathon Day ... [et al.] // Tourism analysis : an interdisciplinary
journal. Vol. 20 (2015), No. 1, 53-67

*turizam i etnologija *turisticke usluge i proizvodi *Finska
Developing a forest-based wellbeing tourism product together with customers - an ethnographic ap-
proach / Henna Konu // Tourism management : research - policies - practice. Vol. 49 (2015), 1-16

*turizam i socijalni aspekti *nacionalni parkovi i posebne kategorije zastite *Sjeverna Afrika
Pro-poor tourism in protected areas - opportunities and challenges: “The ase of Fayoum, Egypt” /
Mohammad S. A Soliman // Anatolia : an international journal of tourism and hospitality research.
Vol. 26 (2015), No. 1, 61-72

*turizam i socijalni aspekti *sektor turizma u narodnom gospodarstvu *Srednja Amerika i Karibi
Tourism and poverty reduction: an economic sector analysis for Costa Rica and Nicaragua / Manuel
Vanegas, William Gartner, Benjamin Senauer // Tourism economics : the business and finance of
tourism and recreation. Vol. 21 (2015), No. 1, 159-182

*zadovoljstvo *preferencije, viernost *statisticke serije *istraZivanja u turizmu
Do satisfied tourists really intend to come back? Three concerns with empirical studies of the link be-
tween satisfaction and behavioral intention / Sara Dolnicar, Tim Coltman, Rajeev Sharma // Journal
of travel research. Vol. 54 (2015), No. 2, 152-178

*Zena u turizmu *gastronomija, dijeta, nutricionizam *Juzna Afrika
Kuhanje u turizmu i kod kuée: rusenje rodnih podjela u Maoromaotu, Bocvana / Claudia Towne Hirten-
felder // Turizam : medunarodni znanstveno-strucni ¢asopis. God. 64 (2016), br. 4, 431-444

*Zena u turizmu *hotelijerstvo *Sjeverna Amerika
Deja vu? An updated analysis of the gender wage gap in the U. S. hospitality sector / Susan S. Fleming
// The Cornell Hotel and restaurant administration quarterly. Vol. 56 (2015), No. 2, 180-190

*Zena u turizmu *ponasanje i iskustvo potrosaca *arheoloski lokaliteti *Azija - Bliski i Sredji Istok
Gender and behavior in archeological sites / Mairna H. Mustafa // International journal of hospitality
and tourism administration. Vol.16 (2015), No. 1-2, 183-201

*Zena u turizmu *sigurnost potrosaca *Sjeverna Amerika
Phenomenology of young women'’s sexual risk-taking in tourism / Liza Berdychevsky, Heather J. Gibson
// Tourism management : research - policies - practice. Vol. 46 (2015), 299-310
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TURIZAM | PROSTOR

*dvorci *turisticka potraZnja *Sjeveroistocna Azija
Market size, scale economies, and tourism market structure: a case of historic water town tourism in
China / Mingcao Ma, Jin Weng, Larry Yu // Tourism management : research - policies - practice. Vol.
49 (2015), 119-137

*ekologija - opcenito *hotelijerstvo *manageri *Sjeveroistocna Azija
Hotel environmental management decisions: the stakeholder perspective / Chih-Ching Teng, Jeou-
Shyan Horng, I-Chen (Monica) Hu // International journal of hospitality and tourism administration.
Vol.16 (2015), No. 1-2, 78-98

*ekologija i zastita okoliSa *hotelijerstvo *unutarnja organizacija ugostiteljskog poduzeca *konkurentnost
*Spanjolska
Environmental strategies and organizational competitiveness in the hotel industry: the role of learning
and innovation as determinants of environmental success / Elena Fraj, Jorge Matute, Iguacel Melero
// Tourism management : research - policies - practice. Vol. 46 (2015), 30-42

*ekologija i zastita okolisa *odrZivi turizam *pracenje i prognoziranje turizma *Isto¢na Afrika s otocima
Assessment of indicators of sustainable ecotourism in Tanzania / Liliane Pasape, Wineaster Anderson,
George Lindi // Anatolia : an international journal of tourism and hospitality research. Vol. 26 (2015),
No. 1, 73-84

*ekologija i zastita okolisa *turisticka statistika - teorija i metodoloski problemi *Sjeveroistocna Azija
An integrated approach to evaluating the coupling coordination between tourism and the environment
/ Zi Tang // Tourism management : research - policies - practice. Vol. 46 (2015), 11-19

