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O ČASOPISU ODABRANA BIBLIOGRAFIJA

Uvod

Odabrana bibliografi ja objavljuje se od 1995. godine kao redoviƟ  prilog u časopisima TOURISM 
(ISSN 1332-7461) i TURIZAM (ISSN 0494-2639) u izdanju InsƟ tuta za turizam u Zagrebu. Od 2016. 
godine objavljuje se kao polugodišnja samostalna periodička publikacija. Donosi izbor znanstve-
nih članaka iz svjetski relevantnih časopisa za područje turizma. Članci se indeksiraju prema 
Klasifi kacijskoj shemi za turizam (KST) koja je razvijena devedeseƟ h godina 20. st. u InsƟ tutu za 
turizam, a autor je dr. sc. Tomislav Hitrec.

U prvom broju donosi se odabir znanstvenih članaka koji su obrađeni u razdoblju od 1.1.2016. 
do 30.6.2016. Ovdje treba naglasiƟ  da se cijela bibliografska baza Biblioteke InsƟ tuta za turizam 
(BIT) može online pretraživaƟ  prema KST odrednicama.

Klasifi kacijska shema turizma (KST) 

Temelje klasifi kacijskog sustava koji se primjenjuje u specijalisƟ čkoj biblioteci InsƟ tuta za turizam 
(BIT) postavio je  dr. Tomislav Hitrec prije više od dvadeset godina. U svojim radovima iz 1988., 
1989. i 1991. obrazložio je zašto je u turizmu potrebno primjenjivaƟ  posebnu klasifi kacijsku shemu 
koja dobro refl ekƟ ra njegovu mulƟ disciplinarnu prirodu i složenost kakva se ne susreće u drugim 
područjima znanstvene i stručne djelatnosƟ . Dr. Hitrec, znanstvenik izuzetne erudicije, obavio je 
pionirski zadatak formirajući  klasifi kacijski sustav na temelju bogatog stručnog iskustva i širokog 
uvida u brojna stručna područja. Prva verzija Klasifi kacijske sheme turizma (KST) objavljena je 
1991. godine.

Aktualna verzija KST sheme ima 832 odrednice koje su hijerarhijski organizirane u 8 glavnih tema; 
radovi koji se ne mogu razvrstaƟ  u jednu od glavnih tema svrstavaju se u skupinu Razno. Sastavni 
dio KST sheme je i Geografsko kazalo.

Svaka tema može biƟ  dalje razrađena do dvije podteme. Postupak dodjeljivanja KST odrednice 
zahƟ jeva od osobe koja to obavlja, da pregleda naslov, ključne riječi i sažetak, a ponekad i cijeli 
rad te da odabere KST odrednice koje najbolje odgovaraju sadržaju/ temi rada. Broj KST odrednica 
koje se dodjeljuju dokumentu nije propisan i kreće se u rasponu od 1 do sedam. Radovima se 
najčešće dodjeljuje čeƟ ri do pet KST odrednica od kojih je geografska odrednica obavezna (ukoliko 
se može odrediƟ ).

Časopisi čiji članci ulaze u Odabranu bibliografi ju 

Kod odabira časopisa za Odabranu bibliografi ju vodilo se kriterijima da uključeni časopisi pokrivaju 
različita istraživačka područja turizma, da budu zastupljeni časopisi iz svih geografskih regija svijeta 
te da po kvaliteƟ  objavljenih radova budu svjetski relevantni.

U Odabranu bibliografi ju ulaze znanstveni radovi objavljeni u sljedećim časopisima:

1. Acta TurisƟ ca (ISSN 0353-4316)
2. Anatolia (ISSN 1300-4220)
3. Annals of Tourism Research (ISSN 0160-7383)
4. Cornell Hotel and Restaurant AdministraƟ on Quarterly (ISSN 0010-8804)
5. Event Management (ISSN 1525-9951)
6. InternaƟ onal Journal of Hospitality & Tourism AdministraƟ on (ISSN 1525-6480)
7. Journal of China Tourism Research (ISSN 1938-8160)
8. Journal of Hospitality MarkeƟ ng & Management (ISSN 1936-8623)
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9. Journal of Human Resources in Hospitality and Tourism (ISSN 1533-2845)
10. Journal of Quality Assurance in Tourism & Hospitality (ISSN 1528-008x)
11. Journal of Teaching In Travel & Tourism (ISSN 1531-3220)
12. Journal of Travel & Tourism MarkeƟ ng (ISSN 1054-8408)
13. Journal of Travel Research (ISSN 0047-2875)
14. Tourism: An InternaƟ onal Interdisciplinary Journal (ISSN 1332-7461)
15. Tourism Analysis (ISSN 1083-5423)
16. Tourism and Hospitality Management (ISSN 1330-7533)
17. Tourism Economics (ISSN 1354-8166)
18. Tourism Management (ISSN 0261-5177)
19. Tourism RecreaƟ on Research (ISSN 0250-8281)
20. Turizam: međunarodni znanstveno-stručni časopis (ISSN 0494-2639)

O Biblioteci i bibliografskoj bazi IT-a 

Biblioteka InsƟ tuta za turizam (BIT) vodeća je knjižnica za istraživanje turizma u Republici Hrvatskoj, 
koja između ostalog, u obradi primjenjuje jedinstvenu Klasifi kacijsku shemu za turizam (KST). 

BIT je osnovan 1959. kao sastavnica InsƟ tuta za turizam te od tada sustavno prikuplja i obrađuje 
znanstvenu i stručnu građu s područja turizma. Svojom akƟ vnošću izgrađuje međunarodno rele-
vantnu bibliografsku bazu podataka najvažnijih izvora znanstvene i stručne literature o turizmu, 
koja se konƟ nuirano dopunjuje najnovijim znanstvenim prilozima. Bibliografska baza sadrži više 
od 34.500 zapisa koji se mogu pretraživaƟ  prema autoru, naslovu, slobodno zadanim predmetnim 
odrednicama, nakladniku, ISSN, ISBN, godini, vremenskom razdoblju, vrsƟ  publikacije. Također je 
moguće pretraživanje i prema KST predmetnim odrednicama.

BIT je online dostupan na www.iztzg.hr – Online Biblioteka. 

O izdavaču

InsƟ tut za turizam jedini je znanstveni javni insƟ tut u Hrvatskoj specijaliziran za istraživanje i kon-
zalƟ ng u turizmu. Partner je nositeljima turisƟ čke akƟ vnosƟ  u ostvarivanju veće konkurentnosƟ  
hrvatskog turizma. Među ostalim temeljnim zadaćama InsƟ tut za turizam razvija i izdavačku djelat-
nost, pa tako objavljuje časopise TOURISM i TURIZAM, nizove Znanstvena edicija i Elektronička 
edicija, te elektroničke periodičke publikacije Turizam u brojkama i Odabrana bibliografi ja.

Web adresa je: www.iztzg.hr 
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ODABRANA BIBLIOGRAFIJA - God 1.  Br. 1  2016. 
Bibliografski opis dat je u ovom obliku:

GLAVNA TEMA 

*KST odrednica (e)
Naslov / Autor(i) // Naslov časopisa. Volumen/godište (godina), Br., str. od-do

Članak se svrstava u glavnu temu prema prvoj dodijeljenoj KST odrednici. Dodijeljene KST odred-
nice međusobno su odijeljene znakom zvjezdice (*).

TURIZAM I TEORIJA, ISTRAŽIVANJA, OBRAZOVANJE

*č asopisi *članci *rekreacija *istraživanja u turizmu
The making of a journal : 40 years of Tourism RecreaƟ on Research / Tej Vir Singh// Tourism recreaƟ on 

research. Vol. 39 (2014), No. 3, 293-298

*istraživanja u turizmu *časopisi *spomenice *Turska
Bibliometric analysis of tourism and hospitality related arƟ cles published in Turkey / Savas Evren, 

Nazmi Kozak // Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 25 (2014), 
No. 1, 61-80

*istraživanja u turizmu *obrazovanje, cjeloživotno učenje, e-učenje *hotelijerstvo *management ugosƟ teljskog 
poduzeća *udžbenici

Service research in the hospitality literature: insights from a systemaƟ c review / Jay Kandampully ... 
[et al.] // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 55 (2014), No. 3, 287-299

*istraživanja u turizmu *turisƟ čka teorija *Azija *Jugoistočna Azija i Pacifi k
The state of tourism futures research: an Asian Pacifi c ontological perspecƟ ve / Ian Seymour Yeoman, 

Sue Beeton // Journal of travel research. Vol. 53 (2014), No. 6, 675-679

*istraživanja u turizmu *turisƟ čka teorija *igračnice *eƟ ka u turizmu
Beyond ethical assessment of gambling / Lawrence Hoc Nang Fong, Daniel Leung, Rob Law // Tourism 

recreaƟ on research. Vol. 39 (2014), No. 3, 464-470
The ethics of gambling: are we asking the right quesƟ ons or should these quesƟ ons be explored in a 

wider context? / Belle Gavriel-Fried // Tourism recreaƟ on research. Vol. 39 (2014), No. 3, 471-477
The ethics of gambling: are we asking the right quesƟ ons? / Amir Shani // Tourism recreaƟ on research. 

Vol. 39 (2014), No. 3, 454-463
Ethics of gambling: minimizing harm / Deepak Chhabra // Tourism recreaƟ on research. Vol. 39 (2014), 

No. 3, 478-484

*istraživanja u turizmu *turisƟ čka teorija *turisƟ čka potražnja *moƟ vacije *turisƟ čka potražnja - ostalo
Concluding remarks // Tourism recreaƟ on research. Vol. 39 (2014), No. 2, 266-267
Is tourist a secular pilgrim or a hedonist in search of pleasure? Context // Tourism recreaƟ on research. 

Vol. 39 (2014), No. 2, 235
Metaphors, typologies, secularizaƟ on, and pilgrim as hedonist: a response / Daniel H. Olsen // Tourism 

recreaƟ on research. Vol. 39 (2014), No. 2, 248-258
The secular pilgrim: are we fl ogging a dead metaphor? / Dan Knox, Kevin Hannam // Tourism recreaƟ on 

research. Vol. 39 (2014), No. 2, 236-242
To be or not to be a tourist: the role of concept-metaphors in tourism studies / Noel B. Salazar // Tourism 

recreaƟ on research. Vol. 39 (2014), No. 2, 259-265
Whiskey and pilgrimage: clearing up commonaliƟ es / Peter Jan Margry // Tourism recreaƟ on research. 

Vol. 39 (2014), No. 2, 243-247

*kadrovi i ljudski resursi *hotelijerstvo *Cipar
The phenomena of workplace in 5 star hotels in North Cyprus / Olgun Cicek // Anatolia : an internaƟ onal 

journal of tourism and hospitality research. Vol. 25 (2014), No. 1, 136-139

*kadrovi i ljudski resursi *turizam i zapošljavanje *Azija *Jugoistočna Azija i Pacifi k
An Asia-Pacifi c core-periphery futures paradox: divergent worker and tourist mobiliƟ es / Richard N. S. 

Robinson ... [et al.] // Journal of travel research. Vol. 53 (2014), No. 6, 805-818
The Asia-Pacifi c workforce of the future: using Delphi techniques to idenƟ fy possible scenarios / David 

J. Solnet ... [et al.] // Journal of travel research. Vol. 53 (2014), No. 6, 693-704
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*kadrovi i ljudski resursi *zaposlenici u ugosƟ teljstvu *zračni promet *Sjeveroistočna Azija
InvesƟ gaƟ ng the moderaƟ ng eff ects of service climate on personality moƟ vaƟ on, social support, 

and performance among fl ight aƩ endants / Ching-Fu Chen, Ya-Ling Kao // Tourism management : 
research - policies - pracƟ ce. Vol. 44 (2014), 58-66

*manageri *produkƟ vnost ugosƟ teljskog poduzeća *Sjeveroistočna Azija *Jugoistočna Azija i Pacifi k
Diversity in human and social capital: Empirical evidence from Asian tourism fi rms in corporate board 

composiƟ on / Chai-Aun Ooi, Chee-Wooi Hooy, Ahmad Puad Mat Som // Tourism management : 
research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 139-153

*obrazovanje - studenƟ  *obrazovanje - općenito *obrazovne ustanove
OpƟ mal Ɵ ming in online task deadlines: what if students procrasƟ nate (a liƩ le)? / Juan L. Nicolau // 

Journal of teaching in travel & tourism : the offi  cial journal of ISTTE - InternaƟ onal Society of Travel 
and Tourism Educators. Vol. 15  (2015), No. 1, 18-28

*obrazovanje - studenƟ  *obrazovanje - planovi i programi *obrazovni (edukacijski) turizam *Sjeverna 
Amerika *Sjeveroistočna Azija

College students’ decision-making for study abroad - anecdotes from a U. S. hospitality and tourism 
internship program in China / Liping A. Cai ... [et al.] // Journal of teaching in travel & tourism : the 
offi  cial journal of ISTTE - InternaƟ onal Society of Travel and Tourism Educators. Vol. 15  (2015), No. 
1, 48-73

*obrazovanje - studenƟ  *obrazovanje, cjeloživotno učenje, e-učenje *obrazovanje - planovi i programi 
*informaƟ ka i turizam - ostalo (računala u edukaciji, webcam)

Student percepƟ ons towards using clickers and lecture soŌ ware applicaƟ ons in hospitality lecture 
courses / Alison J. Green ... [et al.] // Journal of teaching in travel & tourism : the offi  cial journal of 
ISTTE - InternaƟ onal Society of Travel and Tourism Educators. Vol. 15  (2015), No. 1, 29-47

*obrazovanje - studenƟ  *obrazovne ustanove *obrazovanje - planovi i programi *Sjeverna Amerika
What they expect and why we care: students’ perspecƟ ves on hospitality faculty industry experience 