*ekologija i zastita okoliSa *unutarnja organizacija ugostiteljskog poduzeca *hotelijerstvo *Grcka
New performance indicators for water management in tourism / Stefan Gossling // Tourism manage-
ment : research - policies - practice. Vol. 46 (2015), 233-244

*ekologija i zastita okolisa *vrste *turisticka destinacija - razni aspekti *zracni promet *svijet
Inter-market variability in CO2 emission-intensities in tourism: implications for destination marketing
and carbon management / Stefan Gossling, Daniel Scott, C. Michael Hall // Tourism management :
research - policies - practice. Vol. 46 (2015), 203-212

*fizicki resursi *nacionalni parkovi i posebne kategorije zastite *ekologija i zastita okolisa *Svedska
Eko strategije: predstavljanje i razrada konceptualnog okvira za krajobrazne perspektive / Klas Sandell
// Turizam : medunarodni znanstveno-struc¢ni ¢asopis. God. 64 (2016), br. 1, 61-78

*fizicki resursi *zadovoljstvo *preferencije, viernost *domaci i etnicki turizam *Sjeveroisto¢na Azija
Perceived value of the Chinese calligraphic landscape in tourism settings: from the perspective of
Chinese tourists / Qian Li, Zhuowei (Joy) Huang, Jie Zhang // Journal of China tourism research. Vol.
10 (2014), No. 1-2-3-4, 414-431

*fizicko okruZenje i zagadenje (impacts) *ekologija i zastita okolisSa *hotelijerstvo *transnacionalne korpo-
racije, lanci *svijet
Dynamic capabilities driving an eco-based advantage and performance in global hotel chains: The
moderating effect of international strategy / Leonidas C. Leonidou ... [et al.] // Tourism management
: research - policies - practice. Vol. 50 (2015), 268-280

*flora i hortikultura *oblici pla¢anja *Juzna Afrika
Why pay to view wildflowers in South Africa? / Martinette Kruger, Armand Viljoen, Melville Saayman
// Tourism analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 81-97

*klima *fizicki resursi *turisticka statistika - teorija i metodoloski problemi
Assessing tourists’ perceptions of climate change on mountain landscapes / Bruce Prideaux, Alexander
Coghlan, Karen McNamara // Tourism recreation research. Vol. 35 (2010), No. 2, 187-200

*klima *turizam i prostor *turisticka statistika - teorija i metodoloski problemi *Cipar
Risk assessment of precipitation and the tourism climate index / Hossein G. T. Olya, Habib Alipour //
Tourism management : research - policies - practice. Vol. 50 (2015), 73-80

*lokalno stanovnistvo *percepcije *Sjeveroistocna Azija
Measuring empowerment in an eastern context: Findings from Japan / Bynum Boley, Naho Maruyama,
Kyle M. Woosnam // Tourism management : research - policies - practice. Vol. 50 (2015), 112-122
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*lokalno stanovnistvo *turizam i regionalni razvoj *turizam i prostor *Sjeveroistocna Azija
Residents’ experiences with tourism development and resettlement in Luoyang, China / Lan Xue,
Deborah Keerstetter, Christine N. Buzinde // Tourism management : research - policies - practice.
Vol. 46 (2015), 444-453

*muzeji, galerije, knjiznice *kvaliteta u turizmu *zadovoljstvo *Sjeveroistocna Azija
An empirical study of the effects of service quality, visitor satisfaction, and emotions on behavioral
intentions of visitors to the museums of Macau / Hung-Che Wu, Tao Li // Journal of quality assur-
ance in hospitality & tourism. Vol. 16 (2015), No. 1-2, 80-102

*muzeji, galerije, knjiznice *management ugostiteljskog poduzeca *turisticka destinacija - razni aspekti
*turizam i cijene *Italija
Pricing visitor preferences for temporary art exhibitions / Massimiliano Castellani, Pierpaolo Pattitoni,
Laura Vici // Tourism economics : the business and finance of tourism and recreation. Vol. 21 (2015),
No. 1, 83-103

*nacionalni parkovi i posebne kategorije zastite *ekologija - opéenito *Sjeveroistocna Azija *Velika Britanija

The institutional sustainability in protected area tourism - case studies of Jiuzhaigou National Scenic

Area, China and New Forest National Park, United Kingdom / Feifei Xu ... [et al.] // Journal of China
tourism research. Vol. 10 (2014), No. 1-2-3-4, 121-141

*nacionalni parkovi i posebne kategorije zastite *ekologija i zastita okolisa *turizam i socijalni aspekti
*JuZna Afrika
Utjecaj komercijalizacije na prihode i oéuvanje nacionalnih parkova u Juznoafri¢koj Republici / Collins
C. Ngwakwe, Nehemia M. Mokgalong // Turizam : medunarodni znanstveno-stru¢ni ¢asopis. God.
64 (2016), br. 3, 295-310

*nacionalni parkovi i posebne kategorije zastite *hoteljjerstvo *zeleni atributi *Ceska
Zainteresiranost posjetitelja zasti¢enih prirodnih podruéja za “zeleni” smjestaj / Josef Navratil, Kamil
Picha, Vivian L. White L. Baravalle Gilliam // Turizam : medunarodni znanstveno-strucni ¢asopis. God.
64 (2016), br. 2, 159-173

*nacionalni parkovi i posebne kategorije zastite *oblici placanja *medunarodni, inozemni turizam *Juzna
i Srednja Azija

Valuing access to protected areas in Nepal: The case of Chitwan National Park / Ram Pandit, Maheshwar

Dhakal, Maksym Polyakov // Tourism management : research - policies - practice. Vol. 50 (2015), 1-12

*nacionalni parkovi i posebne kategorije zastite *turisticka potraZnja - ostalo *ponasanje i iskustvo potroSaca
*segmentacija *Hrvatska
Segmentacija na temelju koristi i analize jaza u kvaliteti usluga, studija slucaja: Nacionalni park Paklenica,
Hrvatska / Demir Bari¢, Petra Ani¢, Ana Macias Bedoya // Turizam : medunarodni znanstveno-struéni
Casopis. God. 64 (2016), br. 1, 7-24

*nacionalni parkovi i posebne kategorije zastite *zadovoljstvo *preferencije, viernost *Australija i Oceanija
Using a randomised experiment to test the causal effect of service quality on visitor satisfaction and
loyalty in a remote national park / Kate Rodger, Ross H. Taplin, Susan A. Moore // Tourism manage-

ment : research - policies - practice. Vol. 50 (2015), 172-183

*ovisnosti, bolesti i druge krizne pojave (recesija, ekonomska kriza) *kadrovi i ljudski resursi *negativne
pojave (nasilje u poduzeéima, mobing i sl.) *turizam i narodno gospodarstvo *Spanjolska
Tourism: economic growth, employment and Dutch Disease / Federico Inchausti-Sintes // Annals of
Tourism Research : a Social Sciences Journal. Vol. 54 (2015), 172-189

*ovisnosti, bolesti i druge krizne pojave (recesija, ekonomska kriza) *turisticka potraznja *paket aranZmani
*Spanjolska
When demand drops and prices rise. Tourist packages in the Balearic Islands during the economic
crisis / Joaquin Alegre, Maria Sard // Tourism management : research - policies - practice. Vol. 46
(2015), 375-385

*posebne atrakcije *kvaliteta u turizmu *zadovoljstvo *preferencije, viernost *Sjeveroisto¢na Azija
The roles of value, satisfaction, and commitment in the effect of service quality on customer loyalty in
Hong Kong-style tea restaurants / lvan K. W. Lai // The Cornell Hotel and restaurant administration
quarterly. Vol. 56 (2015), No. 1, 118-138

*posebni resursi *percepcije *Sjeveroistocna Azija
Tourist perception of the multi-linguistic landscape in Macau / Libo Yan, Maria Younghee Lee // Journal
of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 432-447
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*SIDA, SARS i sl. *turizam - zdravlje - sport *rizici putovanja
Lyme disease: current issues, implications, and recommendations for tourism management / Holly
Donohoe, Lori Pennington-Gray, Oghenekaro Omodior // Tourism management : research - policies
- practice. Vol. 46 (2015), 408-418

*stavovi lokalnog stanovnistva *fizicko okruZenje i zagadenje (impacts) *lokalno stanovnistvo *kvaliteta u
turizmu *Sjeveroistocna Azija
Shanghai residents’ perception of tourism impacts and quality of life / Yinghzi Guo, Seongseop Kim,
Yong Chen // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 142-164