/ Kelly Virginia Phelan, Cynthia Mejla // Journal of teaching in travel & tourism : the offi  cial journal 
of ISTTE - InternaƟ onal Society of Travel and Tourism Educators. Vol. 15  (2015), No. 1, 1-17

*obrazovanje, cjeloživotno učenje, e-učenje *obrazovanje - studenƟ  *obrazovni (edukacijski) turizam 
*Istočna Afrika s otocima

Čimbenici koji pridonose razvoju interkulturalnih kompetencija kod studenata turizma / Yao-Yi Fu // 
Turizam : međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 1, 7-17

Factors that contribute to tourism students’ development of intercultural competence / Yao-Yi Fu // 
Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 1, 7-17

*turisƟ čka teorija - općenito *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi *Španjolska
QuanƟ taƟ ve characterizaƟ on of chaordic tourist desƟ naƟ on / Elena Olmedo, Ruth Mateos // Tourism 

management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 115-126

*turisƟ čka teorija *turizam i lingvisƟ ka
‘Scape’-based forms: a preliminary review of their use in the study of tourism-related acƟ viƟ es / 

Michael Fagence // Tourism recreaƟ on research. Vol. 39 (2014), No. 2, 275-283

*vodiči *klasični vodiči *povijest putovanja i turizma *Grčka
The virtual tourist gaze in Greece, 1897-1905 / Churnjeet Mahn // Annals of Tourism Research : a Social 

Sciences Journal. Vol.  48 (2014), 193-206

*zaposlenici u ugosƟ teljstvu *hotelijerstvo *posebna pitanja *zadovoljstvo *Sjeveroistočna Azija
Front-line service employees’ job saƟ sfacƟ on in the hospitality industry: the infl uence of job demand 

bariability and the moderaƟ ng roles of job content and job context factors / Flora F. T. Chiang, 
Thomas A. Birtch, Zhenyao Cai // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 55 
(2014), No. 4, 398-407

*zaposlenici u ugosƟ teljstvu *negaƟ vne pojave (nasilje u poduzećima, mobing i sl.) *zadovoljstvo
Work-leisure confl ict and its assopciaƟ ons with well-being: the roles of social support, leisure parƟ cipa-

Ɵ on and job burnout / Yung-Sen Lin ... [et al.] // Tourism management : research - policies - pracƟ ce. 
Vol. 45  (2014), 244-252

*zaposlenici u ugosƟ teljstvu *posebna pitanja *hotelijerstvo *Azija - Bliski i Sredji Istok
OccupaƟ onal self-percepƟ ons of hotel employees: an exploratory study / Arie Reichel ... [et al.] // 

Tourism analysis : an interdisciplinary journal. Vol. 19 (2014), No. 5, 637-641
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*zaposlenici u ugosƟ teljstvu *posebna pitanja *hotelijerstvo *Turska
Service rewards and prosocial service behaviours among employees in four and fi ve star hotels in 

Cappadocia / Duygu Eren ... [et al.] // Anatolia : an internaƟ onal journal of tourism and hospitality 
research. Vol. 25 (2014), No. 3, 341-351

*zaposlenici u ugosƟ teljstvu *posebna pitanja *kvaliteta u turizmu *Sjeveroistočna Azija
The invesƟ gaƟ on into the relaƟ onship between hospitality employees’ work-family confl icts and their 

leisure intenƟ onmpact of frontline employees’ work-family confl ict on customer saƟ sfacƟ on: the 
mediaƟ ng role of exhausƟ on and emoƟ onal displays / Xinyuan (Roy) Zhao, Anna S. Maƫ  la, Nei Na 
Ngan // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 55 (2014), No. 4, 422-432

An invesƟ gaƟ on into the relaƟ onship between hospitality employees’ work-family confl icts and their 
leisure intenƟ ons / Xinyuan (Roy) Zhao, Hailin Qu, Jingyan Liu // The Cornell Hotel and restaurant 
administraƟ on quarterly. Vol. 55 (2014), No. 4, 408-421

*zaposlenici *kulturni turizam (turizam nasljeđa) *Sjeveroistočna Azija
Power-knowledge and tour-guide training: capitalisƟ c dominaƟ on, utopian visions and the creaƟ on 

and negoƟ aƟ on of UNESCO’s Homo Turismos in Macao / Chin-Ee Ong, Chris Ryan, Alison McIntosh 
// Annals of Tourism Research : a Social Sciences Journal. Vol.  48 (2014), 221-234

*zaposlenici *negaƟ vne pojave (nasilje u poduzećima, mobing i sl.) *organizirani turizam *Sjeveroistočna 
Azija

Hassles of tour leaders / Sheng-Hsiung Tsaur, Wei-Rong Lin // Tourism management : research - policies 
- pracƟ ce. Vol. 45  (2014), 28-38

TURIZAM I GOSPODARSTVO

*biciklizam *gradski, kongresni, poslovni turizam *Danska
IntenƟ ons to use bike-sharing for holiday cycling: an applicaƟ on of the Theory of Planned Behavior / Sigal 

Kaplan ... [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 34-46

*biciklizam *turisƟ čka ponuda - općenito i značajke *Sjeveroistočna Azija
Developing similarity based IPA under intuiƟ onisƟ c fuzzy sets to assess leisure bikeways / Chun-Hsiao 

Chu, Yu-Jian Guo // Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 47-57

*cestovna vozila *socijalni turizam *moƟ vacije *WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik 
(UGC - User Generated Content, User Generated Reviews i/ili User Generated Media), eWoM (od-usta-do-
usta), recenzije, e-usluge *Australija i Oceanija

Chinese recreaƟ onal vehicle users in Australia: a netnographic study of tourism moƟ vaƟ on / Mao-Ying 
Wu, Philip L. Pearce // Tourism management : research - policies - pracƟ ce. Vol. 43  (2014), 22-35

*društveni troškovi *eƟ ka u turizmu *Sjeverna Amerika
Responsibility in tourism: a discursive analysis / Bryan S.R. Grimwood ... [et al.] // Annals of Tourism 

Research : a Social Sciences Journal. Vol.  50 (2015) Abstract, 22-38

*društveni troškovi *eƟ ka u turizmu
AƩ ribuƟ ng corporate responsibility for sexual harassment: the supervisory connecƟ on / JeAnna L. 

AbboƩ  ... [et al.] // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 55 (2014), No. 
4, 376-387

*društveni troškovi *održivi turizam *Slovačka
Measuring societal value of tourism: a new approach / Iveta Fodranova, Viera Kubičkova, Anna Mi-

chalkova // Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 4, 423-434
Mjerenje društvene vrijednosƟ  turizma: novi pristup / Iveta Fodranova, Viera Kubičkova, Anna Michalkova 

// Turizam : međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 4, 423-434

*ekonomika turizma *događajni turizam *turisƟ čka potrošnja *Sjeverna Amerika
Using a trade market analysis technique to refi ne measurements for economic impact analysis of 

special events / Rodney B. Warnick, David C. Bojanic, Feng Xu // Journal of travel research. Vol. 54 
(2015), No. 1, 52-65

*ekonomika turizma *međunarodni, inozemni turizam *svijet
An empirical refi nement of the relaƟ onship between tourism and economic growth / Fadi Fawaz, Ma-

sha Rahnama, BeƩ y Stout // Anatolia : an internaƟ onal journal of tourism and hospitality research. 
Vol. 25 (2014), No. 3, 352-363

*enologija, vinski turizam *psihologija turizma *Grčka
Linking service quality at the cellar door with brand equity building / Athina Nella, Evangelos Christou 

// Journal of hospitality markeƟ ng & management. Vol. 23 (2014), No. 7-8, 699-721
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*enologija, vinski turizam *segmentacija *Grčka
SegmenƟ ng wine tourists on the basis of involvement with wine / Athina Nella, Evangelos Christou // 

Journal of travel & tourism markeƟ ng. Vol. 31 (2014), No. 7-8, 783-798

*gastronomija, dijeta, nutricionizam *percepcije *zadovoljstvo *međunarodni, inozemni turizam *Finska
PercepƟ ons of food and its locality among Russian tourists in the South Savo region of Finland / S. 

Mynƫ  nen ... [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 
455-466

*gastronomija, dijeta, nutricionizam *psihologija turizma *Jugoistočna Azija i Pacifi k
Eat to live or live to eat? Mapping food and eaƟ ng percepƟ on of Malaysian Chinese / Chiao Ling Yang, 

Catheryn Khoo-Laƫ  more, Mun Yee Lai // Journal of hospitality markeƟ ng & management. Vol. 23 
(2014), No. 5-6, 579-600

*gastronomija, dijeta, nutricionizam *turisƟ čka desƟ nacija *Južna Amerika *Australija i Oceanija *Italija
Habitus and food lifestyle: in-desƟ naƟ on acƟ vity parƟ cipaƟ on of Slow Food members / Kuan-Huei Lee, 

Noel ScoƩ , Jan Packer // Annals of Tourism Research : a Social Sciences Journal. Vol.  48 (2014), 207-220

*gastronomija, dijeta, nutricionizam *turisƟ čka potražnja *turisƟ čka potražnja - ostalo *Australija i Oceanija
“Foodies” and their travel preferences / Donald Getz, Richard N. S. Robinson // Tourism analysis : an 

interdisciplinary journal. Vol. 19 (2014), No. 6, 659-672

*gastronomija, dijeta, nutricionizam *ugosƟ teljstvo - izvansmještajni kapaciteƟ  *kvaliteta u turizmu 
*Sjeveroistočna Azija

The eff ects of off ering menu informaƟ on on perceived waiƟ ng Ɵ me / Gumkwang Bae, Dae-Young Kim 
// Journal of hospitality markeƟ ng & management. Vol. 23 (2014), No. 7-8, 746-767

*gastronomija, dijeta, nutricionizam
Where does foof fi t in tourism? / Kuan-Huei Lee, Noel ScoƩ , Jan Packer // Tourism recreaƟ on research. 

Vol. 39 (2014), No. 2, 269-274

*hotelijerstvo *klasifi kacija, kategorizacija, standardizacija, branding *Južna i Srednja Azija
Brand revitalizaƟ on / Chekitan S. Dev, Kevin Lane Keller // The Cornell Hotel and restaurant administra-

Ɵ on quarterly. Vol. 55 (2014), No. 4, 333-341

*hotelijerstvo *management ugosƟ teljskog poduzeća *kadrovi i ljudski resursi *Jugoistočna Azija i Pacifi k
Managing the front offi  ce department: staffi  ng issues in Malaysiaan hotels / Rozila Ahmad, Noel ScoƩ  

// Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 25 (2014), No. 1, 24-38

*hotelijerstvo *management ugosƟ teljskog poduzeća *Sjeverna Afrika
Hotel outsourcing under asset specifi city: “The good, the bad and the ugly” / Glauco De Vita, Arafet 

Tekaya // Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 97-106

*hotelijerstvo *manageri *Europa
Who’s in charge now? The decision autonomy of hotel general managers / Demian Hodari, Michael C. 

Sturman // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 55 (2014), No. 4, 433-447

*hotelijerstvo *ponašanje i iskustvo potrošača *Jugoistočna Azija i Pacifi k
The antecedents and consequences of customer hedonism in hospitality services / Weng Marc Lim // 

Journal of hospitality markeƟ ng & management. Vol. 23 (2014), No. 5-6, 626-651

*hotelijerstvo *tehničko-tehnološki aspekƟ  ugosƟ teljskog poduzeća, inovacije, kreaƟ vnost *ekologija i 
zašƟ ta okoliša *Sjeverna Amerika

Guests’ reacƟ ons to in-room sustainability iniƟ aƟ ves: an experimental look at product performance 
and guest saƟ sfacƟ on / Alex M. Susskind // The Cornell Hotel and restaurant administraƟ on quarterly. 
Vol. 55 (2014), No. 3, 228-238
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turizmu

Dizajn usluga u hotelima: konceptualni pregled / Meryem Akoglan Kozak, Dilek Acar Gurel // Turizam : 
međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 2, 225-239

Service design in hotels: a conceptual review / Meryem Akoglan Kozak, Dilek Acar Gurel // Tourism : an 
internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 2, 225-240
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*turisƟ čka staƟ sƟ ka - teorija i metodološki problemi

Opening the online marketplace: an examinaƟ on of hotel pricing and travel agency on-line distribuƟ on 
of rooms / Liuyi Ling, Xiaolong Gun, Chenchen Yang // Tourism management : research - policies - 
pracƟ ce. Vol. 45  (2014), 234-243

*hotelijerstvo *ugosƟ teljsko poduzeće *markeƟ ng u turizmu
Diff erenƟ ated eff ect of adverƟ sing: Joint vs. separate consumpƟ on / Sangwon Park, Juan L. Nicolau // 

Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 107-114

*hotelijerstvo *zaposlenici u ugosƟ teljstvu *efi kasnost ugosƟ teljskog poduzeća *unutarnja organizacija 
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The importance of supervisor support for eff ecƟ ve hotel employees: an empirical invesƟ gaƟ on in 
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the hotel industry / Osman M. Karatepe // Journal of hospitality markeƟ ng & management. Vol. 23 
(2014), No. 5-6, 678-698

*igračnice *stavovi lokalnog stanovništva *Sjeveroistočna Azija *Jugoistočna Azija i Pacifi k
The social, economic, and environmental impacts of casino gambling on the residents of Macau and 

Singapore / Shou-Tsung Wu, Yeong-Shyang Chen // Tourism management : research - policies - prac-
Ɵ ce. Vol. 48  (2015) Abstract, 285-298

*igračnice *zakonodavstvo i turizam *administraƟ vna regulaƟ va i turizam *Australija i Oceanija
Problem gambling and prevenƟ ve measures: the case of Australia / Timothy J. Lee, Hwa-Kyung Kim // 