*stavovi lokalnog stanovnistva *turizam i regionalni razvoj *Azija - Bliski i Sredji Istok
Utjecaj kulturnih razlika na percepciju lokalnog stanovnistva o razvoju turizma: primjer Dubaija u UAE-u
/ Esmat Zaidan // Turizam : medunarodni znanstveno-strucni ¢asopis. God. 64 (2016), br. 1, 107-124

*tematski parkovi, zabavni parkovi *zadovoljstvo *ekologija i zastita okolisa *Jugoistocna Azija i Pacifik
Visitors’ satisfaction towards geopark attractions / Azizan Marzuki, Diana Mohammad, Shardy Abdullah
// Anatolia : an international journal of tourism and hospitality research. Vol. 26 (2015), No. 1, 21-31

*turisticki resursi *posebne atrakcije *turisticka promocija i informiranje *Sjeverna Amerika
Effective promotions for membership subscriptions and renewals to tourist attractions: Discount vs.
bonus / Jaemun Byun, SooCheong (Shawn) Jang // Tourism management : research - policies - prac-
tice. Vol. 50 (2015), 194-203

*turizam - urbanizam - gradevinarstvo - arhitektura *gradski, kongresni, poslovni turizam *Poljska
Tourists in the spatial structures of a big Polish city: Development of an uncontrolled patchwork or
concentric spheres? / Jacek Kotus, Michal Rzeszewski, Wojciech Ewertowski // Tourism management
: research - policies - practice. Vol. 50 (2015), 98-110

*turizam i prostor *razglednice, marke, pecati, fotografije *istraZivanja u turizmu *Francuska
Scenic postcards as objects for spatial analysis of tourist regions / Jean-Christophe Foltete, Jean-Baptiste
Litot // Tourism management : research - policies - practice. Vol. 49 (2015), 17-28

*turizam i prostor *turisticka potraznja *Sjeveroistocna Azija
A comparative analysis of domestic and international tourism spatial distribution: trends and impacts
/ Carey Goh, Hengyun Li, Mimi Li // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4,
388-413

*vrste *ekologija i zastita okolisa *JuZna Afrika
lzazovi i rjeSenja u izracunu rezultata turistickog klimatskog indeksa u JuZnoafrickoj Republici / Jen-
nifer M. Fichet, Gijsbert Hoogendoorn, Dean Robinson // Turizam : medunarodni znanstveno-struéni
Casopis. God. 64 (2016), br. 4, 359-370

TURISTICKA POLITIKA | ORGANIZACIJA

*drZava i turizam *ekonomsko poticanje turizma *marketing destinacija *hotelijerstvo *Sjeverna Amerika
The impact of authorization of the Travel Promotion Act on hotel firm stock returns / Mark Johnson,
A. J. Singh, Qing Ma // The Cornell Hotel and restaurant administration quarterly. Vol. 56 (2015),

No. 1, 29-40

*drZava i turizam *investicije *Sjeveroistocna Azija
Influence of institutional investors on listed-tourism companies’ performance: an empirical case from
China / Caiping Wang ... [et al.] // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4,
257-274

*drZava i turizam *Sjeveroistocna Azija
Governance of red tourism in China: perspectives on power and guanxi / Shengnan (Nancy) Zhao,
Dallen J. Timothy // Tourism management : research - policies - practice. Vol. 46 (2015), 489-500

*drZava i turizam *turisticka politika i organizacija *Azija - Bliski i Sredji Istok
Does ownership matter in publicly listed tourism firms? Evidence from Jordan / Basil Al-Najjar // Tour-
ism management : research - policies - practice. Vol. 49 (2015), 87-96
*turisticka politika i organizacija *Cipar
Tourism policy rhetoric and practice: a methodological approach to exploring the Cyprus context /
Sotiroula Liasidou // Tourism analysis : an interdisciplinary journal. Vol. 20 (2015), No. 1, 111-116
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*turisticka politika i organizacija *drustveno-ekonomsko planiranje, prognoziranje i trendovi *Sjeveroistocna
Azija
Political economy and the emergence of a hybrid mode of governance of tourism planning / Yim King
Penny Wan, Bill Bramwell // Tourism management : research - policies - practice. Vol. 50 (2015),
316-327

*turisticka promocija i informiranje *turisticka politika i organizacija *otocni turizam *Sjeveroisto¢na Azija
Politics and tourism promotion: Hong Kong’s myth makingy / Carol X. Zhang, Patrick L'Espoir Decosta,
Bob McKercher // Annals of Tourism Research : a Social Sciences Journal. Vol. 54 (2015), 156-171

*turisticka promocija i informiranje *turizam i regionalni razvoj *JuZna i Srednja Azija
Marketing promotion financing and tourism development: the case of Mauritius / Boopen Seetanabh,
Vinesh Sannassee // Journal of hospitality marketing & management. Vol. 24 (2015), No. 1-2, 202-215

*turisticka promocija i informiranje *ucinkovitost promocije i usmena promocija *djecji, omladinski i stu-
dentski turizam *Australija i Oceanija *Sjeveroisto¢na Azija
Factors influencing Chinese students’ behavior in promoting Australia as a destination for Chinese
outbound travel / Ning (Chris) Chen, Larry Dwyer, Tracey Firth // Journal of travel & tourism market-
ing. Vol. 32 (2015), No. 3-4, 366-381

*turisticka promocija i informiranje *web stranice *ucinkovitost promocije i usmena promocija *Sjeveroistocna
Azija *Sjeverna Amerika
Travelers’ information-seeking behaviors / Zephaniah Kambele, Guoxin Li, Zongging Zhou // Journal of
travel & tourism marketing. Vol. 32 (2015), No. 1-2, 141-152

*TV, filmovi, kazete *turisticka destinacija - opcenito *marketing destinacija *Brazil *Juzna Amerika
Negative film plot and tourists’ image and intentions: the case of City of God / Sandra Maria Correia
Loureiro, Arthur Barbosa de Araujo // Journal of travel & tourism marketing. Vol. 32 (2015), No. 3-4,
352-365

*TV, filmovi, kazete *zastita turista kao potrosaca
Horror movies post 9/11: delineating tourism in a context of certainty / Maximiliano E. Korstanje //
Anatolia : an international journal of tourism and hospitality research. Vol. 26 (2015), No. 1, 96-98

PRACENJE | PROGNOZIRANJE TURIZMA

*elektronicko poslovanje *rezervacijski i distribucijski sustavi *ponasanje i iskustvo potrosaca
An integrative model of consumers’ intentions to purchase travel online / Suzanne Amaro, Paulo Duarte
// Tourism management : research - policies - practice. Vol. 46 (2015), 64-79

*informatika i turizam - ostalo (racunala u edukaciji, webcam) *Zena u turizmu *Azija - Bliski i Sredji Istok
‘Journeys in Second Life’ - Iranian Muslim women’s behaviour in virtual tourist destinations / Rokhshad
Tavakoli, Paolo Mura // Tourism management : research - policies - practice. Vol. 46 (2015), 398-407

*informatika i turizam *ruralni turizam *efikasnost ugostiteljskog poduzecéa *Slovenija
Percepcija menadzZera o ulozi informacijskih i komunikacijskih tehnologija u efikasnosti tvrtki u rural-
nom turizmu: slucaj Slovenije / Gorazd Sedmak, Tanja Planinc, Tina Kociper, Sasa Planinc // Turizam
: medunarodni znanstveno-stru¢ni ¢asopis. God. 64 (2016), br. 3, 337-343

*pracenje i prognoziranje turizma *turisticka potraZnja *turisticka statistika - teorija i metodoloski problemi
*Sjeverna Amerika
Forecasting U.S. tourist arrivals using optimal singular spectrum analysis / Hossein Hassani ... [et al.]
// Tourism management : research - policies - practice. Vol. 46 (2015), 322-335

*rezervacijski i distribucijski sustavi *transnacionalne korporacije, lanci *turisticke agencije i touroperatori
*turizam i cijene *konkurentnost *Europska unija (EU)
The impact of a new online channel: an empirical study / Qiang (Steven) Lu, Yupin Yang, Ulku Yuksel //
Annals of Tourism Research : a Social Sciences Journal. Vol. 54 (2015), 136-155