Tourism analysis : an interdisciplinary journal. Vol. 19 (2014), No. 6, 791-797

*’inbound’ turizam *društveno-ekonomsko planiranje, prognoziranje i trendovi - općenito *Azija - Bliski i 
Sredji Istok *Sjeverna Afrika

GlobalizaƟ on indicators-inbound tourism relaƟ onship in the MENA region / Hassan Gholipour Fere-
idouni, Usama Al-Mulali, Youhanna Najdi // Anatolia : an internaƟ onal journal of tourism and hospi-
tality research. Vol. 25 (2014), No. 3, 364-373

*’inbound’ turizam *turisƟ čka staƟ sƟ ka *staƟ sƟ čke serije *Sjeveroistočna Azija
Accuracy and bias of experts’ adjusted forecasts / Vera Shanshan, Paul Goodwin, Haiyan Song // Annals 

of Tourism Research : a Social Sciences Journal. Vol.  48 (2014), 156-174

*’inbound’ turizam *turizam i narodno gospodarstvo *ekonomika turizma *Jugoistočna Azija i Pacifi k
The role of inbound tourism in the Singaporean economy: a computable general equilibrium (CGE) 

assessment / Sam Meng // Journal of travel & tourism markeƟ ng. Vol. 31 (2014), No. 7-8, 1071-1089

*industrija i zanatstvo *turizam i fi lozofi ja *Sjeveroistočna Azija
Tourism problemology: Refl exivity of knowledge making / Kun Lai, Jun Li, Noel ScoƩ  // Annals of Tourism 

Research : a Social Sciences Journal. Vol.  51 (2015) Abstract, 17-33

*kružna putovanja *neekonomski aspekƟ  turizma *fi zičko okruženje i zagađenje (impacts) *Sjeverna Amerika 
*Europa *Azija

Corporate sustainability reporƟ ng index and baseline data for the cruise industry / Ma Jesus Bonilla-
Priego, Xavier Font,  Ma del Rosario Pacheco-Olivares // Tourism management : research - policies 
- pracƟ ce. Vol. 44  (2014), 149-160

*kružna putovanja *percepcije *turisƟ čka potražnja - ostalo *Sjeverna Amerika
Luxury cruise travelers: other customer percepƟ ons / Sunghyup Sean Hyun, Heesup Han // Journal of 

travel research. Vol. 54 (2015), No. 1, 107-121
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Eff ects of knowledge, tesƟ monials, and ad copy on cruise adverƟ sing judgments / BreƩ  A. S. MarƟ n, 
Aaron Vincent // Tourism analysis : an interdisciplinary journal. Vol. 19 (2014), No. 6, 769-774

*kvaliteta u turizmu *zadovoljstvo *istraživanja u turizmu *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi
DeconstrucƟ ng service quality and customer saƟ sfacƟ on: challenges and direcƟ ons for future research 

/ Edwin N. Torres // Journal of hospitality markeƟ ng & management. Vol. 23 (2014), No. 5-6, 652-677
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Tourism entrepreneurs’ percepƟ on of quality of life: an exploraƟ ve study / Mike Peters, Markus Schuck-
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*malo i srednje poduzetništvo (MSP) *management ugosƟ teljskog poduzeća *Turska
The eff ects of family support and work engagement on organizaƟ onally valued job outcomes / Osman 

M. Karatepe // Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 4, 447-464
Utjecaj podrške obitelji i radnog angažmana na radne ishode važne za organizaciju / Osman M. Karatepe 

// Turizam : međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 4, 447-464

*malo i srednje poduzetništvo (MSP) *Sjeverna Amerika
Factors infl uencing small tourism business performance: the case of Central Kentucky, United States 

/ Desmond Brown ... [et al.] // Journal of hospitality markeƟ ng & management. Vol. 23 (2014), No. 
7-8, 768-789

*malo i srednje poduzetništvo (MSP) *žena u turizmu *management ugosƟ teljskog poduzeća *Poljska
Factors aff ecƟ ng success of small business enterprises in the Polish tourism industry / Alina M. Za-

palska, Dallas Brozik, Nicolas Zieser // Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 
(2015), No. 3, 365-381

Faktori uspjeha malih turisƟ čkih tvrtki u Poljskoj / Alina M. Zapalska, Dallas Brozik, Nicolas Zieser // 
Turizam : međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 3, 365-380

*management ugosƟ teljskog poduzeća *ponašanje i iskustvo potrošača *psihologija turizma
Using behavioral research to design beƩ er customer experiences / Michael J. Dixon, MaƩ hew C. Wals-

man // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 55 (2014), No. 3, 221-227

*management ugosƟ teljskog poduzeća *prostorno planiranje i prognoziranje - općenito *turizam i regionalni 
razvoj *istraživanja u turizmu

Assessing and planning resilience in tourism / Tobias Luthe, Romano Wyss // Tourism management : 
research - policies - pracƟ ce. Vol. 44  (2014), 161-163

*’outbound’ turizam *turisƟ čka staƟ sƟ ka *Italija
MigraƟ on and outbound tourism: evidence from Italy / Ivan Etzo, Carla Massidda, Romano Piras // 

Annals of Tourism Research : a Social Sciences Journal. Vol.  48 (2014), 235-249

*poduzetništvo *efi kasnost ugosƟ teljskog poduzeća *turizam i prostor *Australija i Oceanija
Tourism entrepreneurship performance: the eff ects of place idenƟ ty, self-effi  cacy, and gender / Rob 

Hallak, Guy Assaker, Craig Lee // Journal of travel research. Vol. 54 (2015), No. 1, 36-51

*poduzetništvo *management ugosƟ teljskog poduzeća *Australija i Oceanija
Indigenous tourism businesses: an exploratory study of business owners’ percepƟ on of drivers and 

inhibitors / Michelle Whiƞ ord, Lisa Ruhanen // Tourism recreaƟ on research. Vol. 39 (2014), No. 2, 
149-168
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SaƟ sfacƟ on of tourists with public transport: an empirical invesƟ gaƟ on in Dubai / Sanjai Kumar Para-

hoo, Heather Lea Harvey, Gihad Yakoob Abdelrahim Radi // Journal of travel & tourism markeƟ ng. 
Vol. 31 (2014), No. 7-8, 1004-1017

*produkƟ vnost ugosƟ teljskog poduzeća *hotelijerstvo *Sjeverna Amerika
An analysis of labour producƟ vity growth in the Canadian tourism/hospitality industry / Xiaofeng Li // 

Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 25 (2014), No. 3, 374-386

*tehničko-tehnološki aspekƟ  ugosƟ teljskog poduzeća, inovacije, kreaƟ vnost *hotelijerstvo *Velika Britanija
InnovaƟ on in tourism: re-conceptualising and measuring the absorpƟ ve capacity of the hotel sector / 

Rhodri Thomas, Emma Wood // Tourism management : research - policies - pracƟ ce. Vol. 45  (2014), 
39-48

*transnacionalne korporacije, lanci *hotelijerstvo *Bugarska
Hotel chains’ entry mode in Bulgaria / Maya Ivanova, Stanislav Ivanov // Anatolia : an internaƟ onal 

journal of tourism and hospitality research. Vol. 25 (2014), No. 1, 131-135

*transnacionalne korporacije, lanci *invesƟ cije *Sjeveroistočna Azija
An examinaƟ on of MarrioƩ ’s entry into the Chinese hospitality industry: a Brand Equity perspecƟ ve / 

Tommy Wong, Mark Wickham // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) 
Abstract, 439-454
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*transnacionalne korporacije, lanci *turizam i prostor *invesƟ cije
AƩ racƟ ng internaƟ onal hotels: LocaƟ onal factors that maƩ er most / A. George Assaf, Alexander Josias-

sen, Frank W. Agbola // Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 
329-340

*transnacionalne korporacije, lanci *turizam i tržište *turizam i cijene *konkurentnost *Španjolska
MulƟ market contact, diff erenƟ aƟ on, and prices of chain hotels / Rosario Silva // Tourism management 

: research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 305-315

*turisƟ čke agencije i touroperatori *informaƟ ka i turizam *rezervacijski i distribucijski sustavi *ekonomika 
turizma *Španjolska
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,,, [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 188-198
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distribucijski sustavi

PercepƟ ons of service cannibalisaƟ on: The moderaƟ ng eff ect of the type of travel agency / Estrella 
Díaz, David Marơ n-Consuegra, Águeda Esteban // Tourism management : research - policies - pracƟ ce. 
Vol. 48  (2015) Abstract, 329-342

*turizam i narodno gospodarstvo *ekonomika turizma *turizam i narodno gospodarstvo - posebna pitanja 
*turizam i socijalni aspekƟ 

Tourism and income distribuƟ on: evidence from a developed regional economy / André Carrascal 
Incera, Melchor Fernández Fernández // Tourism management : research - policies - pracƟ ce. Vol. 
48  (2015) Abstract, 11-20

*turizam i narodno gospodarstvo *ekonomika turizma *Velika Britanija *Španjolska *Hrvatska
TesƟ ng dependence between GDP and tourism’s growth rates / Jorge V. Pérez-Rodríguez, Francisco 

Ledesma-Rodríguez, María Santana-Gallego // Tourism management : research - policies - pracƟ ce. 
Vol. 48  (2015) Abstract, 268-282

*turizam i regionalni razvoj *lokalno stanovništvo *kvaliteta u turizmu
Life saƟ sfacƟ on and support for tourism development / Eunju Woo, Hyelin Kim, Muzaff er Uysal // An-

nals of Tourism Research : a Social Sciences Journal. Vol.  50 (2015) Abstract, 84-97

*turizam i regionalni razvoj *management ugosƟ teljskog poduzeća *Italija
Why strategic networks oŌ en fail: some empirical evidence from the area of naples / ValenƟ na Della 

Corte, Massimo Aria // Tourism management : research - policies - pracƟ ce. Vol. 45  (2014), 3-15

*turizam i regionalni razvoj *poduzetništvo *Sjeverna Amerika
Tangible and intangible indicators of successful aboriginal tourism iniƟ aƟ ves: a case study of two 

successful aboriginal tourism lodges in Northern Canada / Raynald Harvey Lemelin, Rhonda Koster, 
Nicholina Youroukos // Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 
318-328

*turizam i regionalni razvoj *ruralni turizam *turizam i socijalna psihologija *Sjeverna Amerika
Social movements and tourism-related local acƟ on / Nancy Gard McGehee, Carol Kline, Whitney Knol-

lenberg // Annals of Tourism Research : a Social Sciences Journal. Vol.  48 (2014), 140-155

*turizam i regionalni razvoj *turisƟ čka ponuda *ankete *Hrvatski otoci
Development model of tourism on CroaƟ an open-sea islands / Mili Razović, Renata Tomljenović // 

Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 1, 19-36
Model razvoja turizma na hrvatskim pučinskim otocima / Mili Razović, Renata Tomljenović // Turizam 

: međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 1, 19-36
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*nadnacionalne asocijacije

The economic impact of tourism in SIDS / Stephen PraƩ  // Annals of Tourism Research : a Social Sciences 
Journal. Vol.  52 (2015) Abstract, 148-160

*turizam i zapošljavanje *država i turizam *Zapadna Europa *Australija i Oceanija
Discourse about workforce development in tourism - an analysis of public policy, planning, and imple-
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*turizam i zapošljavanje *turisƟ čke agencije i touroperatori *malo i srednje poduzetništvo (MSP)
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*management ugosƟ teljskog poduzeća *Sjeverna Amerika

SƟ ckƟ on: assessing memory for the customer experience / Kathryn A. LaTour, Lewis P. Carbone // The 
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*ugosƟ teljstvo - izvansmještajni kapaciteƟ  *zadovoljstvo *preferencije, vjernost *turizam i cijene *Sjeverna 
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Determinants of customer complaint behavior in a restaurant conntext: the role of culture, price level, 
and customer loyalty / Ming Gyung Kim, Chung Hun Lee, Anna S. Maƫ  la // Journal of hospitality 
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*ugosƟ teljstvo - izvansmještajni kapaciteƟ  *zaposlenici u ugosƟ teljstvu *turizam i zapošljavanje *Sjeverna 
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The implicaƟ ons of worker behavior for staffi  ng decisions: empirical evidence and best pracƟ ces / 
Fangyun (Tom) Tan, Serguei Netessine // The Cornell Hotel and restaurant administraƟ on quarterly. 
Vol. 55 (2014), No. 3, 277-286

*zračni promet *ekologija i zašƟ ta okoliša *preferencije, vjernost *Australija i Oceanija
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*zračni promet *management ugosƟ teljskog poduzeća *Jugoistočna Azija i Pacifi k
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Online purchasing Ɵ ckets for cost carriers: an applicaƟ on of the unifi ed theory of acceptance and use 
of technology (UTAUT) model / T. Escobar-Rodriguez, E. Carvajal-Trujillo // Tourism management : 
research - policies - pracƟ ce. Vol. 43  (2014), 70-88
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*zračni promet *trgovina *ponašanje i iskustvo potrošača *odluke, izbor, namjere *Sjeveroistočna Azija
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Sunghyup Sean Hyun // Journal of travel & tourism markeƟ ng. Vol. 31 (2014), No. 7-8, 985-1003

 *zračni promet *turisƟ čka potražnja - ostalo *masovni turizam
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*zračni promet *turisƟ čka potrošnja *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi
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*zračni promet *turizam i cijene *Europa
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TURIZAM I TRŽIŠTE

*dionici, interesne skupine, donositelji odluka *održivi turizam *turisƟ čka potražnja *Irska
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*markeƟ ng desƟ nacija *dionici, interesne skupine, donositelji odluka
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markeƟ ng assets / Nathaniel D. Line, Rodney C. Runyan // Tourism management : research - policies 
- pracƟ ce. Vol. 43  (2014), 91-102

*markeƟ ng desƟ nacija *gradski turizam *Velika Britanija *Češka
DesƟ naƟ on images of non-visitors / Barbora Cherifi  ... [et al.] // Annals of Tourism Research : a Social 

Sciences Journal. Vol.  49 (2014), 190-202

*markeƟ ng desƟ nacija *image i marka (brand) *kvaliteta u turizmu *Jugoistočna Azija i Pacifi k
Perceived service quality and tourists’ cogniƟ ve image of a desƟ naƟ on / Kalsom Kayat, Abdul Hai // 

Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 25 (2014), No. 1, 1-12

*markeƟ ng desƟ nacija *image i marka (brand) *umjetna inteligencija, video konferencije, virtualni svijet, 
roboƟ , mobilna tehnologija, GPS, e-mail, chat, igrice za mobilne telefone *Južna Amerika

Tracking desƟ naƟ on image across the trip experience with smartphone technology / Wayne W. Smith 
... [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 113-122

*markeƟ ng desƟ nacija *image i marka (brand) *zimski, zimsko-sportski i planinski turizam *Njemačka 
*Austrija

Perceived desƟ naƟ on image: an image model for a winter sports desƟ naƟ on and its eff ect on Inten-
Ɵ on to revisit / KirsƟ n Hallmann, Anita Zehrer, Sabine Mueller // Journal of travel research. Vol. 54 
(2015), No. 1, 94-106

*markeƟ ng desƟ nacija *ponašanje i iskustvo potrošača *Danska *Švedska
DesƟ naƟ on brand experience and visitor behavior: tesƟ ng a scale in the tourism context / Stuart J. 