*rezervacijski i distribucijski sustavi *turisticki resursi *Sjeveroistocna Azija
Recommendation system for popular tourist attractions in Taiwan using Delphi panel and repertory
grid techniques / Duen-Yian Yeh, Ching-Hse Cheng // Tourism management : research - policies -
practice. Vol. 46 (2015), 164-176
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*turisticka statistika *WEB 2.0, blog, drustvene mreZe, sadrZaj koji stvara korisnik (UGC - User Generated
Content, User Generated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge
*rezervacijski i distribucijski sustavi
Booking.com: the unexpected scoring system / Juan Pedro Mellinas, Soledad-Maria Martinez Maria-
Dolores, Juan Jesus Bernal Garcia // Tourism management : research - policies - practice. Vol. 49
(2015), 72-74

*umjetna inteligencija, video konferencije, virtualni svijet, roboti, mobilna tehnologija, GPS, e-mail, chat,
igrice za mobilne telefone *ponasanje i iskustvo potrosaca *odluke, izbor, namjere *Spanjolska
A latent class analysis of Spanish travelers’ mobile internet usage in travel planning and execution
/ Shintaro Okazaki ... [et al.] // The Cornell Hotel and restaurant administration quarterly. Vol. 56
(2015), No. 2, 191-201

*umjetna inteligencija, video konferencije, virtualni svijet, roboti, mobilna tehnologija, GPS, e-mail, chat,
igrice za mobilne telefone *tematski parkovi, zabavni parkovi *Sjeveroisto¢na Azija
The determinants of recommendations to use augmented reality technologies: the case of a Korean
theme park / Timothy Jung, Namho Chung, M. Claudia Leue // Tourism management : research -
policies - practice. Vol. 49 (2015), 75-86

*WEB 2.0, blog, drustvene mreZe, sadrzaj koji stvara korisnik (UGC - User Generated Content, User Gen-
erated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *hotelijerstvo
*industrija i zanatstvo
Knowledge sharing in a virtual community of a hotel association: from free riders to active knowledge
sharers / Guojun Zeng, Huizhen Guan, Fanghong Chen // Journal of China tourism research. Vol. 10
(2014), No. 1-2-3-4,95-119

*WEB 2.0, blog, drustvene mreZe, sadrZaj koji stvara korisnik (UGC - User Generated Content, User Generated
Reviews i/ili User Generated Media), e WoM (od-usta-do-usta), recenzije, e-usluge *hotelijerstvo *Svicarska
The interactive effects of online reviews on the determinants of Swiss hotel performance: A neural
network analysis / Paul Phillips ... [et al.] // Tourism management : research - policies - practice. Vol.

50 (2015), 130-141

*WEB 2.0, blog, drustvene mreZe, sadrZaj koji stvara korisnik (UGC - User Generated Content, User Generated
Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *hotelijerstvo *turisticka
promocija i informiranje *JuZna i Srednja Azija
Facebook pages content, does it really matter? Consumers’ responses to luxury hotel posts with emo-
tional and informational content / Marie-Cecile Cervellon, Danielle Galipienzo // Journal of travel &
tourism marketing. Vol. 32 (2015), No. 3-4, 428-437

*WEB 2.0, blog, drustvene mreZe, sadrZaj koji stvara korisnik (UGC - User Generated Content, User Gener-

ated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *’inbound’ turizam
*marketing destinacija

Travel blogs on China as a destination image formation agent: a qualitative analysis using Leximancer

/ ChiTseng ... [et al.] // Tourism management : research - policies - practice. Vol. 46 (2015), 347-358

*WEB 2.0, blog, drustvene mreZe, sadrZaj koji stvara korisnik (UGC - User Generated Content, User Gen-
erated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *istraZivanja u
turizmu *¢lanci
User-generated content as a research mode in tourism and hospitality applications: topics, methods,
and software / Weilin Lu, Svetlana Stepchenkova // Journal of hospitality marketing & management.
Vol. 24 (2015), No. 1-2, 119-154

*WEB 2.0, blog, drustvene mreZe, sadrZaj koji stvara korisnik (UGC - User Generated Content, User Gener-
ated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *malo i srednje
poduzetnistvo (MSP) *Australija i Oceanija
Building a Facebook strategy: some insights from Australian accommodation small tourism enterprises
(STEs) / Isaac Mizrachi, Carmine Sellitto // Journal of quality assurance in hospitality & tourism. Vol.
16 (2015), No. 1-2, 63-79