Barnes, Jan MaƩ sson, Flemming Sorensen // Annals of Tourism Research : a Social Sciences Journal. 
Vol.  48 (2014), 121-139

*markeƟ ng desƟ nacija *prospekƟ , brošure, leci, oglasi, slogani *image i marka (brand) *svijet
Tourism brochures: Linking message strategies, tacƟ cs and brand desƟ naƟ on aƩ ributes / Pedro Quel-

has Brito, Joaquim Pratas // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) 
Abstract, 123-138

*markeƟ ng desƟ nacija *staƟ sƟ čke serije *praćenje i prognoziranje turizma *Australija i Oceanija
Mjerenje učinkovitosƟ  marke desƟ nacije Ɵ jekom vremena: praćenje percepcija klijenata konkurentskog 

skupa desƟ nacija u desetogodišnjem razdoblju / Steven Pike // Acta turisƟ ca. Vol. 27 (2015), No. 
2, 135-164

*markeƟ ng desƟ nacija *WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC - User Generated 
Content, User Generated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge 
*društveni turisƟ čki organizmi *ankete

Primjena društvenih medija u desƟ nacijskom markeƟ ngu / Abbas Alizadeh, Rosmah Mat Isa // Turizam 
: međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 2, 175-192

The use of social media in desƟ naƟ on markeƟ ng: an exploratory study / Abbas Alizadeh, Rosmah Mat 
Isa // Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 2, 175-192

*markeƟ ng u turizmu - posebna pitanja *image i marka (brand) *golf *web stranice *Portugal
DesƟ naƟ on brand personality: searching for personality traits on golf-related websites / Rosaria Luisa 

Gomes Pereira, Antonia de Jesus Henriques Correia, Ronaldo Luis Arias Schutz // Anatolia : an inter-
naƟ onal journal of tourism and hospitality research. Vol. 25 (2014), No. 3, 387-402
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*markeƟ ng u turizmu - posebna pitanja *odluke, izbor, namjere *Sjeverna Amerika
EvaluaƟ ng desƟ naƟ on adverƟ sing / Jason L. Steinmetz, Joel G. Maxcy, Daniel R. Fesenmaier // Journal 

of travel research. Vol. 54 (2015), No. 1, 22-35

*markeƟ ng u turizmu - posebna pitanja *zadovoljstvo *ponašanje i iskustvo potrošača *Hrvatska *Dalmacija
Tourist perceived value. relaƟ onship to saƟ sfacƟ on, and behavioral intenƟ ons: the example of the 

CroaƟ an tourist desƟ naƟ on Dubrovnik / Irena Pandža Bajs // Journal of travel research. Vol. 54 
(2015), No. 1, 122-134

*markeƟ ng u turizmu *fi zičko okruženje i zagađenje (impacts) *hotelijerstvo *izložbe i sajmovi *Sjeveroistočna 
Azija

Green markeƟ ng: hotel customers’ perspecƟ ve / Eric Siu-wa Chan // Journal of travel & tourism market-
ing. Vol. 31 (2014), No. 7-8, 915-936

*markeƟ ng u turizmu *turizam i prostor *web stranice *geografski informacijski sustav (GIS) *Sjeverna 
Amerika

An open source web-mapping system for tourism planning and markeƟ ng / Stacy Kathleen Supak ... 
[et al.] // Journal of travel & tourism markeƟ ng. Vol. 31 (2014), No. 7-8, 835-853

*markeƟ nški planovi *turisƟ čka desƟ nacija - razni aspekƟ  *istraživanja u turizmu
CriƟ cal review of strategic planning research in hospitality and tourism / Paul Phillips, Luiz MouƟ nho 

// Annals of Tourism Research : a Social Sciences Journal. Vol.  48 (2014), 96-120

*ponašanje i iskustvo potrošača *ArkƟ k i AntarkƟ k
A mulƟ relaƟ onal approach for understanding consumer experiences within tourism / Frank Lindberg, 

Ann Heidi Hansen, Dorthe Eide // Journal of hospitality markeƟ ng & management. Vol. 23 (2014), 
No. 5-6, 487-512

*ponašanje i iskustvo potrošača *turisƟ čka potražnja - ostalo *hotelijerstvo *Sjeverna Amerika
PosƩ rip behavioral diff erences between fi rst-Ɵ me and rep’eat guests: a two-phase study in a hospi-

tality seƫ  ng / Miran Kim, Bonnie J. Knutson, ChrisƟ ne A. Vogt // Journal of hospitality markeƟ ng & 
management. Vol. 23 (2014), No. 7-8, 722-745

*ponašanje i iskustvo potrošača *web stranice *Sjeverna Amerika
The infl uence of tourism innovaƟ veness on online consumer behavior / Annie Couture ... [et al.] // 

Journal of travel research. Vol. 54 (2015), No. 1, 66-79

*ponašanje i iskustvo potrošača *zadovoljstvo *markeƟ ng u turizmu *Australija i Oceanija
(Mis)understanding the nature of tourist experiences / Uli Knobloch, Kirsten Robertson, Rob Aitken // 

Tourism analysis : an interdisciplinary journal. Vol. 19 (2014), No. 5, 599-608

*razglednice, marke, pečaƟ , fotografi je *sociologija turizma *Grčka
Values of souvenirs as commodiƟ es / Pavlos Paraskevaidis, KonstanƟ nos AndrioƟ s // Tourism manage-

ment : research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 1-10

*razglednice, marke, pečaƟ , fotografi je *turisƟ čki resursi *žena u turizmu *Australija i Oceanija
Natural and built photographic images: preference, complexity, and recall / Beverley A. Sparks, Ying 

Wang // Journal of travel & tourism markeƟ ng. Vol. 31 (2014), No. 7-8, 868-883

*razglednice, marke, pečaƟ , fotografi je *turizam i etnologija *Jugoistočna Azija i Pacifi k
Souvenir sellers and percepƟ ons of authenƟ city - the retailers of Hoi An, Vietnam / Thu Thi Trinh, Chris 

Ryan, Jenny Cave // Tourism management : research - policies - pracƟ ce. Vol. 45  (2014), 275-283

*razglednice, marke, pečaƟ , fotografi je *WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC 
- User Generated Content, User Generated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), 
recenzije, e-usluge

Ideal image in process: online tourist photography and impression management / Iris SheungƟ ng Lo, Bob 
McKercher // Annals of Tourism Research : a Social Sciences Journal. Vol.  52 (2015) Abstract, 104-116

*rekreacija *nacionalni parkovi i posebne kategorije zašƟ te *zadovoljstvo *Južna i Srednja Azija
PerspekƟ ve, stavovi i percepcije rekreaƟ vaca o upravljanju nacionalnim parkovima u Šri Lanki / Priyan 

Perera, Madusha C. Senevirthna, Richard P. Vlosky // Turizam : međunarodni znanstveno-stručni 
časopis. God. 63 (2015), br. 4, 497-514

RecreaƟ onist perspecƟ ves, aƫ  tudes, and percepƟ ons towards naƟ onal park management in Sri Lanka 
/ Priyan Perera, Madusha C. Senevirthna, Richard P. Vlosky // Tourism : an internaƟ onal interdiscipli-
nary journal. Vol. 63 (2015), No. 4, 497-514
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*turisƟ čka desƟ nacija - razni aspekƟ  *dionici, interesne skupine, donositelji odluka *država i turizam *Južna 
Afrika

The role of the public sector in tourism desƟ naƟ on management from a network relaƟ onship approach 
/ Mathilda Van Niekerk // Tourism analysis : an interdisciplinary journal. Vol. 19 (2014), No. 6, 701-718

*turisƟ čka desƟ nacija - razni aspekƟ  *društveni turisƟ čki organizmi *dionici, interesne skupine, donositelji 
odluka *Velika Britanija

Allies or foes? Key challenges facing the shiŌ ing landscape of desƟ naƟ on management in England / 
Dean Hristov, Nikola Naumov // Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), 
No. 2, 193-203

Saveznici ili proƟ vnici? Glavni izazovi u kontekstu promjena u desƟ nacijskom menadžmentu u Engles-
koj / Dean Hristov, Nikola Naumov // Turizam : međunarodni znanstveno-stručni časopis. God. 63 
(2015), br. 2, 193-203

*turisƟ čka desƟ nacija - razni aspekƟ  *turizam i regionalni razvoj *Crna Gora
Tourism in Montenegro: A desƟ naƟ on management perspecƟ ve / Silvana Đurašević // Tourism : an 

internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 1, 81-96
Turizam u Crnoj Gori: perspekƟ va desƟ nacijskog menadžmenta / Silvana Đurašević // Turizam : 

međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 1, 79-93

*turisƟ čka desƟ nacija *dionici, interesne skupine, donositelji odluka *Norveška
InnovaƟ on, uncertainty, and inter-fi rm shortcut Ɵ es in a tourism desƟ naƟ on context / Jarle Aarstad, 

Havard Ness, Sven A. Haugland // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) 
Abstract, 354-361

*turisƟ čka desƟ nacija *konkurentnost *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi
An extended gravity model: applying desƟ naƟ on compeƟ Ɵ veness / Jeong-Yeol Park, SooCheong (Shawn) 

Jang // Journal of travel & tourism markeƟ ng. Vol. 31 (2014), No. 7-8, 799-816

*turisƟ čka desƟ nacija *markeƟ ng desƟ nacija *image i marka (brand) *ovisnosƟ , bolesƟ  i druge krizne 
pojave (recesija, ekonomska kriza)

“One-size-fi ts-all”? Diff erenƟ aƟ on in desƟ naƟ ons’ markeƟ ng goals and strategies to achieve them / 
Eli Avraham, Eran KeƩ er // Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 
3, 337-349

Vrijedi li isto mjerilo za sve? Diferencijacija ciljeva desƟ nacijskog markeƟ nga i strategije za njihovo 
posƟ zanje / Eli Avraham, Eran KeƩ er // Turizam : međunarodni znanstveno-stručni časopis. God. 63 
(2015), br. 3, 337-349

*turisƟ čka desƟ nacija *markeƟ ng desƟ nacija *image i marka (brand) *Sjeverna Amerika
Assessing managerial methods for evaluaƟ ng place brand equity: a qualitaƟ ve invesƟ gaƟ on / Staci M. 

ZavaƩ aro, Joshua J. Daspit, Frank G. Adams // Tourism management : research - policies - pracƟ ce. 
Vol. 47  (2015) Abstract, 11-21

DesƟ naƟ on image and brand personality of Jamaica: a model of tourist behavior / Seyhmus Baloglu, 
Tony Leonard Henthorne, Safak Sahin // Journal of travel & tourism markeƟ ng. Vol. 31 (2014), No. 
7-8, 1057-1070

*turisƟ čka desƟ nacija *markeƟ ng desƟ nacija *kriminal *Sjeveroistočna Azija
Infl uence of place-based senses of disƟ ncƟ veness, conƟ nuity, self-esteem and self-effi  cacy on residents’ 

aƫ  tudes toward tourism / Suosheng Wang, Honggang Xu // Tourism management : research - poli-
cies - pracƟ ce. Vol. 47  (2015) Abstract, 241-250

*turisƟ čka desƟ nacija *markeƟ ng desƟ nacija *odluke, izbor, namjere *Sjeverna Amerika
Temporal orientaƟ on and desƟ naƟ on selecƟ on / Marsha D. Loda, Clinton Amos // Journal of hospitality 

markeƟ ng & management. Vol. 23 (2014), No. 7-8, 907-919

*turisƟ čka desƟ nacija *ostalo (volonterski turizam, šoping turizam) *gradski turizam *Sjeveroistočna Azija
Tourism, place and placelessness in the phenomenological experience of shopping malls in Seoul / 

Changsup Shim, Carla Almedia Santos // Tourism management : research - policies - pracƟ ce. Vol. 
45  (2014), 106-114

*turisƟ čka desƟ nacija *turisƟ čka desƟ nacija - općenito *Velika Britanija
Osjećaj mjesta u britanskom priobalnom odredištu: istraživanje “primorskog ugođaja” u Morecambeu 

/ David JarraƩ  // Turizam : međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 3, 351-363
Sense of place at a BriƟ sh coastal resort: exploring ‘seasidness’ in Morecambe / David JarraƩ  // Tourism :

an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 3, 351-363

*turisƟ čka desƟ nacija *turisƟ čka desƟ nacija - razni aspekƟ  *turizam i prostor *društveno okruženje (impacts)
Social impacts as a funcƟ on of place change / Bob McKercher, Dan Wang, Eerang Park // Annals of 

Tourism Research : a Social Sciences Journal. Vol.  50 (2015) Abstract, 52-66
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*turisƟ čka desƟ nacija *turisƟ čka ponuda *ponašanje i iskustvo potrošača *zadovoljstvo *turisƟ čka staƟ s-
Ɵ ka - teorija i metodološki problemi *Sjeveroistočna Azija

The antecedents of memorable tourism experiences: the development of a scale to measure the des-
Ɵ naƟ on aƩ ributes associated with memorable experiences / Jong-Hyeong Kim // Tourism manage-
ment : research - policies - pracƟ ce. Vol. 44  (2014), 34-45

*turisƟ čka desƟ nacija *WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC - User Generated 
Content, User Generated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge 
*turisƟ čka promocija i informiranje

The power of search engine ranking for tourist desƟ naƟ ons / Bing Pan // Tourism management : re-
search - policies - pracƟ ce. Vol. 47  (2015) Abstract, 79-87

*turisƟ čka desƟ nacija *zadovoljstvo *ponašanje i iskustvo potrošača *učinkovitost promocije i usmena 
promocija *Australija i Oceanija

Tourism desƟ naƟ ons: antecedents to customer saƟ sfacƟ on and posiƟ ve word-of-mouth / Binta Abuba-
kar, Felix Mavondo // Journal of hospitality markeƟ ng & management. Vol. 23 (2014), No. 7-8, 833-864

*turisƟ čka ponuda *lokalno stanovništvo *kvaliteta u turizmu *zadovoljstvo *Hrvatska
What is good for tourists should be good for residents too:  the relaƟ onship between the quality 

of the tourisƟ c off er and subjecƟ ve well-being of residents / Ljiljana Kaliterna Lipovčan, Andreja 
Brajša-Žganjec, Saša Poljanec-Borić // Tourism analysis : an interdisciplinary journal. Vol. 19 (2014), 
No. 6, 719-739

*turisƟ čka ponuda *zadovoljstvo *turisƟ čka naselja *ankete *Jugoistočna Azija i Pacifi k
Kvaliteta usluga kao odrednica zadovoljstva potrošača i posljedični utjecaj na namjere ponašanja: SEM 

pristup na primjeru turisƟ čkih naselja u Maleziji / Faizan Ali // Turizam : međunarodni znanstveno-
stručni časopis. God. 63 (2015), br. 1, 37-51

Service quality as a determinant of customer saƟ sfacƟ on and resulƟ ng behavioural intenƟ ons: A SEM 
approach towards Malaysian resort hotels / Faizan Ali // Tourism : an internaƟ onal interdisciplinary 
journal. Vol. 63 (2015), No. 1, 37-51

*turisƟ čka potražnja - ostalo *moƟ vacije *markeƟ ng desƟ nacija
Big fi ve personality factors and travel curiosity: are they related? / Dev Jani // Anatolia : an internaƟ onal 

journal of tourism and hospitality research. Vol. 25 (2014), No. 3, 444-456

*turisƟ čka potražnja - ostalo *odluke, izbor, namjere *turisƟ čka potrošnja *turisƟ čka desƟ nacija *ankete 
*Sjeverna Amerika

InvesƟ gaƟ ng the relaƟ onships between visitor nad trip characterisƟ cs, vacaƟ on planning, visitor spend-
ing, and desƟ naƟ on evaluaƟ on: the case of GarreƩ  County, Maryland / Kudzayi Maumbe, Jinyang 
Deng, Steve Selin // Tourism analysis : an interdisciplinary journal. Vol. 19 (2014), No. 5, 557-571

*turisƟ čka potražnja - ostalo *ponašanje i iskustvo potrošača *Nizozemska
VacaƟ on from work: a ‘Ɵ cket to creaƟ vity’? The eff ects of recreaƟ onal travel on cogniƟ ve fl exibility 

and originality / Jessica de Bloom ... [et al.] // Tourism management : research - policies - pracƟ ce. 
Vol. 44  (2014), 164-171

*turisƟ čka potražnja - ostalo *preferencije, vjernost *udaljenost *turisƟ čka potražnja - elasƟ čnost *Sjeverna 
Amerika

A further invesƟ gaƟ on of revisit intenƟ on: a mulƟ group analaysis / Zhuowei (Joy) Huang ... [et al.] // 
Journal of hospitality markeƟ ng & management. Vol. 23 (2014), No. 7-8, 815-832

*turisƟ čka potražnja - ostalo *turisƟ čka potrošnja *ponašanje i iskustvo potrošača *Italija
Demographic change, tourism expenditure and life cycle behaviour / CrisƟ na Bernini, Maria Francesca 

Cracolici // Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 191-205

*turisƟ čka potražnja *moƟ vacije *zadovoljstvo *Australija i Oceanija
Indigenous tourism in Australia: Ɵ me for a reality check / Lisa Ruhanen, Michelle Whiƞ ord, Char-lee 

McLennan // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 73-83

*turisƟ čka potražnja *percepcije *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi *Turska
Economic senƟ ment indicator as a demand determinant / Mehmet AlƟ n, Muzaff er Uysal // Tourism 

analysis : an interdisciplinary journal. Vol. 19 (2014), No. 5, 581-597

*turisƟ čka potražnja *praćenje i prognoziranje turizma *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi 
*Australija i Oceanija

EsƟ maƟ on of tourism demand funcƟ on for Australian desƟ naƟ ons: a Ɵ me-varying parameter appro-
ach / Ahmad Assadzadeh, Siab Mamipour, Mir Hojjat Najafi  // Anatolia : an internaƟ onal journal of 
tourism and hospitality research. Vol. 25 (2014), No. 1, 108-116
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*turisƟ čka potražnja *praćenje i prognoziranje turizma *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi 
*Turska

A novel approach to model selecƟ on in tourism demand modeling / Melda Akin // Tourism manage-
ment : research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 64-72

*turisƟ čka potražnja *staƟ sƟ čke serije *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi *Sjeveroistočna 
Azija

InvesƟ gaƟ ng staƟ onarity in tourist arrivals to Taiwan using panel KPSS with sharp driŌ s and smooth 
breaks / Ginny Ju-Ann Yang ... [et al.] // Tourism analysis : an interdisciplinary journal. Vol. 19 (2014), 
No. 5, 573-580

*turisƟ čka potražnja *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi
Gravity models for tourism demand: theory and use / Clive Morley, Jaume Rossello, Maria Santana-

Gallego // Annals of Tourism Research : a Social Sciences Journal. Vol.  48 (2014), 1-10

*turisƟ čka potražnja *turizam i cijene *osobna potrošnja, životni standard *turisƟ čka potražnja - ostalo 
*sociologija turizma

Is tourism a luxury: can we do without? / H. Leo Theuns // Tourism recreaƟ on research. Vol. 39 (2014), 
No. 2, 221-233

*turisƟ čka potražnja *turizam i regionalni razvoj *turisƟ čka staƟ sƟ ka *Sjeveroistočna Azija
The challenge of regional tourism demand forecasƟ ng: the case of China / Yvonne Zhou-Grundy, Lindsay 

W. Turner // Journal of travel research. Vol. 53 (2014), No. 6, 747-759

*turisƟ čka potrošnja *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi *Južna Amerika
Determinants of individual tourist expenditure as a network: empirical fi ndings from Urugway / An-

tonio Abbruzzo, Juan Gabriel Brida, Raff aele Scuderi // Tourism management : research - policies 
- pracƟ ce. Vol. 43  (2014), 36-45

*turizam i cijene *osobna potrošnja, životni standard *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi 
*Nizozemska

VacaƟ on behaviour under high travel cost condiƟ ons - a stated preference of revealed preference 
approach / S. Van Cranenburgh, C. G. Chorus, B. van Wee // Tourism management : research - poli-
cies - pracƟ ce. Vol. 43  (2014), 91-102

*turizam i cijene *zračni promet *rezervacijski i distribucijski sustavi
Dinamičko određivanje cijena i percepcija poštenosƟ  cijene u djelatnosƟ  zračnog prijevoza / Vatroslav 

Škare, Dino Gospić // Turizam : međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 4, 515-529
Dynamic pricing and customers’ percepƟ ons of price fairness in the airline industry / Vatroslav Škare, 

Dino Gospić // Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 4, 515-528

TURIZAM I DRUŠTVO

*moƟ vacije *zadovoljstvo *preferencije, vjernost *markeƟ ng desƟ nacija *Sjeverna Amerika
Međuodnos moƟ vacije posjeƟ telja, desƟ nacijskog vrednovanja i namjere budućih ponašanja: studija 

slučaja Zapadna Virdžinija / Kudzayi Maumbe, Doug Arbogast // Turizam : međunarodni znanstveno-
stručni časopis. God. 63 (2015), br. 4, 465-478

RelaƟ onship between visitor moƟ vaƟ ons, desƟ naƟ on evaluaƟ on and future behavior intenƟ ons: the 
case of West Virginia / Kudzayi Maumbe, Doug Arbogast // Tourism : an internaƟ onal interdiscipli-
nary journal. Vol. 63 (2015), No. 4, 465-478

*odluke, izbor, namjere *psihologija turizma *Australija i Oceanija
Tourist desƟ naƟ on and experience choice: a choice experimental analysis of decision sequence eff ects 

/ Harmen Oppewal, Twan Huybers, Geoff rey I. Crouch // Tourism management : research - policies 
- pracƟ ce. Vol. 48  (2015) Abstract, 467-476

*odluke, izbor, namjere *rizici putovanja *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi *Sjeveroistočna 
Azija

Impact of personality traits and involvement on prior knowledge / Liyuan Huang, Dogan Gursoy, Hong-
gang Xu // Annals of Tourism Research : a Social Sciences Journal. Vol.  48 (2014), 42-57

*povijest putovanja i turizma *turizam i društvo *turisƟ čka ponuda
100 innovaƟ ons that transformed tourism / Anne-MeƩ e Hjalager // Journal of travel research. Vol. 54 

(2015), No. 1, 3-21
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*preferencije, vjernost *management ugosƟ teljskog poduzeća *hotelijerstvo *Sjeveroistočna Azija
Drivers of customer-brand relaƟ onship quality: a case of mainland Chinese hotel loyalty program 

members / Ada Sau-Yee Lo, Holly Hyunjung Im // Journal of travel & tourism markeƟ ng. Vol. 31 
(2014), No. 7-8, 763-782

*preferencije, vjernost *ugosƟ teljstvo - izvansmještajni kapaciteƟ  *kvaliteta u turizmu *žena u turizmu 
*Sjeverna Amerika

Customer loyalty with fi ne dining: the moderaƟ ng role of gender / Emily Ma, Hailin Qu, Rasha Ali Eliwa 
// Journal of hospitality markeƟ ng & management. Vol. 23 (2014), No. 5-6, 513-535

*psihologija turizma *markeƟ ng u turizmu *ponašanje i iskustvo potrošača
Psychoneurobiochemistry of tourism markeƟ ng / Erdogan Koc, Hakan Boz // Tourism management : 

research - policies - pracƟ ce. Vol. 44  (2014), 140-148

*psihologija turizma *posebna pitanja *ponašanje i iskustvo potrošača *Sjeveroistočna Azija
MoƟ vaƟ on of travel agents’ customer service behavior and organizaƟ onal ciƟ zenship behavior: the role 

of leader-member exchange and internal markeƟ ng orientaƟ on / Cheris W.C. Chow, Jennifer Y.M. Lai, 
Raymond Loi // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 362-369

*sociologija turizma *turizam i antropologija *Azija - Bliski i Sredji Istok
Hospitality codes and social exchange theory: the Pashtunwali and tourism in Afghanistan / Andrea 

B. Coulson ... [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 45  (2014), 134-141

*transformaƟ vna uloga turizma *neekonomski aspekƟ  turizma - posebna pitanja *svijet
Traveling through the end Ɵ mes: the tourist as apocalypƟ c subject / Hazel Tucker, Eric Shelton // Tourism 

analysis : an interdisciplinary journal. Vol. 19 (2014), No. 5, 645-654

*transformaƟ vna uloga turizma *turisƟ čka desƟ nacija *turizam i regionalni razvoj *Australija i Oceanija
Overcoming the limits to change and adapƟ ng to future challenges: governing the transformaƟ on of 

desƟ naƟ on networks in Westarn Australia / Christof Pforr ... [et al.] // Journal of travel research. 
Vol. 53 (2014), No. 6, 760-777

*turizam i demografi ja *turizam treće dobi *Sjeverna Amerika
Age and cohort eff ects: the American senior tourism market / Sandy C. Chen, Stowe Shoemaker // 

Annals of Tourism Research : a Social Sciences Journal. Vol.  48 (2014), 58-75

*turizam i društvo *ekonomika turizma *ekologija i zašƟ ta okoliša *društveni troškovi *turisƟ čka staƟ sƟ ka 
- teorija i metodološki problemi

Model trostruke bilance kao osnova održivog turizma: mogućnosƟ  i izazovi / Larry Dwyer // Acta turisƟ ca. 
Vol. 27 (2015), No. 1, 33-62

*turizam i društvo *lokalno stanovništvo *Karibi
Imperialism and tourism: the case of developing island countries / GauneƩ e Sinclair-Maragh, Dogan 

Gursoy // Annals of Tourism Research : a Social Sciences Journal. Vol.  50 (2015) Abstract, 143-158

*turizam i društvo *turizam u zemljama u razvoju (ZUR) i pomoć Ɵ m zemljama *transformaƟ vna uloga 
turizma

Tourism and decolonisaƟ on: LocaƟ ng research and self / Donna Chambers, ChrisƟ ne Buzinde // Annals 
of Tourism Research : a Social Sciences Journal. Vol.  51 (2015) Abstract, 1-16

*turizam i etnologija *turizam i fi lozofi ja *moƟ vacije
Why Heidegger did not travel: existenƟ al angst, authenƟ city, and tourist experiences / Robert J. 