*WEB 2.0, blog, drustvene mreZe, sadrZaj koji stvara korisnik (UGC - User Generated Content, User Generated
Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *negativna promocija
*hotelijerstvo
Factors affecting customer satisfaction in repsonses to negative online hotel reviews: the impact of
empathy, paraphrasing, and speed / Hyounae Min, Yumi Lim, Vincent P. Magnini // The Cornell Hotel
and restaurant administration quarterly. Vol. 56 (2015), No. 2, 223-231
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*WEB 2.0, blog, drustvene mreZe, sadrZaj koji stvara korisnik (UGC - User Generated Content, User Generated
Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *turisticka destinacija
*marketing destinacija *Italija
Potentialities of Web 2.0 and new challenges for destinations: insights from Italy / Fulvio Fortezza,
Tonino Pencarelli // Anatolia : an international journal of tourism and hospitality research. Vol. 26
(2015), No. 4, 563-573

*WEB 2.0, blog, drustvene mreZe, sadrZaj koji stvara korisnik (UGC - User Generated Content, User Gener-
ated Reviews i/ili User Generated Media), e WoM (od-usta-do-usta), recenzije, e-usluge *turizam i socijalna
psihologija *Sjeveroisto¢na Azija
Using social network analysis to explain communication characteristics of travel-related electronic
word-of-mouth on social networking sites / Qiuju Luo, Dixi Zhong // Tourism management : research
- policies - practice. Vol. 46 (2015), 274-282

*WEB 2.0, blog, drustvene mreZe, sadrzaj koji stvara korisnik (UGC - User Generated Content, User Gen-
erated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *zadovoljstvo
*hotelijerstvo *Azija
Online consumer complaints about southeast Asian luxury hotels / Faranak Memarzadeh, Hyo Jung
(Julie) Chang // Journal of hospitality marketing & management. Vol. 24 (2015), No. 1-2, 76-98

*web stranice *hotelijerstvo *Azija - Bliski i Sredji Istok
Website adoption and performance by Iranian hotels / Shahram Salavati, Noor Hazarina Hashim //
Tourism management : research - policies - practice. Vol. 46 (2015), 367-374

*web stranice *pracenje i prognoziranje turizma *turisticka potraznja *Sjeveroistocna Azija
Forecasting Chinese tourist volume with search engine data / Xin Yang ... [et al.] // Tourism manage-
ment : research - policies - practice. Vol. 46 (2015), 386-397

VRSTE TURIZMA

*alternativni turizam *Italija
Sharing economy in travel and tourism: the case of home-swapping in Italy / Francisca Forno, Roberta
Garibaldi // Journal of quality assurance in hospitality & tourism. Vol. 16 (2015), No. 1-2, 202-220

*djecji, omladinski i studentski turizam *percepcije *turisticka destinacija - razni aspekti *Sjeveroistocna Azija
Pre- and post-visit perceptions of youth tourists to China / Christine Lim ... [et al.] // Journal of China
tourism research. Vol. 10 (2014), No. 1-2-3-4, 236-255

*djecji, omladinski i studentski turizam *rizici putovanja *Zapadna i Centralna Afrika s otocima
Backpackers’ risk perceptions and risk reduction strategies in Ghana / Issahaku Adam // Tourism man-
agement : research - policies - practice. Vol. 49 (2015), 99-108

*djecji, omladinski i studentski turizam *turizam i socijalna psihologija *sociologija turizma *Sjeveroistocna
Azija
Host perceptions of backpackers: Examining the influence of intergroup contact / Xianrong Luo, Gra-
ham Brown, Songshan (Sam) Huang // Tourism management : research - policies - practice. Vol. 50
(2015), 292-305

*djecji, omladinski i studentski turizam *WEB 2.0, blog, drustvene mreZe, sadrZaj koji stvara korisnik (UGC
- User Generated Content, User Generated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta),
recenzije, e-usluge *Sjeveroistocna Azija
Chinese donkey friends in Tibet - evidence from the cyberspace community / Hanyu Chen, Betty Weiler
// Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4, 475-492

*dogadajni turizam *biciklizam *preferencije, vjernost *Sjeveroistocna Azija
Preferencije sudionika sportskih dogadaja malih razmjera: analiza objedinjenih ucinaka na primjeru
Tajvana / Anestis K. Fotiadis, Chris A. Vassiliadis, Marios D. Sotiriadis // Turizam : medunarodni
znanstveno-strucni ¢asopis. God. 64 (2016), br. 2, 175-186