Shepherd // Annals of Tourism Research : a Social Sciences Journal. Vol.  52 (2015) Abstract, 60-71

*turizam i kultura, umjetnost *preferencije, vjernost *psihologija turizma *Sjeverna Amerika
Homogeneity versus heterogeneity of cultural values: an item-response theoreƟ cal approach applying 

Hofstede’s cultural dimensions in a single naƟ on / Josef A. Mazanec ... [et al.] // Tourism manage-
ment : research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 299-304

*turizam i lingvisƟ ka *istraživanja u turizmu *Sjeveroistočna Azija
Impact of placard language on emoƟ onal responses / Cheng-Yue Yin, Patrick Poon // Annals of Tourism 

Research : a Social Sciences Journal. Vol.  49 (2014), 138-140

*turizam i poliƟ ka, mir, rat *Azija - Bliski i Sredji Istok
The tourisƟ fi caƟ on of a confl ict zone: the case of Bil’in / Yaniv Belhassen, Natan Uriely, Ortal Assor // 

Annals of Tourism Research : a Social Sciences Journal. Vol.  49 (2014), 174-189
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*turizam i poliƟ ka, mir, rat *društveno okruženje (impacts) *Afrika
Can this be spring? Assessing the impact of “Arab Spring” on the Arab tourism industry / Yoel Mansfeld, 

Onn Winckler // Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 2, 205-223
Može li to biƟ  proljeće? Procjena utjecaja Arapskog proljeća na arapsku turisƟ čku industriju / Yoel 

Mansfeld, Onn Winckler // Turizam : međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 
2, 205-223

*turizam i poliƟ ka, mir, rat *stavovi lokalnog stanovništva *Nizozemska
What’s immigraƟ on got to do with it? Immigrant animosity and its eff ects on tourism / Omar Moufakkir // 

Annals of Tourism Research : a Social Sciences Journal. Vol.  49 (2014), 108-121

*turizam i poliƟ ka, mir, rat *turisƟ čka desƟ nacija *markeƟ ng desƟ nacija *Azija - Bliski i Sredji Istok
DesƟ naƟ on image repair during crisis: aƩ racƟ ng tourism during the Arab Spring uprisings / Eli Avraham // 

Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 224-232

*turizam i poliƟ ka, mir, rat *turisƟ čka potražnja *staƟ sƟ čke serije *Azija - Bliski i Sredji Istok
Is tourism in Lebanon subject to permanent or transitory exogenous shocks? / Charbel Bassil, Ali Salman 

Saleh, Sajid Anwar // Tourism analysis : an interdisciplinary journal. Vol. 19 (2014), No. 6, 781-790

*turizam i politologija *turizam i poliƟ ka, mir, rat *Velika Britanija
Exploring poliƟ cal parƟ es’ manifesto discourse on tourism: analysis of Scoƫ  sh, Welsh and Northern 

Irish elecƟ ons 1998-2011 / Paul Chaney // Annals of Tourism Research : a Social Sciences Journal. 
Vol.  50 (2015) Abstract, 113-127

*turizam i socijalna psihologija *turizam i antropologija *ponašanje i iskustvo potrošača *Sjeverna Amerika
Consumer response to service failure: the infl uence of acculturaƟ on / Karin Weber, Cathy H. C. Hsu, 

Beverley A. Sparks // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 55 (2014), No. 
3, 300-313

*žena u turizmu *staƟ sƟ čke serije *istraživanja u turizmu
Tourism gender research: a criƟ cal accounƟ ng / CrisƟ na Figueroa-Domecq ... [et al.] // Annals of Tourism 

Research : a Social Sciences Journal. Vol.  52 (2015) Abstract, 87-103

*žena u turizmu *turizam u zemljama u razvoju (ZUR) i pomoć Ɵ m zemljama *stavovi lokalnog stanovništva 
*Srednja Amerika i Karibi

Women in tourism: shiŌ ing gender ideology in the DR / Lauren N. Duff y ... [et al.] // Annals of Tourism 
Research : a Social Sciences Journal. Vol.  52 (2015) Abstract, 72-86

TURIZAM I PROSTOR

*društveno okruženje (impacts) *hotelijerstvo
Bed bugs bite the hospitality industry? A framing analysis of bed bug news coverage / Bingjie Liu, Lori 

Pennington-Gray // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 33-42

*društveno okruženje (impacts) *Srednja Amerika i Karibi
Sustainably changing small traders’ harassment behaviors - a theoreƟ cal framework / Annmarie Nicely 

... [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 273-285

*ekologija i zašƟ ta okoliša *fi zičko okruženje i zagađenje (impacts) *hotelijerstvo *Južna i Srednja Azija
EsƟ maƟ on of GHG emission from hotel industry / Nripendra Singh, David Allen Cranage, Amar Nath // 

Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 25 (2014), No. 1, 39-48

*ekologija i zašƟ ta okoliša *fi zičko okruženje i zagađenje (impacts) *održivi turizam *Sjeveroistočna Azija
The economic, carbon emission, and water impacts of Chinese visitors to Taiwan: eco-effi  ciency and 

impact evaluaƟ on / Ya-Yen Sun, Stephen PraƩ  // Journal of travel research. Vol. 53 (2014), No. 6, 
733-746

*ekologija i zašƟ ta okoliša *hotelijerstvo *Sjeverna Amerika
Eco-effi  ciency of service co-producƟ on: connecƟ ng eco-cerƟ fi caƟ ons and resource effi  ciency in U.S. 

hotels / Jie J. Zhang ... [et al.] // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 55 
(2014), No. 3, 252-264

*ekologija i zašƟ ta okoliša *održivi turizam *međunarodni, inozemni turizam *Australija i Oceanija
Voluntary carbon off seƫ  ng: who does it? / Char-lee McLennan ... [et al.] // Tourism management : 

research - policies - pracƟ ce. Vol. 45  (2014), 194-198
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*ekologija i zašƟ ta okoliša *ponašanje i iskustvo potrošača *nacionalni parkovi i posebne kategorije zašƟ te 
*Australija i Oceanija

Proenvironmental behavior: the link between place aƩ achment and place saƟ sfacƟ on / Haywantee 
Ramkissoon, Felix Mavondo // Tourism analysis : an interdisciplinary journal. Vol. 19 (2014), No. 6, 
673-688

*ekologija i zašƟ ta okoliša *turisƟ čka satelitska bilanca *Sjeveroistočna Azija
A framework to account for the tourism carbon footprint at island desƟ naƟ ons / Ya-Yen Sun // Tourism 

management : research - policies - pracƟ ce. Vol. 45  (2014), 16-27

*fi zičko okruženje i zagađenje (impacts) *hotelijerstvo *oblici plaćanja *Sjeveroistočna Azija
Preferences and willingness to pay for green hotel aƩ ributes in tourist choice behavior: the case of 

Taiwan / Chou Chia-Jung, Chen Pei-Chun // Journal of travel & tourism markeƟ ng. Vol. 31 (2014), 
No. 7-8, 937-957

*katastrofe prirodne (i dr.) *ekologija i zašƟ ta okoliša *lokalno stanovništvo *Sjeverna Amerika
Regional resilience: opportuniƟ es, challenges and policy messages from Western North Carolina / 

Susan Slocum, Carol Kline // Anatolia : an internaƟ onal journal of tourism and hospitality research. 
Vol. 25 (2014), No. 3, 403-416

*klima *ekologija i zašƟ ta okoliša
Climate change and tourism: Ɵ me for environmental skepƟ cism / Amir Shani, Boaz Arad // Tourism 

management : research - policies - pracƟ ce. Vol. 44  (2014), 82-85

*klima *zimski turizam *Azija - Bliski i Sredji Istok
From snow skiing to grass skiing: implicaƟ ons of climate change for the ski industry in Dizin, Iran / 

Zahed Ghaderi, Mana Khoshkam, Joan C. Henderson // Anatolia : an internaƟ onal journal of tourism 
and hospitality research. Vol. 25 (2014), No. 1, 96-107

*klima *zimsko-sportski turizam *Austrija
Does arƟ fi cial snow producƟ on pay under future climate condiƟ ons? A case study for a vulnerable ski 

area in Austria / Andrea Dunn, Judith Koberl, Franz PreƩ enthaler // Tourism management : research 
- policies - pracƟ ce. Vol. 43  (2014), 8-21

*konzervatorstvo *država i turizam *Istočna Afrika s otocima
Governing conservaƟ on tourism partnerships in Kenya / Machiel Lamers ... [et al.] // Annals of Tourism 

Research : a Social Sciences Journal. Vol.  48 (2014), 250-265

*lokalno stanovništvo *održivi turizam *praćenje i prognoziranje turizma *turisƟ čka staƟ sƟ ka - posebna 
pitanja *Sjeverna Amerika

Measuring empowerment: developing and validaƟ ng the resident empowerment through tourism 
scale (RETS) / B. Bynum Boley, Nancy Gard McGehee // Tourism management : research - policies - 
pracƟ ce. Vol. 45  (2014), 85-94

*lokalno stanovništvo *sociologija turizma *psihologija turizma *spektakli, mega-events *turizam - zdravlje 
- sport *Južna Afrika

Psychic income and social capital among host naƟ on residents: a pre - post analysis of the 2010 FIFA 
World Cup in South Africa / Heather J. Gibson ... [et al.] // Tourism management : research - poli-
cies - pracƟ ce. Vol. 44  (2014), 113-122

*lokalno stanovništvo *sociologija turizma *stavovi lokalnog stanovništva *Sjeverna Amerika
Empowerment and resident aƫ  tudes toward tourism: strengthening the theoreƟ cal foundaƟ on 

through a Weberian lens / B. Bynum Boley ... [et al.] // Annals of Tourism Research : a Social Sciences 
Journal. Vol.  49 (2014), 33-50

*lokalno stanovništvo *stavovi lokalnog stanovništva *turizam i kultura, umjetnost *Velika Britanija
Journeys of inspiraƟ on: working arƟ sts’ refl ecƟ on on tourism / James WhiƟ ng, Kevin Hannam // Annals 

of Tourism Research : a Social Sciences Journal. Vol.  49 (2014), 65-75

*lokalno stanovništvo *turizam i regionalni razvoj *markeƟ ng desƟ nacija *održivi turizam *Grčka
Residents’ support for tourism development: the role of residents’ place image and perceived tourism 

impacts / Dimitrios Stylidis ... [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 45  
(2014), 260-274

*muzeji, galerije, knjižnice *planinski turizam *dionici, interesne skupine, donositelji odluka *Sjeverna Amerika
Mountains and muses: tourism development in Asheville, North Carolina / Elizabeth Strom, Robert 

Kerstein // Annals of Tourism Research : a Social Sciences Journal. Vol.  52 (2015) Abstract, 134-147
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*nacionalni parkovi i posebne kategorije zaštite *ponašanje i iskustvo potrošača *održivi turizam 
*Sjeveroistočna Azija *Velika Britanija

Modelling aƫ  tudes to nature, tourism and sustainable development in naƟ onal parks: a survey of 
visitors in China and the UK / Feifei Xu, Dorothy Fox // Tourism management : research - policies - 
pracƟ ce. Vol. 45  (2014), 142-158

*nacionalni parkovi i posebne kategorije zašƟ te *šume *Južna i Srednja Azija
Tourism encroachment on reserved forest areas: a case study from Thailand / Erik Cohen // Tourism 

recreaƟ on research. Vol. 39 (2014), No. 2, 185-202

*ovisnosƟ , bolesƟ  i druge krizne pojave (recesija, ekonomska kriza) *malo i srednje poduzetništvo (MSP) 
*turizam u zemljama u razvoju (ZUR) i pomoć Ɵ m zemljama *Jugoistočna Azija i Pacifi k

Business resilience in Ɵ mes of growth and crisis / Heidi Dahles, TiƟ  Prabawa SusilowaƟ  // Annals of 
Tourism Research : a Social Sciences Journal. Vol.  51 (2015) Abstract, 34-50

*ovisnosƟ , bolesƟ  i druge krizne pojave (recesija, ekonomska kriza) *turisƟ čka potrošnja *Europska unija (EU)
Understanding tourists’ economizing strategies during the global economic crisis / Juan A. Campos-

Soria, Federico InchausƟ -Sintes, Juan L. Eugenio-MarƟ n // Tourism management : research - policies 
- pracƟ ce. Vol. 48  (2015) Abstract, 164-173

*posebne atrakcije *turizam i regionalni razvoj *Češka
ReconstrucƟ on of former industrial complexes and their uƟ lisaƟ on in tourism - case study / MarƟ n 

Klempa ... [et al.] // Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 2, 247-258
Rekonstrukcija nekadašnjih industrijskih kompleksa i njihovo korištenje u turizmu - studija slučaja / 

MarƟ n Klempa ... [et al.] // Turizam : međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 
2, 247-258

*posebni resursi *praćenje i prognoziranje turizma *turisƟ čka potražnja *Nizozemska
The future of visitor aƩ racƟ ons in the Netherlands / Albert Postma // Tourism recreaƟ on research. Vol. 