*dogadajni turizam *istraZivanja u turizmu *turisticka statistika - teorija i metodoloski problemi
Reviews of established methods in event research / Phil Crowther, James Bostock, John Perry // Event
management : an international journal. Vol. 19 (2015), No. 1, 93-107

*dogadajni turizam *manageri *obrazovanje, cjeloZivotno ucenje, e-ucenje *Velika Britanija
What is the value of event management education? The views of six industry practitioners / Tariq El
Kashef // Event management : an international journal. Vol. 19 (2015), No. 1, 1-13
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*dogadajni turizam *manageri *turisticka statistika - teorija i metodoloski problemi *obrazovanje,
cjeloZivotno ucenje, e-ucenje
Sustainable leadership in event management / Tomas Pernecky // Event management : an international
journal. Vol. 19 (2015), No. 1, 109-121

*dogadajni turizam *turizam i etnologija *Australija i Oceanija
Motivations for attending a multicultural festival: visitor ethnicity matters / Songshan (Sam) Huang,
Insun Sunny Lee // Anatolia : an international journal of tourism and hospitality research. Vol. 26
(2015), No. 1, 92-95

*domacdi i etnicki turizam *Azija - Bliski i Sredji Istok
Homeland entitlement: perspectives of Israeli domestic tourists / Shalini Singh, Shaul Krakover // Journal
of travel research. Vol. 54 (2015), No. 2, 222-233

*domacdi i etnicki turizam *JuZna Amerika *Sjeveroistocna Azija
Residents’ ethnic attitudes and support for ethnic neighborhood tourism: The case of a Brazilian town
in Japan / Naho Maruyama, Kyle M. Woosnam // Tourism management : research - policies - practice.
Vol. 50 (2015), 225-237

*domacdiietnicki turizam *odmorisni ljetovalisni turizam *turisticka potrazZnja - ostalo *Sjeveroistocna Azija

Investigating resort attribute preferences of Chinese consumers: a study of the post-1980s and their

predecessors / Xin Wen ... [et al.] // Journal of China tourism research. Vol. 10 (2014), No. 1-2-3-4,
448-474

*domacdi i etnicki turizam *ponasanje i iskustvo potrosaca *Azija - Bliski i Sredji Istok
Tourist experience at home - Israeli domestic tourism / Shalini Singh, Shaul Krakover // Tourism man-
agement : research - policies - practice. Vol. 46 (2015), 59-61

*domacdi i etnicki turizam *ponasanje i iskustvo potrosaca *Sjeveroistocna Azija
Exploring perceived tensions arising from tourist behaviors in a Chinese context / Kim leng Lori, Philip
L. Pearce // Journal of travel & tourism marketing. Vol. 32 (2015), No. 1-2, 65-79

*domacdi i etnicki turizam *ruralni turizam *Francuska
Domestic demand for tourism in rural areas: insights from summer stays in three French regions /
Francois Bel ... [et al.] // Tourism management : research - policies - practice. Vol. 46 (2015), 562-570

*domacdi i etnicki turizam *stavovi lokalnog stanovnistva *Sjeveroistocna Azija
Analyzing non-participation in domestic tourism: a combined framework / Hengyun Li, Zigiong Zhang,
Carey Goh // Journal of travel & tourism marketing. Vol. 32 (2015), No. 3-4, 454-473

*festivali *ponasanje i iskustvo potrosaca *Sjeverna Amerika
Personal meaning mapping at festivals: a useful tool for a challenging context / Christine M. Van Winkle,
John H. Falk // Event management : an international journal. Vol. 19 (2015), No. 1, 143-150

*gradski, kongresni, poslovni turizam *preferencije, viernost *Sjeverna Amerika
Developing loyalty programs for convention attendees: an exploratory study / Sarah Tanford, Rhonda
Montgomery // International journal of hospitality and tourism administration. Vol.16 (2015), No.
1-2,57-77

*gradski, kongresni, poslovni turizam *rekreacija *klima *povijesni parkovi, vrtovi, perivoji *Hrvatska
Povezanost meteoroloskih prilika i rekreacije na zelenim povrSinama grada: primjer parka Maksimir
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