39 (2014), No. 3, 437-452

*povijesno-kulturno-umjetnički resursi *turisƟ čka potražnja - ostalo *web stranice *Belgija
PaƩ ern mining in tourist aƩ racƟ on visits through associaƟ on rule learning on Bluetooth tracking data: 

a case study of Ghent, Belgium / Mathias Versichele ... [et al.] // Tourism management : research - 
policies - pracƟ ce. Vol. 44  (2014), 67-81

*prostorno planiranje i prognoziranje *časopisi *članci
Developing an ontological framework for tourism futures / Ian Yeoman, Albert Postma // Tourism 

recreaƟ on research. Vol. 39 (2014), No. 3, 299-304

*prostorno planiranje i prognoziranje *lokalno stanovništvo *turisƟ čka potražnja - ostalo *TV, fi lmovi, kazete 
*istraživanja u turizmu *Velika Britanija

Using volunteer-employed photography to inform tourism planning decisions: a study of St David’s 
Peninsula, Wales / Nika Balomenou, Brian Garrod // Tourism management : research - policies - 
pracƟ ce. Vol. 44  (2014), 126-139

*reljef (i plaže) *kvaliteta u turizmu *ekonomika turizma *Italija
Seaside tourism and eco-labels: the economic impact of Blue Flags / Sara Capacci, Antonello E. Scorcu, 

Laura Vici // Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 88-96

*reljef (i plaže) *kvaliteta u turizmu *management ugosƟ teljskog poduzeća *Južna Afrika
Managing beaches and beachgoers: lessons from and for the Blue Flag award / Serena Lucrezi, Melville 

Saayman, Peet Van der Merwe // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) 
Abstract, 211-230

*stavovi lokalnog stanovništva *dionici, interesne skupine, donositelji odluka *turizam i regionalni razvoj 
*Portugal *Španjolska

Residents’ aƫ  tude and level of desƟ naƟ on development: an internaƟ onal comparison / Alfonso 
Vargas-Sánchez ,,, [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) 
Abstract, 199-210

*stavovi lokalnog stanovništva *turisƟ čka desƟ nacija - općenito *sociologija turizma *Sjeverna Amerika
The infl uence of place idenƟ ty on perceived tourism impacts / Suosheng Wang, Joseph S. Chen // 

Annals of Tourism Research : a Social Sciences Journal. Vol.  52 (2015) Abstract, 16-28

*stavovi lokalnog stanovništva *turizam i etnologija *sociologija turizma *psihologija turizma
The silence of the Kogi in front of tourists / Andrés Ricardo Restrepo Campo, Sandra Turbay // Annals 

of Tourism Research : a Social Sciences Journal. Vol.  52 (2015) Abstract, 44-59
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*stavovi lokalnog stanovništva *turizam i regionalni razvoj *turistička destinacija - razni aspekti 
*Sjeveroistočna Azija

Tourism development and resistance in China / Candice Cornet // Annals of Tourism Research : a Social 
Sciences Journal. Vol.  52 (2015) Abstract, 29-43

*turisƟ čki resursi *reljef (i plaže) *Grčka
Individuals’ percepƟ ons for natural resources: the case of Cretan beaches / Alexandros Apostolakis // 

Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 25 (2014), No. 1, 117-130

*turisƟ čki resursi *turizam i regionalni razvoj *turizam i privatni sektor *država i turizam *Sjeveroistočna Azija
The role of local government and the private sector in China’s tourism industry / Caiping Wang, Hong-

gang Xu // Tourism management : research - policies - pracƟ ce. Vol. 45  (2014), 95-105

*turizam - urbanizam - građevinarstvo - arhitektura *hotelijerstvo *konkurentnost *Hrvatska
Važnost dizajna u arhitekturi za pozicioniranje hotela na turisƟ čkom tržištu / Magdalena Mustapić, 

Antonio Vlahov // Acta turisƟ ca. Vol. 27 (2015), No. 2, 165-190

*turizam - urbanizam - građevinarstvo - arhitektura *Sjeveroistočna Azija
Tourism spaƟ al organizaƟ on of historical streets - a postmodern perspecƟ ve: the examples of Ping-

jiang Road and Shantang Street, Suzhou, China / Degen Wang ... [et al.] // Tourism management : 
research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 370-385

*turizam i prostor *hotelijerstvo *dostupnost *Zapadna i Centralna Afrika s otocima
Perceived spaƟ al agglomeraƟ on eff ects and hotel locaƟ on choice / Issahaku Adam, Emmanuel Abeashi 

Mensah // Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 25 (2014), No. 
1, 49-60

*turizam i prostor *turisƟ čka geografi ja *ljetovališni, rekreacijski i obiteljski turizam
Leisure negoƟ aƟ on within amenity migraƟ on / Joe Pavelka, Dianne Draper // Annals of Tourism Research 

: a Social Sciences Journal. Vol.  50 (2015) Abstract, 128-142

*zoološki vrtovi i akvariji, fauna *fesƟ vali *eƟ ka u turizmu *kulturni turizam (turizam nasljeđa) *Španjolska
Bullfi ghƟ ng and tourism / Erik Cohen // Tourism analysis : an interdisciplinary journal. Vol. 19 (2014), 

No. 5, 545-556

*zoološki vrtovi i akvariji, fauna *preferencije, vjernost *Sjeveroistočna Azija
Measurement of visitors’ saƟ sfacƟ on with public zoos in Korea using importance-performance analysis 

/ Hyung-Sook Lee // Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 
251-260

*zoološki vrtovi i akvariji, fauna *pustolovni turizam (ronjenje, promatranje kitova, pƟ ca) *zadovoljstvo 
*Južna Afrika

ValidaƟ ng a customer well-being index related to natural wildlife tourism / Dong-Jin Lee ... [et al.] // 
Tourism management : research - policies - pracƟ ce. Vol. 45  (2014), 171-180

TURISTIČKA POLITIKA I ORGANIZACIJA

*administraƟ vna regulaƟ va i turizam - posebna pitanja *hotelijerstvo *ponašanje i iskustvo potrošača 
*Sjeverna Amerika

Consumer percepƟ ons of resort fees and their impact on hotel selecƟ on / Susan J. Roe, Toni Repeƫ   // 
Journal of hospitality markeƟ ng & management. Vol. 23 (2014), No. 5-6, 564-578

*invesƟ cije *hotelijerstvo *ekonomika ugosƟ teljskog poduzeća, fi nancije *Hrvatska
InvesƟ cije i profi tabilnost hotela u Hrvatskoj / Dijana PleƟ kosa, Josipa Akalović AnƟ ć // Acta turisƟ ca. 

Vol. 27 (2015), No. 1, 93-117

*turisƟ čka poliƟ ka i organizacija *domaći i etnički turizam *turizam i prostor *Sjeveroistočna Azija
NaƟ onal tourism policy and spaƟ al paƩ erns of domesƟ c tourism in South Korea / Sanghoon Kang, 

Jinwon Kim, Sarah Nicholls // Journal of travel research. Vol. 53 (2014), No. 6, 791-804

*turisƟ čka poliƟ ka i organizacija *turizam i regionalni razvoj *Španjolska
Tourism innovaƟ on policy: implementaƟ on and outcomes / Isabel Rodriguez, Allan M. William, X. Mi-

chael Hall // Annals of Tourism Research : a Social Sciences Journal. Vol.  49 (2014), 76-93

*turisƟ čka promocija i informiranje *markeƟ ng desƟ nacija *web stranice *Sjeverna Amerika
InformaƟ on value and desƟ naƟ on image: invesƟ gaƟ ng the moderaƟ ng role of processing fl uency / 

Liang (Rebecca) Tang, Soocheong (Shawn) Jang // Journal of hospitality markeƟ ng & management. 
Vol. 23 (2014), No. 7-8, 790-814
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*turisƟ čka promocija i informiranje *ponašanje i iskustvo potrošača *trekking, pješačenje *Sjeverna Amerika
Serendipity and independent travel / Wei-Jue Huang ... [et al.] // Tourism recreaƟ on research. Vol. 39 

(2014), No. 2, 169-183

*turistička promocija i informiranje *turistička potražnja - ostalo *međunarodni, inozemni turizam 
*Sjeveroistočna Azija *Sjeverna Amerika

InformaƟ on search behavior of independent travelers: a cross-cultural comparison between Chinese, 
Japanese, and American travelers / Allan Cheng Chieh Lu, Brendan T. Chen // Journal of hospitality 
markeƟ ng & management. Vol. 23 (2014), No. 7-8, 865-884

*turisƟ čka promocija i informiranje *turisƟ čka propaganda i informiranje - posebna pitanja *žena u turizmu 
*Sjeverna Amerika

Dispelling gendered myths in tourism promoƟ onal materials: an upstream social markeƟ ng perspec-
Ɵ ve / Deepak Chhabra, Erin Johnston // Tourism analysis : an interdisciplinary journal. Vol. 19 (2014), 
No. 6, 775-780

*turisƟ čke burze *ekonomika turizma *Španjolska
Measuring the effi  ciency of trade shows: a Spanish case study / Pilar Alberca-Oliver, Ainhoa Rodríguez-

Oromendía, Laura Parte-Esteban // Tourism management : research - policies - pracƟ ce. Vol. 47  
(2015) Abstract, 127-137

*turisƟ čke pristojbe *turizam i regionalni razvoj *ekonomika turizma *Španjolska
An iniƟ al invesƟ gaƟ on into the impact of tourism on local budgets: a comparaƟ ve analysis of Spanish 

municipaliƟ es / Augusto Voltes-Dorta, Juan Luis Jimenez, Ancor Suarez-Aleman // Tourism manage-
ment : research - policies - pracƟ ce. Vol. 45  (2014), 124-133

*turisƟ čki informaƟ vni centri *turisƟ čka promocija i informiranje *umjetna inteligencija, video konferencije, 
virtualni svijet, roboƟ , mobilna tehnologija, GPS, e-mail, chat, igrice za mobilne telefone *Sjeveroistočna Azija

Are the days of tourist informaƟ on centers gone? Eff ects of the ubiquitous informaƟ on environment 
/ Seong Ok Lyu, Jinsoo Hwang // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) 
Abstract, 54-63

PRAĆENJE I PROGNOZIRANJE TURIZMA

*ankete *hotelijerstvo *Zapadna i Centralna Afrika s otocima
Exploring resident aƫ  tude along a pre-producƟ on, producƟ on, and consumpƟ on conƟ nuum / Brian 

Bulla ... [et al.] // Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 25 
(2014), No. 3, 474-478

*ankete *poduzetništvo *Sjeverna Amerika
Support and challenge factors for tourism entrepreneurs: two cases from North Carolina, USA / Carol 

Kline ... [et al.] // Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 25 
(2014), No. 3, 479-482

*društveno-ekonomsko planiranje, prognoziranje i trendovi *staƟ sƟ čke serije *turizam i poliƟ ka, mir, rat 
*Azija - Bliski i Sredji Istok

Trends of tourism in Bethlehem PalesƟ ne: 1994-2015 / Hussein Al-Rimmawi, Stephen Butcher // 
Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 3, 317-335

TurisƟ čki trendovi u Betlehemu u PalesƟ ni: 1994.-2015. / Hussein Al-Rimmawi, Stephen Butcher // 
Turizam : međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 3, 319-336

*elektroničko poslovanje *ponašanje i iskustvo potrošača *sigurnost potrošača
Infl uence of trust and perceived value on the intenƟ on to purchase travel online: integraƟ ng the eff ects 

of assurance on trust antecedents / Enrique Bonsón Ponte, Elena Carvajal-Trujillo, Tomás Escobar-
Rodríguez // Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 286-302

*elektroničko poslovanje *ugosƟ teljstvo - izvansmještajni kapaciteƟ  *Sjeveroistočna Azija
Which promoƟ on Ɵ me frame works best for restaurant group-buying deals? / Ada S. Lo ... [et al.] // 

Tourism recreaƟ on research. Vol. 39 (2014), No. 2, 203-219

*informaƟ ka i turizam *informaƟ ka i turizam - ostalo (računala u edukaciji, webcam) *markeƟ ng desƟ nacija 
*svijet

Virtual tourism: use of “second life” for desƟ naƟ on markeƟ ng / Erin Mascho, Neha Singh // Anatolia : 
an internaƟ onal journal of tourism and hospitality research. Vol. 25 (2014), No. 1, 140-143
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*praćenje i prognoziranje turizma *Australija i Oceanija
New Zealand tourism: which direcƟ on would it take? / Ian Yeoman, Una McMahon-Beaƫ  e // Tourism 

recreaƟ on research. Vol. 39 (2014), No. 3, 415-435

*praćenje i prognoziranje turizma *masovni turizam *sociologija turizma *informaƟ ka i turizam *turisƟ čka 
potražnja - ostalo

Family vacaƟ on 2050: socially and technologically-driven scenarios of the future of family travel, 
recreaƟ on and tourism / Alexandra Whiƫ  ngton // Tourism recreaƟ on research. Vol. 39 (2014), No. 
3, 379-396

*praćenje i prognoziranje turizma *turisƟ čka potražnja *Turska
ForecasƟ ng tourist arrivals to Turkey / Engin Yilmaz // Tourism : an internaƟ onal interdisciplinary journal. 

Vol. 63 (2015), No. 4, 435-445
Prognoziranje turisƟ čkih dolazaka / Engin Yilmaz // Turizam : međunarodni znanstveno-stručni časopis. 

God. 63 (2015), br. 4, 435-445

*praćenje i prognoziranje turizma *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi *management 
ugosƟ teljskog poduzeća

Importance-performance analysis in tourism: a framework for researchers / Ivan Ka Wai Lai, Michael 
Hitchcock // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 242-267

*praćenje i prognoziranje turizma *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi *turisƟ čka desƟ -
nacija - razni aspekƟ 

Importance-performance analysis: a valid management tool? / Ivan Sever // Tourism management : 
research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 43-53

*praćenje i prognoziranje turizma *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi
Tourism sages prognosƟ cate : the next 40 years of tourism industry / Jason R. Swanson, Amy F. Hosier 

// Tourism recreaƟ on research. Vol. 39 (2014), No. 3, 361-378

*praćenje i prognoziranje turizma *turisƟ čka staƟ sƟ ka *turisƟ čka staƟ sƟ ka - posebna pitanja *Italija
Real-Ɵ me forecasƟ ng regional tourism with business senƟ ment surveys / Andrea Guizzardi, Annalisa 

Stacchini // Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 213-223

*rezervacijski i distribucijski sustavi *turisƟ čke agencije i touroperatori *ponašanje i iskustvo potrošača 
*zadovoljstvo

Inter-channel eff ects in mulƟ channel travel services: moderaƟ ng role of social presence and need for 
human interacƟ on / Marjan Aslanzadeh, Byron William KeaƟ ng // The Cornell Hotel and restaurant 
administraƟ on quarterly. Vol. 55 (2014), No. 3, 265-276

*rezervacijski i distribucijski sustavi *turisƟ čke agencije i touroperatori *Rumunjska
InvesƟ gaƟ ng digital divide in travel distribuƟ on: the use of Internet and new media technologies in 

travel agencies of Bihor, Romania / Olimpia Ban, Adela-Laura Popa // Tourism : an internaƟ onal 
interdisciplinary journal. Vol. 63 (2015), No. 4, 479-496

Istraživanje razlika u primjeni digitalne tehnologije u turisƟ čkoj distribuciji: korištenje interneta i novih 
medija u turisƟ čkim agencijama u pokrajini Bihor u Rumunjskoj / Olimpia Ban, Adela-Laura Popa // 
Turizam : međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 4, 479-496

*rezervacijski i distribucijski sustavi *zadovoljstvo *odluke, izbor, namjere
A geneƟ c algorithm-based learning approach to understand customer saƟ sfacƟ on with OTA websites 

/ Jin-Xing Hao ... [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) Ab-
stract, 231-241

*turisƟ čka staƟ sƟ ka *Europska unija (EU)
Unobserved tourism / Stefano De CanƟ s ... [et al.] // Annals of Tourism Research : a Social Sciences 

Journal. Vol.  50 (2015) Abstract, 1-18

 *umjetna inteligencija, video konferencije, virtualni svijet, roboƟ , mobilna tehnologija, GPS, e-mail, chat, 
igrice za mobilne telefone *ponašanje i iskustvo potrošača *web stranice *Sjeverna Amerika

AdapƟ ng to the mobile world: a model of smartphone use / Dan Wang, Zheng Xiang, Daniel R. Fesen-
maier // Annals of Tourism Research : a Social Sciences Journal. Vol.  48 (2014), 11-26

*WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC - User Generated Content, User Generated 
Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *gastronomija, dijeta, 
nutricionizam *zadovoljstvo *Sjeveroistočna Azija

A study on the infl uence of electronic word of mouth and the image of gastronomy tourism on the 
intenƟ ons of tourists visiƟ ng Macau / Ying-Chuan Wang // Tourism : an internaƟ onal interdiscipli-
nary journal. Vol. 63 (2015), No. 1, 67-80
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Istraživanje o utjecaju elektroničke usmene preporuke i imidža gastronomskog turizma na namjere 
turista da posjete Macao / Ying-Chuan Wang // Turizam : međunarodni znanstveno-stručni časopis. 
God. 63 (2015), br. 1, 65-78

*WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC - User Generated Content, User Gene-
rated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *hotelijerstvo 
*Velika Britanija

The diff erenƟ al eff ects of the quality and quanƟ ty of online reviews on hotel room sales / Ines Blal, 
Michael C. Sturman // The Cornell Hotel and restaurant administraƟ on quarterly. Vol. 55 (2014), No. 
4, 365-375

*WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC - User Generated Content, User Generated 
Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *moƟ vacije *ponašanje 
i iskustvo potrošača

MoƟ vaƟ ons for sharing tourism experience through social media / Ana Maria Munar, Jens Kr. Steen 
Jacobsen // Tourism management : research - policies - pracƟ ce. Vol. 43  (2014), 46-54

*WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC - User Generated Content, User Genera-
ted Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *psihologija turizma 
*zadovoljstvo

A model of behavioral intenƟ ons to follow online travel advice based on social and emoƟ onal loneliness 
scales in the context of online travel communiƟ es: the moderaƟ ng role of emoƟ onal expressivity 
/ Kwang-Ho Lee, Sunghyup Sean Hyun // Tourism management : research - policies - pracƟ ce. Vol. 
48  (2015) Abstract, 426-438

*WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC - User Generated Content, User Gener-
ated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *sigurnost potrošača

Personal profi le informaƟ on as cues of credibility in online travel reviews / Heelye Park ... [et al.] // 
Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 25 (2014), No. 1, 13-23

*WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC - User Generated Content, User Genera-
ted Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *turisƟ čka potražnja 
- ostalo *Francuska

Hotel disintermediaƟ on in France: percepƟ ons of students from GeneraƟ on Y / Girish Prayag, Giacomo 
Del Chiappa // Anatolia : an internaƟ onal journal of tourism and hospitality research. Vol. 25 (2014), 
No. 3, 417-430

*WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC - User Generated Content, User Genera-
ted Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *turisƟ čka promocija 
i informiranje

What makes a useful online review? ImplicaƟ on for travel product websites / Zhiwei Liu, Sangwon Park 
// Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 140-151

*WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC - User Generated Content, User Genera-
ted Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *turizam i regionalni 
razvoj *društveno okruženje (impacts) *Srednja Amerika i Karibi

A stress and coping framework for understanding resident responses to tourism development / Evan 
J. Jordan, ChrisƟ ne A. Vogt, Richard P. DeShon // Tourism management : research - policies - pracƟ ce. 
Vol. 48  (2015) Abstract, 500-512

*WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC - User Generated Content, User Gener-
ated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *turizam i regionalni 
razvoj *konzervatorstvo *Azija - Bliski i Sredji Istok

PercepƟ on of young local residents toward sustainable conservaƟ on programmes: a case study of the 
Lenggong World Cultural Heritage Site / Mastura Jaafar, Shuhaida Md Noor, S. Mostafa Rasoolimanesh 
// Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) Abstract, 154-163

*WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC - User Generated Content, User Genera-
ted Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *web stranice 
*zdravstveni turizam

Do travel product types maƩ er? Online review direcƟ on and persuasiveness / Sheng-Hsiung Tsaur, 
Chung-Ching Huang, Hsiang-Fei Luoh // Journal of travel & tourism markeƟ ng. Vol. 31 (2014), No. 
7-8, 884-898
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*web stranice *hotelijerstvo *ponašanje i iskustvo potrošača *odluke, izbor, namjere
The applicaƟ on of the modifi ed balanced scorecard advanced hierarchy process extended to the 

economy, upscale, and luxury hotels’ websites / Young Hoon Kim ... [et al.] // Anatolia : an interna-
Ɵ onal journal of tourism and hospitality research. Vol. 25 (2014), No. 1, 81-95

*web stranice *markeƟ ng desƟ nacija *dionici, interesne skupine, donositelji odluka *turisƟ čka desƟ nacija 
- razni aspekƟ  *Australija i Oceanija

Future e-desƟ naƟ on markeƟ ng: perspecƟ ve of an Australian tourism stakeholder network / Nina 
MisƟ lis, Dimitrios Buhalis, Ulrike Gretzel // Journal of travel research. Vol. 53 (2014), No. 6, 778-790

*web stranice *markeƟ ng desƟ nacija *turisƟ čka desƟ nacija - razni aspekƟ 
The contribuƟ on of website design to the generaƟ on of tourist desƟ naƟ on image: the moderaƟ ng eff ect 

of involvement / M.A. Rodríguez-Molina, D.M. Frías-Jamilena, J.A. Castaneda-García // Tourism 
management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 303-317

*web stranice *markeƟ ng desƟ nacija *turisƟ čka promocija i informiranje *Španjolska
A mulƟ dimensional analysis of the informaƟ on sources construct and its relevance for desƟ naƟ on ima-

ge formaƟ on / Isabel Llodra-Riera ... [et al.] // Tourism management : research - policies - pracƟ ce. 
Vol. 48  (2015) Abstract, 319-328

*web stranice *ponašanje i iskustvo potrošača
Social media aff ordances: enabling customer engagement / Francesca Cabiddu, Manuela De Carlo, 

Gabriele Piccoli // Annals of Tourism Research : a Social Sciences Journal. Vol.  48 (2014), 175-192

*web stranice *rezervacijski i distribucijski sustavi *zadovoljstvo *Sjeveroistočna Azija
Inter-saƟ sfacƟ on between website and automated call distribuƟ on (ACD) systems / MarƟ n Yongho 

Hyun, Hyeon-Cheol Kim, Robert MarƟ n O’Keefe // Journal of travel & tourism markeƟ ng. Vol. 31 
(2014), No. 7-8, 1039-1056

*web stranice *ugosƟ teljstvo - izvansmještajni kapaciteƟ  *Velika Britanija *Sjeverna Amerika
Asymmetric eff ects of online consumer / Sangwon Park, Juan L. Nicolau // Annals of Tourism Research 

: a Social Sciences Journal. Vol.  50 (2015) Abstract, 67-83

*web stranice *WEB 2.0, blog, društvene mreže, sadržaj koji stvara korisnik (UGC - User Generated Content, 
User Generated Reviews i/ili User Generated Media), eWoM (od-usta-do-usta), recenzije, e-usluge *hoteli-
jerstvo *zdravstveni turizam *Turska

Evaluacija internetskih recenzija o termalnim hotelima / Serkan Bertan, Murat Bayram, Nisan Benzergil 
// Turizam : međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 1, 53-64

The evaluaƟ on of thermal hotels’ online reviews / Serkan Bertan, Murat Bayram, Nisan Benzergil // 
Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 1, 53-65

VRSTE TURIZMA

*dječji, omladinski i studentski turizam *kvaliteta u turizmu *segmentacija *Portugal
The impact of tourism on quality of life: a segmentaƟ on analysis of the youth market / Celeste Eusebio, 

Maria Joao Carneiro // Tourism analysis : an interdisciplinary journal. Vol. 19 (2014), No. 6, 741-757

*dječji, omladinski i studentski turizam *segmentacija *moƟ vacije *Portugal
How diverse is the youth tourism market? An acƟ vity-based segmentaƟ on study / Celeste Eusebio, Maria 

Joao Carneiro // Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 3, 295-316
Koliko je raznoliko turisƟ čko tržište mladih? Segmentacijsko istraživanje temeljeno na akƟ vnosƟ ma 

/ Celeste Eusebio, Maria Joao Carneiro // Turizam : međunarodni znanstveno-stručni časopis. God. 
63 (2015), br. 3, 297-318

*dječji, omladinski i studentski turizam *segmentacija *Velika Britanija
Understanding student travel behavior: a segmentaƟ on analysis of BriƟ sh university students / Kristyna 

Bicikova // Journal of travel & tourism markeƟ ng. Vol. 31 (2014), No. 7-8, 854-867

*događajni turizam *gastronomija, dijeta, nutricionizam *ponašanje i iskustvo potrošača
FesƟ vals as agents for behaviour change: a study of food fesƟ val engagement and subsequent food 

choices / Kate Organ ... [et al.] // Tourism management : research - policies - pracƟ ce. Vol. 48  (2015) 
Abstract, 84-99

*domaći i etnički turizam *klima *praćenje i prognoziranje turizma *Španjolska
Valuing tourism demand aƩ ributes to guide climate change adaptaƟ on measures effi  ciently: the case 

of the Spanish domesƟ c travel market / Angel Bujosa, Antoni Riera, Catalina M. Torres // Tourism 
management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 233-239
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*domaći i etnički turizam *’outbound’ turizam *turisƟ čka staƟ sƟ ka - teorija i metodološki problemi *Austra-
lija i Oceanija

Modelling subsƟ tuƟ on between domesƟ c and outbound tourism in Australia: a system-of-equaƟ ons 
approach / George Athanasopoulos ... [et al.] // Tourism management : research - policies - pracƟ ce. 
Vol. 45  (2014), 159-170

*domaći i etnički turizam *turizam i demografi ja *turisƟ čka potražnja - ostalo *Amerika
The generaƟ on eff ect: the future of domesƟ c tourism in Australia / Sarah Gardiner, Debra Grace, Ceridwyn 

King // Journal of travel research. Vol. 53 (2014), No. 6, 705-720

*domaći i etnički turizam *turizam i socijalna psihologija *Jugoistočna Azija i Pacifi k *Sjeveroistočna Azija
A ‘reality of return’: the case of the Sarawakian-Chinese visiƟ ng China / Caroline Tie, Andrew Holden, 

Hyung yu Park // Tourism management : research - policies - pracƟ ce. Vol. 47  (2015) Abstract, 206-212

*domaći i etnički turizam *žena u turizmu *Azija - Bliski i Sredji Istok
The impact of ethnic tourism on gender equality: a case study of Iran’s Baluchistan women / Ahmad 

Reza Sheikhi // Tourism : an internaƟ onal interdisciplinary journal. Vol. 63 (2015), No. 2, 161-174
Utjecaj etničkog turizma na jednakost spolova: studija slučaja žena iz iranskog Beludžistana / Ahmad 

Reza Sheikhi // Turizam : međunarodni znanstveno-stručni časopis. God. 63 (2015), br. 2, 161-174

*fesƟ vali *Australija i Oceanija
Signals and signposts of the future: literary fesƟ val consumpƟ on in 2050 / MarƟ n Robertson, Ian Yeo-

man // Tourism recreaƟ on research. Vol. 39 (2014), No. 3, 321-342

*fesƟ vali *ekologija i zašƟ ta okoliša *Sjeverna Amerika
The importance of recycling to U.S. fesƟ val visitors: a preliminary study / Nelson A. Barber, Young Hoon 

Kim, Sean Barth // Journal of hospitality markeƟ ng & management. Vol. 23 (2014), No. 5-6, 601-625

*fesƟ vali *enologija, vinski turizam *Sjeveroistočna Azija
The spillover eff ects of Wine and Harvest fesƟ val on other fesƟ vals / Seohee Chang // Tourism analysis 

: an interdisciplinary journal. Vol. 19 (2014), No. 6, 689-699
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